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Abstract

Driven by the dual forces of the experience economy and cultural-tourism integration, the construc-
tion of cultural tourism brand image has evolved from “symbolic export” to “embodied co-creation”.
This study examines Wansui Mountain Martial Arts City, employing the multimodal perception
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framework of embodied communication theory to systematically analyze its approach to building
the “Wuxia Jianghu” brand image through sensory immersion, interactive design, and symbolic
translation. The research reveals that the scenic area maintains “physical presence” as its core strat-
egy, forming cognitive anchors through coordinated visual, auditory, and gustatory experiences. By
constructing emotional connections through interactive rituals and elevating values through sym-
bolic translation, it sustains brand vitality through dynamic equilibrium. This practice provides a
localized paradigm for transforming abstract cultural symbols into embodied experiences in cul-
tural tourism branding, while offering empirical support for applying embodied communication
theory in cultural domains.
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