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Abstract

With the advent of the omni-media era, significant changes have occurred in the ways information
is disseminated, profoundly impacting the news and communication industry. As a provincial-level
party newspaper, Chongqing Daily faces both the necessity and urgency of transformation. This study
examines the transformation practices of Chongqing Daily, exploring how it enhances user experience
and interaction through content innovation, channel expansion, and technological applications. In
terms of content innovation, Chongqing Daily has introduced diverse news products, strengthened in-
depth reporting and commentary, and emphasized interaction with readers to meet users’ needs
and preferences. Regarding channel expansion, Chongqing Daily has developed independently con-
trolled internet platforms, strengthened collaborations with social media, broadened news dissem-
ination channels, and enhanced user interaction and participation. Notably, the creation of the “Help”
channel within the “News+” multifunctional integrated service platform—Upstream News—has be-
come a new hallmark of user service. In terms of technological applications, Chongqing Daily lever-
ages big data and artificial intelligence technologies to conduct in-depth mining and analysis of user
data, enabling personalized news recommendations, improving content production efficiency and
quality, and optimizing user interaction experiences. These initiatives have not only enhanced the
communication effectiveness and market competitiveness of Chongqing Daily but have also laid a
solid foundation for its development in the omni-media era. In the future, Chongqing Daily will con-
tinue to explore technological innovations to provide users with higher-quality and more conven-
ient news services.
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