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Abstract

This study primarily employs literature review and mathematical statistics methods, taking the China
Open Tennis Tournament, Shanghai Masters, and Wuhan Open Tennis Tournament (hereinafter
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referred to as China’s three major professional tennis tournaments) series promotion events as re-
search subjects. The paper will analyze their current development status from four aspects: event
spatial layout, event naming sponsorship, promotional activities, and event formats, and propose
advancement strategies as follows: vigorously develop and promote event IPs to build a complete
event industry chain; innovate event formats to meet the needs of audiences at different levels; es-
tablish multi-dimensional event promotion to expand multi-faceted influence; and form a compo-
site operational talent team to optimize services at all levels of events.
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Table 1. Spatial layout of major professional tennis tournament series promotion matches in China
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Table 2. Sponsorship status of major professional tennis tournament series promotion events in China
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Table 3. Promotion channels for major professional tennis tournament series in China
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Table 4. Major professional tennis tournament series promotion events in China
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