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Abstract

In the current highly competitive business environment, corporate activities, as a key means to en-
hance employee cohesion and optimize brand image, have drawn significant attention to their plan-
ning quality. This article, based on the “Customize Brilliance, Create Limitless Possibilities” enter-
prise-specific event planning project of Changchun Guanghua College, elaborates on the concept, con-
notation, and characteristics of enterprise-specific event planning in the new media era, analyzes
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the current status and existing problems of enterprise-specific event planning, clarifies the practi-
cal principles of enterprise-specific event planning in the new media era, and then proposes specific
practical paths. The aim is to provide references for the optimization and development of enterprise-
specific event planning and to promote the standardization and professionalization of the event
planning industry.
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