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Abstract

Against the backdrop of the digitalization of national media and the acceleration of social
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interaction, the communication field of fine traditional Chinese culture has expanded from tradi-
tional media to grassroots communication spaces centered on social platforms. However, how to
break the communication barriers of traditional symbols and achieve the contemporary activation
and youth engagement with fine traditional culture remains an important issue in current cultural
communication. To explore how digital media reshape the communication paths of fine traditional
Chinese cultural symbols and promote the generation of their contemporary significance and the
construction of identification, this study adopts a mixed-methods approach combining quantitative
screening and qualitative analysis to conduct statistics and analysis on 300 posts from the
Xiaohongshu platform, and constructs a system of fine traditional Chinese cultural symbols. The
research results show that fine traditional Chinese culture exhibits the communication character-
istics of “decentralization” and “multi-dimensional interaction” in the context of digital social media.
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Table 1. Classification and frequency statistics of high-frequency cultural symbols in China’s fine traditional culture
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Table 2. Distribution of communication subjects and cultural symbol preferences on social platforms of excellent traditional
Chinese culture
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