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Abstract

Against the backdrop of the rise of the emotional economy, the hot topic of backpack charms has
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sparked continuous online discussion. Offline, backpack charms have also become widely popular
among young people in Shanghai, serving as a mediated symbol that combines emotional healing, iden-
tity expression, and social interaction. Based on the theory of media materiality, this study, through
interviews with 15 young people in Shanghai and observations of online content on Xiaohongshu and
Douyin, explores how backpack charms construct the path of emotional meaning for young individuals
through consumption, communication, and emotion. The study finds that backpack charms are not
only emotional healing objects for young people coping with urban pressure, but also micro-material
media for their participation in subcultures and the realization of personalized emotional narratives.
Driven by social platforms, charms further become nodes for subculture communication and commu-
nity connection, reflecting the deep logic of contemporary youth using “objects” for emotional govern-
ance and cultural practice in a consumer society. This study provides a micro-level case study for re-
search on the emotion economy and media materiality, and also offers a new theoretical perspective
for understanding youth emotional consumption.
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TES NI Pt A IR Y, 7E28 =W oAt 2, ATIOE SR U SN P B TR A 4R, 12 5 2 1
Fofy “COTEFERG” [1]. HE AR i — DR, BELTFHIEEIA—FERN . A4
M “REoEEmRET , ERGEE AT, HEEENATESIE R EN[2]. EX—HERT, 1
20T TR TR B RN E TR A RS (B8 L IO IKBN R, A 1 1 28 ST AR R SR T EAT 103 2R AT
N, HAZ OB R IRE “IEE N E” [3]

BUE W78 2 MAT NE G A AR 0 A NG PR, B S OB 2 i “ M il 2k
GTBATE” WIRHIAE S OES[4]. SR, IR B 7T A A T 72 I 2857 B G 3t 3 SO O B B L 4y
B, B RTEE M AE AR LLAE R R0 AN 2% 1) s i S L R Rl . ASHI A R R AN — 2
KBNS M EA UM SR B, BRI B AL RSB e .

2) WEAPITERE ) i el O A

AR, NSCHE2RHEA ) “ PRV 177 PRZISE M T BEA A e o 2 E A BEE 5K 0h B LA «
F5$(Friedrich Kittler)fig tH, SN MR T 4552 AR MERESS, IRZIFSNNAE AR IIA A 4584 5t A 2807
s(Kittler, 1999) [5]. X EMKAE, BWNFFFAMNEIRFENE, HEICEILY IR BAE 58 Q0 4 ik
EStE . fEiE « FIE/R(Bruno Latour) AT 23 Mgt — ki, Wt ARgah s is, me A&
“RRERENME” BATENE, BATIRAALS R AWML, S5 LA s (Latour, 2005) [6]. [ Py 2% 7E L 5
fili_ R ST CEEAY” BT, SRR W] “ P AT AT R BT R AR A RS AR, R
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Table 1. Information collection form for 15 respondents

1. 15 (LRI RIEBWERERE
S5 4 FR BREs  BeRmgE R KSR RE K HIEEM 1P

c1 £F 23 WA 7 3 i+ R
c2 T H 22 W 9 5 KGN
C3 FHY 23 Tk 16 4 ARITEEYIGRIY bl
C4 EN 24 EEK(E 6 2 5=y
C5 B 23 SRS 7 2 Y5

C6 000 25 oA 13 4 e i
c7 T 23 o LA 15 4 JEBET T
C8 M 23 2 LAE 8 2 WA RT

C9 /NI 24 WA 7 3 FEEN
C10 T 27 CTAE 9 2 Bl sy [N ¢
c11 ESES 22 W E 6 3 48 UL
C12 2eS 26 Ok 8 4 BRI A A
C13  sRiMLE 23 Wk 10 4 Kitty
Cl4 BB 25 CLAE 7 2 ZIRTTIP
C15 &N 23 CLTAE 6 4 HLATAR
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Figure 1. Word cloud of the significance of ornaments
to respondents
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Figure 2. Ornament emotional transmission model
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