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Abstract

Amid the thriving Guochao trend, the New Chinese-style tea drink market is flourishing with intense
competition. Crafting distinctive brand image and value has become pivotal for differentiation. This
paper examines CHAGEE as a case study to analyze brand archetypes, specifically exploring the ap-
plication and value of the Creator archetype and Return to the Homeland archetype in its branding,
aiming to provide useful references for other new Chinese-style tea drink brands. The findings demon-
strate that precise selection and strategic implementation of brand archetypes are critical for New
Chinese-style tea drink brands to stand out in competitive markets.
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