Journalism and Communications 7% #%$l 2, 2026, 14(4), 75-83 Hans X
Published Online April 2026 in Hans. https://www.hanspub.org/journal/jc

https://doi.org/10.12677/jc.2026.144090

AIGCHR BEEHEHEMINLIE: RHAM1E.
SERE S XUB R X

X EAL, R—4F, MR, ETE, FHRE2
VBRI R, ZE AR
2B R RAT (R R AR R TR, 28 &8

Weks H . 20264F3H8H: FHEM: 20264F4H1H; KA AAHM: 20264F4H13H

HE

BT U R SAIGCE AN AN E R T, BHEHEMACERNEZERSRER
HEHS, BRAAEHEMSANESEATREREA. KN, QRFRARERS, sEUERENR
P EASHER. FCRATHHAE, UAEEERAIBREHENIIKS “ELHE" NRBEME,
KIEE A DeepSeek. BIF. AFFAIGCLER, TRARFIAIGCEFEHEMANERELESTFE
RAT, RGRFAIGCR B HEH A E X MEEA SEERR, JNAIGCET BB EHE
PR RS R MBESEI. BP ANNH. EIHESANATT, RSN E A MMER LT
RN AR ZEAZFER, #MLREREHKEAENSCIET %K. RN, EAIGCH N
TRIE M KA BRI E L mE . BRACEENS. ASCREARESEHR, RIAWELERKR
HAEZ B RGBT . BT iR B T3 5 AIGCHE B 5B 408 I B B, N R B 155 S e
HEE KR R T B IR AL RIS Y S B 5] S BRI

X 5in
AIGCEIR, BFEH, FUMaHE, WXEH

AIGC Empowering Book Marketing Short
Video Creation: Application Value, Paradigm
Reconstruction, and Risk Response

Yacheng Liu?, Yigian Wu?, Yuan Chen}, Xinyao Hou?, Yazheng Lil2

1School of Journalism and Communication, Anhui University, Hefei Anhui
Zpostdoctoral Scientific Research Workstation, Anhui Xinhua Distribution (Group) Holding Co., Ltd., Hefei Anhui

Received: March 8, 2026; accepted: April 1, 2026; published: April 13, 2026

XESIH: XWHE, R—fE, Wi, HEITEE, 2%, AIGC IREE RS M EAUMANE: BAME. JEREM SRR ].
LR RS, 2026, 14(4): 75-83. DOI: 10.12677/jc.2026.144090


https://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2026.144090
https://doi.org/10.12677/jc.2026.144090
https://www.hanspub.org/

XU s

Abstract

Against the backdrop of the digital transformation of the book publishing industry and the large-
scale application of AIGC technology, book marketing short videos have become an important me-
dium connecting books and readers. However, the production model of traditional marketing short
videos faces dilemmas such as high costs, long cycles, and creative homogeneity, making it difficult
to adapt to the ecological demands of short video platforms. This paper adopts the action research
method, taking the self-operated Al book marketing short video account Luan Tan Qin as the prac-
tical carrier, and relying on AIGC tools such as Doubao, DeepSeek, Jimeng and Youyan to complete
the full-process creation and platform release of a series of AIGC book marketing short videos, so as
to systematically explore the process reconstruction and potential risks of AIGC on the production
paradigm of book marketing short videos. It argues that AIGC empowers various stages of book
marketing short video creation—including topic selection and planning, visual realization, digital
human application, and post-production—thereby driving the transformation of the production
paradigm from a traditional linear process to a human-machine collaborative, prompt-interactive
dynamic paradigm. This facilitates cost reduction, efficiency improvement, and creative upgrading
in book marketing. Simultaneously, short video content created with AIGC applications faces chal-
lenges such as authenticity bias, copyright and ethical dilemmas, and dilution of humanistic warmth,
necessitating the construction of a multi-dimensional governance framework for risk prevention
and control. This research helps enrich the application theory of AIGC in the field of book marketing
and provides practical guidance and theoretical support for the intelligent upgrading of book mar-
keting short video creation by publishing institutions.
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Figure 1. Flow chart of book marketing short video creation empowered by AIGC technology
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Figure 2. Detailed flow chart of “Text-to-Image to Image-to-Video”
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Figure 3. Flow chart of digital human short video design
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