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Abstract

International students in China, as both witnesses and storytellers of contemporary Chinese culture
and society, play an invaluable role in the international dissemination of China’s image. Considering
the current context and the realities of national conditions in education, this study conducted a ques-
tionnaire survey on the understanding of Chinese culture and cultural dissemination practices among
international students in Guangxi universities. The survey results show that international students in
Guangxi have a high acceptance of concrete cultural elements such as traditional and ethnic festivals,
local specialty foods, and domestic brands, while their understanding of abstract concepts such as
philosophical thought and social values is relatively weak. Although most international students
expressed a positive willingness to disseminate Chinese culture, they often face challenges such as
language and cultural differences, difficulties in content creation, and limitations of social media
platforms. Based on the empirical survey results, this study suggests strengthening the integration
of cultural courses and national conditions education for international students, supporting and
guiding the dissemination of advanced socialist culture, and enhancing the effectiveness of cultural
dissemination by international students from Guangxi in ASEAN countries and regions. This re-
search provides valuable data support and practical suggestions for optimizing cultural curriculum
development and improving cultural dissemination strategies targeting international students.
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Figure 1. Familiarity with traditional and contemporary Chinese culture
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Figure 2. Impact of Chinese culture on daily life
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Figure 3. Familiarity with Chinese social customs, values and politics-related concepts
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Figure 4. Comparison of familiarity with traditional culture, contemporary culture, social customs, values and
politics-related concepts
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Figure 5. Channels for Chinese culture learning
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Figure 6. Chinese culture learned from courses or extracurricular activities
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Figure 7. Cultural experience activities organized by the university and lecturers
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Figure 8. Content posted on social media by internationals students in Guangxi
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Figure 9. Purpose of sharing Chinese culture related content on social media
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Figure 10. Feedback on content posted on social media platforms
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Figure 12. Strategies for Chinese culture dissemination
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