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Abstract

In the current era of attention economy, the vast abundance of information has made attention a scarce
resource. Rednote, as a lifestyle sharing platform, has successfully attracted and retained users’ at-
tention through strategies such as building a content ecosystem, optimizing user operations, and
innovating technology applications in the fierce market competition. This paper deeply analyzes
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Rednote’s business strategies and their effects, explores its innovations and challenges, aiming to
provide replicable experiences for other platforms and help them achieve sustainable development
in the attention economy wave.
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