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Abstract

Inrecentyears, the dissemination and reception of Chinese films in Russia have garnered increasing
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attention within cross-cultural research. To examine the actual communicative impact of Chinese
films in the international market, this study focuses on feedback from overseas audiences. It selects
Chinese films released in Russian theaters between 2000 and 2024 that have attracted a certain
level of attention as research samples. By utilizing data from the Russian film database KinoPoisk,
the research employs big data mining and sentiment analysis techniques for data collection and
examination. Drawing on the findings, this paper attempts to propose recommendations from three
perspectives-narrative strategies, dissemination pathways, and industrial collaboration-aimed at
enhancing the communicative effectiveness of Chinese films in Russia.
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Figure 1. Distribution of Russian audience’s emotional polarity toward Chinese films
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