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Abstract

The adaptation of mythological IPs has become a key topic in film and television creation amid the
vigorous development of digital culture. Taking the Nezha film series as the research object, this
paper explores in depth the methods for the modern transformation of mythological IPs from the
perspective of digital culture. The films achieve a new breakthrough in mythological IPs through
the remodeling of the mythological figure Nezha (including the reshaping of character traits and the
reconstruction of interpersonal relationships) and the application of digital technology. By virtue
of digital media communication strategies, the films integrate modern values into their thematic
connotations, successfully expand the IP’s influence, demonstrate the important role of digital cul-
ture in the modern transformation of traditional myths, and resonate emotionally with contempo-
rary audiences. The Nezha film series provides an important successful model for promoting the
inheritance and development of traditional Chinese culture in the contemporary era.
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Figure 1. Market influence of Nezha: Birth of the Demon Child
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Figure 2. Box office trend of Nezha: Birth of the Demon Child
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Figure 3. Market influence of Nezha: The Legend of Sea Dragon
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Figure 4. Box office trend of Nezha: The Legend of Sea Dragon
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Figure 5. Overseas box office influence of the Nezha film series
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