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Abstract

The development of short video platforms is flourishing, and short video ads still hold an important
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value position in digital publishing. However, with the generalization of ad creation subjects and
inadequate platform management, low-quality ads often bring poor user experiences. Integrating
digital technology to innovate ad narration can enhance user experience and achieve better adver-
tising communication effects. Based on the theoretical foundation of empathetic communication,
this paper selects excellent short video ads with digital narration, adopts content analysis and data
processing methods to specifically analyze their digital narrative expressions and communication
effects, and finally summarizes the digital narrative strategies for short video ads.
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