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Abstract

Against the backdrop of the deepening process of global integration and the unprecedented changes
in a century, international communication has become a crucial arena for the competition of soft
power among countries. The practices of international communication by universities not only
serve to showcase their achievements and attract global talents but also shoulder the mission of
explaining China’s development path, promoting mutual learning among civilizations, and shaping
acredible, appealing, and respectable image of China. Starting from the dual attributes of university
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international communication, this article analyzes the current situation, challenges, and recom-
mendations for improvement in the international communication practices of Chinese universities.
The article points out that university international communication serves the dual functions of en-
hancing their own international reputation and shaping the national narrative. However, chal-
lenges such as unclear strategic positioning, homogenized content, and a shortage of professional
talent persist. To address these challenges, it is recommended that universities integrate interna-
tional communication into their overall development strategies, move beyond simple information
dissemination, promote a transformation in discourse systems, and establish and improve support-
ing systems to enhance the effectiveness of international communication.
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