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Abstract

Documentaries, with their authenticity, documentary nature and cultural bearing capacity, have
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become an important carrier of cross-cultural communication. Guided by the strategy of building a
cultural power, Mango TV’s documentaries have achieved remarkable results in international com-
munication through diverse theme creation, three-dimensional and coordinated communication
layout, and precise and efficient operation strategies. This paper systematically sorts out the inter-
national communication practices of its documentaries in categories such as era themes, traditional
culture and youth narratives, deeply analyzes its successful experience, examines the prominent
problems including cultural translation, market layout and resource guarantee, and puts forward
targeted optimization paths, so as to provide practical reference for the international communica-
tion of Chinese film and television cultural products.
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