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Abstract

This paper takes Sina Weibo as the research object, analyzes the functional development of social
media from multiple perspectives, and explores the functions of Sina Weibo in information dissemi-
nation, government affairs, social interaction, economy and other aspects. The study finds that in
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terms of information dissemination, Weibo has the characteristics of instantaneity and loudspeaker
effect, which enable the rapid dissemination and diffusion of information. Sina Weibo has become
an important platform for the government to manage public affairs and guide public opinion. In
terms of social interaction, Sina Weibo has promoted the formation of interest-based groups and en-
hanced communication and interaction among users. In terms of economic functions, Sina Weibo
has realized the transformation of commercial value and the construction of trust through its mar-
keting and public relations functions. By analyzing these functions, this paper reveals the importance
and influence of Sina Weibo in modern society.
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