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Abstract

This study employs Marshall McLuhan’s “Tetrad of Media Effects” as its theoretical foundation to
analyze the communication mechanism of short-video media through the evolutionary principles
of enhancement, obsolescence, retrieval, and reversal. The findings reveal that short videos acceler-
ate the obsolescence of traditional linear communication models by enhancing communication
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efficiency and user empowerment. Traditional media achieve the retrieval of their core values through
fragmented narratives and interactive transformation. Meanwhile, the homogeneity crisis trig-
gered by algorithm-driven traffic mechanisms reversely compels the industry to return to the pri-
macy of content value. The research demonstrates that the rise of short videos reflects a dialectical
evolutionary path of symbiotic transformation between old and new media. Traditional media must
urgently innovate content strategies and reconstruct their ecological niches to adapt to structural
shifts in the media landscape.
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