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Abstract

In the context of globalization and digitalization, the international communication of traditional culture
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faces both new opportunities and challenges. As one of China’s four major grottoes, the Maijishan Grot-
toes hold great artistic and cultural value, yet their global influence remains limited. This paper, from
a new media perspective, analyzes the current state of their international dissemination, highlighting
issues in language, platforms, content, and technology. It explores four key areas—language adaptation,
platform optimization, narrative innovation, and digital empowerment—and proposes building an ef-
ficient, targeted, and culturally engaging communication system. By integrating new media advantages
with multimodal expression and digital tools, the study aims to enhance the global visibility and recog-
nition of Maijishan culture. It also offers practical insights for promoting grotto heritage and contrib-
utes to the digital outreach of traditional Chinese culture.
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B E ERALRERE AW, B SR 2B AT TR A K 2 oib &% . B 20 #4290 FARLOKE
FHRG HERR I K51 kT AR 77 A an AR 4. DL . Sl TikTok. YouTube XA AZ B
NACRBVE R, ITH T IS 200, (R A5 B S SO sSe B PRE AL HE, O 2 R S BB B .

PESh E UK R 2 — Z RN R AR R AR e s b B AR S A RSB LS 2R
B 57 2, RIS 7 eSO IR R R AT . L], UK " BB AL R A LD A e A A AR
FEENERZ 2 H, (HELE R LT mEn s 8 5 2R MET AL .

WA BAR P 0 N2 B B E PR 3k SR AU LS, Gl &, . el w52 uie
Rt RERGIRTIHE PR A2 5 B 530N A . AT Z B i SO I P A R i BRI 85, DA
By P WA SEARNANEROAUIA R, WERGZRLGEE PR EA R, §aERTHHES
s (R PR IE TR, RGO E ) R AR HEEIE S B RISL BT %

2. P T ERULARE XL EFREZRNIELEM SRR
2.1. TRILERE

AT FELL “SW” ALREER R R, SR 22 AR LA T SO AE [ A% 4 Hh 1 SE B RCR AR A2

FEALREFHG D « Wil /R T 1948 4EAE (MERRAEAL TS 5Th6E) —SCh gt 1A
) “SW” HEARTEER, HMEREE (Who). 143 AN 25 (What). 1£3E 438 (Which channel). 5% A (Whom) A& 2%
H(What effect) [1].

1E “SW” R, AR E AR A — A B BRI U IR R, BE I o AR R RN A S %
FRIRIE, VPN T2 AR TR RO (2] EAERRT T AU SW BB &I | 70 RFEMKE. SW HRHHTHE
T2 NHTHELRE. R0 @EHE . B SO RS &AM, o AR E A
T2 ) R B Ay k[ 3]

TEARWEFR, FAMER “SW” B, BR800 T SO B BrAe SR BUIR 5 R 55— 25 4k DO A4S 56
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FEAER A 2 TURIE R R AR BT BL, ORI 2238 T ik BB IR AR 5 A e S0t JEH AL
JEICAE S BRSO TR 24 SO SR AR A USRS ALAE [ P ik vh i 2B O . 92298 2 i b S
RIS ™ e, ZERR AT T [ A% i o (078 I8 AR 52 B AL, 10 BeAT BOAR S TN AT 3R 1t 1
B SNBSS E L.

NS BUESAALIRIIRT SO E TR, A5 R I R AR IR B AR I 2 R LU T R,
474 YouTube MUSCAE T 545 i BB BCSUE ST [ B 4475 IH T I 4 5 50— A AU
A AR E A E W FE, YOUNGEE N ETIE S EARGTR I AL R O 4E L . FH I S8 A2 i [ 52
—B iR, PRSI IEST RS . AR AMEFF SR KA &, FESR T IE Brfe # k4]
Bl R, oo A N TR RERORAEHES SO “AE &7 JrfE i .

SRR, X RS R R AT A AL R B, 61558 AJE YouTube - &5 L i3 A SCALKE
MIAE RG], RO BRI —, LR R 25, IR SR S ML F A s 1 1R 56
MG BESTAL “ Bt ” BORAN ). T2 5[ 7] T v B 245 [ B T 7L iR A “SW 7 AR IR, A2 Ak
R AL RN, SR B SO AR “ A ERAI P XUAE RS ” SRS . BRI B MEORSE, TR
H— KRG RAL TR AR EN, RERBIEM, SIMBUE T, Eimf. SR ET X
FROm I oeRE, M E MBI SR N “ R maRibR ” 511 “ H s iRIe” . B E B2 ARKEIE “ At
R LR T o B S 2 TSR R OAR L, REE[9]. FRR[10]5F 8 N T IR B
PRI AT + BR + ARE S U5 T IERRE A, RO ST TR IR RCRIR AL 1 SRR

BB E DTN E, (IR IRR L E Pk 2 ittt 7 RES%, Wi
RN (I “5SW” B SFETEESE . WAERISAE, BEENEREIL. ZALEKNRER, N5
B SR HI L, B BB AR T T B S A TR SR . AR R AR SO [ A 7
IRIE IR, BATEAEFUE ST AT 5 RS E 2K, KA “sW” #ig, 519
SCAEAR KR R BT, FEAR S P SEBLRA, A DD S R IE I AR LS R ik2 4, A faEikixX
JE T A e LR RS R K AR RO L
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S Z R A TR SCAAE [ AR RIS T 23 Ok, B EBRE M ) M AR . O T RGPl A
FEFERR, AWFFTEEL YouTube. TikTok Al Twitter = KAERVEH AT WA T G/E N X G, RERES
AT AEBEE(WAE 1~3), e 280 SO E B R IR T 240 A 5 e Ak 2 30

iHIE % YouTube. TikTok F1 Twitter = K [ Frtt A2 AR & HIEHE /- B (G 1-3)8ox, ZRULA R
[ bR AR O 2 I BRI BIRFIE . YouTube “F & MNAIAARILZE H, W0HER 56— AR 29.1 5
PR (LA 1), HET-H 2T 5 ANMBRBEEAE 3 J1K, FEaRAREm /1 R . TikTok “F&IHIHN%
HA AR, e s ERIA 3.6 SRR 2), (AFERRRBEAR, IR EFEKT 100 %. Twitter *F
GRS BONES, Bem EA 1.2 IR 3), B E B85 i .

HAE i Bom, a2 RN A R SO AE B B A 3 5 T T G = K H 1) . — 2V A AR AE ™ i
Kfir, RPH “BAFEIEK. 2P EUET IS, R YouTube b4 5 MEATURE R AT IA %L
17, {H TikTok &5 Twitter FRIMEHEEEMT S BAE, HANEMAK, ik HEF G EHRISHR S E &
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Table 1. Top ten popular video information of Maijishan Grottoes on YouTube platform (May 5, 2025)
F 1. YouTube F & XFALARNRTHAIIIIAEE 2025 F5 B 5 H)

Fry o MUIEEE R RBEREAR TFREAR

1 [ CC SUB] The house in the air dug on the cliff have a history of 291/ 5500 374
more than 1600 years.

2 Follow Xi’s steps: What’s special about the Maijishan Grottoes. 851 631 7

3 hENKAE - ZRLAE, #eREE. 7.8 73 2000 204

4 HEARMRR P EUCAREZ ! ZPlAE ! ZRIMER 437 1400 109
AR ™ o

5 AR E? NN S AR R — . 3.6 1 487 47

6 Maiijshan Mountain Grottoes in Tianshui. 2873 577 18

7 (MY L9201 - 2R A 2277 233 21

8 The grottoes hanging on the cliffs are one of the greatest sculptures 1.7 7 337 45
in China. How was it created?

9 20150714 thAERG: TARLEAZBILAE—% 2. £ 1.6 /i 108 3
Bulift$.

10 R RE BRI E S LR - B AR 1173 116 1

20210324 (HhEE - FEY CCTV RH

Table 2. Popular video information of Maiji Mountain Grottoes on TikTok platform (May 5, 2025)
= 2. TikTok FFAERLABHARIMIER 2025 5 8 5 H)

Fra o M MEEEAR TFEEIR HRER

1 Maijishan grottoes 3671 730 4318

2 Beautiful Maijishan 9014 496 2613

3 British girl explores the majestic Maijishan grottoes a journey 2223 73 104
through ancient art and history.

4 ZBLAE 1178 60 91

5 Maijishan grottoes, one of the tourist destinations in Tianshui city, 952 27 374
Gansu province.

6 The Maijishan Grottoes were built in 387-417. 785 7 20

7 The Maijishan Grottoes, is 1800 years old. 591 69 78

8 A Maijishan Grottoes built on a cliff wall is amazing. 424 15 45

9 The most “rich” mountain in China is full of money, but no one dares 126 4 106
to pick it up.

10 The Maijishan cave 114 4 1
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Table 3. Popular post information of Maijishan Grottoes on the Twitter platform (May 5, 2025)
%= 3. Twitter FEZRUAREMIRIIEFERQ025FES A5 H)

Py BT MR RBEAK TRREAX

1 Maijishan grottoes from 400AD, China is filled with fantastical 1277 312 22
looking heritage sites.

2 Maijishan grottoes, carved into Maiji mountain in China from the 4 177 120 2
to 19 Centuries.

3 FRLAE 9500 210 2

4 ZRLAE 7800 84 6

5 Maijishan, which means “wheat mountain”, is one of the largest 3200 117 3
Buddhist cave monasteries in China.

6 The Maijishan Grottoes are truly astonishing. 3100 73 1

7 PNUNOE 2 IIEE) -+ 2400 15 2

8 Maijishan Grottoes, Gansu. 1900 45 1

9 ZBULAE O R 1800 19 1

10 The Maijishan Grottoes are one of the “Four Greatest Grottoes in 1500 23 2
China”.

AR FERFRAESRIEET T, LR R )R 2 R [ P e il ik R, AU R 2BE R,
B ) S [ B 52 AR B A2 AR AU SR o ARRWIT TN ) RIS QU8 T B, (AR
b e LRRBINAER, oSt e R SRR AT

3. MFEERETZRUARELHNERMEEEE

HEARAE O IR R AR B 7 R IR R, ELRON 2 A5 B AR 3 U — AN T AL
H[11]. FEE BB RIS TR BRSO i) H @M%, SCie sk 2 KB it
[12]. RTT2AHT, ZZRA e 78 bR AL 3k 1 I A o B i th 2 DR ). AR A A B S 56, AT 6
FEWEIBRRMH], 2 /NERE R AG™ B2 1 2R SO [ PR F R RE . B EOESE I A A
R S OENY, J ERAN G AR, JFMRA B SRR 28, Bk S, ZRILAE
ST B -4 (1 VR 58 32 ZEAAEAE AR DUANJ7 T

3.1. IBEE2E5THER

U AN S22 572 ZE AR LA T SO T oo 33 T s A OB Bl o 35 RO ST PR 1 S R AT 4T 5
BEtt W, W NP LRSI ZE A (131 T DUEADEE, PUMARIE TR [ ) P s 2 3
Z EMEE, AMUESHARIE T X LA REZR, FEERRZ TR 7% B RIS AR AL
[14]. X PR ZE LI A1 5 R R A 2R LA R S B RE A DU IE 5 R, B2 — 3 Ui 5
RIS, JUHAE “THERNIEY CREM” i SERRIE T, X EEER P E AR NS S B SR
R RO PAEAEE URSHERE A, B S MBS HOCI AL, SECEANERE K. Bk, BARKCT 1%
SONGRECER S ZARIEG Sy, EERERRMANE S, EHRRBOUE RIS, DS A
TR, BTHEOREZSREAONB NS, BBEFEER, WO RIS, [N, SOz R WRHI LR
AR S E B AL R RO B R R iy TR . RIBIIREAR, SUE A 1 2 155 B0
R, ZUUIRRA Z 8= 51 RS R L, AR RE rp AMUER AR TR N, BTS2 AR 54
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R SERHI AN AR, R 1 B AR R N A KI —1b . R, I LR 2 b IR
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Wk, AR EBRSZ RARAER A EAR GBS AR, Bhoh, BUA PR 5 A A7 SRR Bt R AE
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WA SCA ) E BREEI g o DRI AT 0 98 AL 400, FTRENA IRIR, M skae W O AR 4
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GRS Z TOR A S DA, AU RN L. Zootilamdea, &HRERTTE PR
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1. BBREEES

NRGE BG5S, SRTHRERULA E SCE PR HR 1 SEPR R, BRI . HOR SR DL AR R
EX=F AT FFERIGEEENFRI R, ZRILAE RN BGIEAM AR T KRR, FrlkEE
s, 2R M ARE N B ERA R A R ERIE, URIEE BREE b, RAs e, HEETs
%, NEESOR T SRR, A RE LR S SO Y B RS 715 BRI EhIX 7 S AR AR X552 20 3 7)
S8, ATARBEESARI RS, SUEMNE T BN “TEF AT, RKEMESNSIEERRT &,
XESCERBORE M Ui SE RISt R G R, MR “ATRIIE + L5 IRIEA R, AERIEARTERAER
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