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Abstract

With the rapid development of digital media technology, short videos have become a new main force
in cross-cultural communication. From the theoretical perspective of “creative learning”, this arti-
cle takes English cultural short videos created by users on Chinese social media platforms as the
research object, and explores their cross-cultural communication value in the context of new me-
dia. First, the paper sorts out the theoretical connotations of creative learning and cross-cultural
communication, and then analyzes the characteristics of English cultural short videos in terms of
content production, communication mode and audience acceptance. The study holds that, with the
diversification of their creators, the embodiment of content narration and the interactivity of the
communication process, such short videos effectively break the stereotypes and power structures
in traditional cross-cultural communication, and construct a new “embodied participation” mode
of cultural understanding. They are not only tools for language learning, but also practical fields
for cultural identity construction and cultural difference negotiation, providing a civilian-oriented,
emotional and efficient new path for cross-cultural communication in the era of globalization. Fi-
nally, the paper also reflects on the challenges it faces and looks forward to its future development
path.
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