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Abstract

With the rapid development of digital media, short videos have provided new mechanisms for the
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construction and dissemination of gender images. Female images are increasingly refined into “per-
sonas”, repeatedly performed and circulated, becoming representative media spectacles. This pa-
per takes the “chic single aunt” persona on Douyin as its research object to explore the operational
logic behind the spectacularization of female personas in the context of short videos and its social
implications. The study finds that female personas exhibit characteristics of continuous performance
and typification, while the structural conditions of women’s lives are weakened in the process of
spectacularization, making it easier for these personas to become embedded within the platform’s
logic of spectacle. Although audiences are aware of the constructed nature of these personas, they
still subtly shape the imaginative boundaries of women'’s lifestyles.
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Table 1. Semi-structured in-depth interviews
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