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Abstract

Based on the Uses and Gratifications Theory, this paper adopts the literature research method and
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case study method to conduct a study on the usage motivations and communication effects of short-
video users, and puts forward optimization strategies for the existing problems in the short-video
industry. The study finds that the core usage motivations of current short-video users are mainly
divided into four categories: entertainment and relaxation, information acquisition, social interac-
tion, and self-expression and self-identification, and different usage motivations lead to different
communication effects. While short-video communication exerts positive effects such as emotional
regulation, inclusive information access, strengthened social connection, and promotion of cultural
and economic development, it also brings about negative impacts including media dependence, im-
paired in-depth thinking ability of users, cognitive bias, and the formation of information cocoons.
At present, the short-video industry is still faced with prominent problems such as serious content
homogenization, insufficient supply of high-quality content, imperfect algorithm mechanisms, and
uneven media literacy of users. It is urgent for platforms, creators, users and regulators to make
joint efforts and carry out optimization from multiple aspects such as content creation, algorithm
governance, media literacy education and industry supervision, so as to promote the high-quality
development of the short-video industry.

Keywords

Short Video, Uses and Gratifications, Usage Motivation, Communication Effect

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|15
1.1. fiEE®

55 56 Ik (R R LRI 48 A AR DL GETHR T ) o, B 2025 4 6 A, REFEAUIHT S HIAIL 10.68
fCN[1e EFR, REAE RS LM S 5 BAA BRI P A e, ARSI KA . TRAARE . e
REERF R T SO KAk HH AR T s B I G A 2 — . AR, H AT A R & CEns
BRM, kAR, NWEREBHRFEE. HEERMEIICT G BRNIHTE 1 ik
Fla), Wie T AFERA L T E B SBR TR, (Bt R E LK TSGR AR
SRTTH P REPERIAE L o

FERZITA S4BT, S G R ZSCHHKIRRE A R, Bt ZUE Ny i i B s /5 oK 5 A8 3)
Bl T SEARMIE FEIRI AR, FEAAI P IR AR st A5 2, TR 2R B B OB R 2R3 )
RS FR, kB raSma. Bk, DTG, WP &R IR s A AT, oy
AR OB AR DL R A B

il 596 2 BB Rk 2 AW U 2 B8, SRR MALE BN AT RE T i 3 itk 5 H 1,
RET MU BN JAHAF L . 2 2 F X —Be N TR 5, aew
SEnAERt RS T A Z L S AT R, B SRS . IRTH L P R RR IR S . AT
—HE R, ASCUMER S 2 B O, AL P RO AE I ShBL S A S ROR T T 9L

1.2. fIREX

BRI, ASCUMEH] 5 2 B UL A, AL P A A SN SRR BORETT 0¥, BEWS
BE— P HEBN A% Gi A% Fh A BEARAE B BRI T (N S e . DL BOE LI & B A . WRES 23

DOI: 10.12677/jc.2026.145120 117 I R R


https://doi.org/10.12677/jc.2026.145120
http://creativecommons.org/licenses/by/4.0/

Z It REES, PRGN ER S TRl 2 7 b 2 kA B AR, DL IR 52 AT 50k DL 5E B Rt
YR AERRAT A X S AR S SRR M RS, BRSO S i ES SR AR 1
SEEAKHE, AR AN A FUIAR GRS RISEAE S SR g S i B S 2, SRR A
LA TR RS S E .

ST, RS GHEEE . TR E =T, KXW RgG A& —ENLS
EME. MTFEME, #EFHTEH P RA TR WA SHEFENLS], S5 P 2k, A -
FAAEHMERE o X T OMEERUL, BTSSR RERE 15 B A2 2 v OB, I IR R SAL ) A, 327 N AR AE
A THAESMNE, HAEETRAN NG ZFR, RN EASEA 5. 5
EEEE, BFABCR A AT N AR E SAESBRIRMS S, HES AT\ SEELTE e e 5 nT Fr s
R o
1.3. ARG Z

1) SCHRBT 7T

RE AT B N AMEREARI I B 5Tk, SR EE . AR, A0 BEAE
BREOBT FU SR AT BB S g, IR SR HEEIR S AL SR TS

2) EHI 3k

P AT LA & P VSR R, R FESRR N wdtE T o b, a8 E AT R R, A
ANHAT LS TR 2 3, 7T S BB SRS

2. HEREGRA
2.1. ERASHEERER

15 5 i BRI RAL 3E A S O SO I S, HAZ OIS TE T ATEALRE LR IR 8)
Bz, MmEARAHENESES M. ATEMAER A, AR ERANTHEE SEAE. O,
HAZFR P EAT R, B REWHETFRNTE, SASREASEES HinkiEFEN L ARE
S5, HAE A AR A R 1SR L 13 2 I (2]

IR AL RET L LA WA ORI, T 5 52 A B AR, R A OV R
CNRAELAEREEA” TR “BENXNFE TAEAm” 2 b BEEGENESANE R, A 52
WHIN VG R e, MR HE . ARk, BD 2 B #EAT ORI SE
BRI 5, BORMRRER PN AT N B R IR 22—

TERENER T, ZER BRI BRI . A 7 2 % 48R i B B SRR
TEALIRRNG 2T, BN ER B B A= HLH] . TE BN R s B IR AR R =N, M SRR
FEAAAL S T R BRI . MG 28 BF TR BN is T Z RS 0 A HE 2R, PR R M S HL IR TS o i O B R
WLt S E N AR ZE, SR S BV IAR R E B3], I @S AR T, IIERHEE
T AWAIALE s B 5 A R =R T A R A BE (4]

2.2. FESHHEXRIK

MET, FEESEAASII T TR N R AR ARRRILE] SRR R AR S 2 e A
Jil e ST AR S A A R R T 24T 8 AP RS R AP RMIT R HP
(AT N PSS . AP S 50MEILE) 53 .

TERARAA A FHENL T T, H RS 3 A0 1 A8 48 o P AT R s ma R R AE SR, AR

DOI: 10.12677/jc.2026.145120 118 Bl R R


https://doi.org/10.12677/jc.2026.145120

LA

XA & B L EZE AT DA R R . DABEE TR, HaBEHR HEHR. KRR
SETTIHI[S]o AR E GUR(E BERHE) AU P AE S ML L, (@ R A AIE RIR LR . 5L
b 2SR5 T BAT € AR FRROR, BEVS T 2 FI IR 75 3R L A T SRANAE 2 75 3K [6] - 72T ELM
AT 0o PRAE BRI R BT FCAE S, AR I LS 5 1 B T2 S R N A R RCR 1
O BIER(7]. SRR, DU AR ST SRS R R LU P @& sk o hle, R0 & 178
SRR RFARRNCR, B P ENIE 1 i R A R E AR MU 7T (03 8]

SERAE, BT ORI P AT NEEAT T BOVE R IR, B2 HW R R L, Rl
M5 RS Fa5s. HPEE. ARSI RGN A — P e BRI ASCIER
FERX—HEAE b, G HATEIT S8R E . SRS S, M S S R AR BT AE
XHE I -

3. BT R SHEELHENER P ERW S

FEAE IS A BRI R AP (R AT D0 BAT IR IR 75 SR AR 17 - S5 PS8R 5 g2 4,
R P SR YRR

3.1. RRHR

PR I TARIRI “DUThREUL” , Hrp “IRBUIRT MIZhREME X AL A R = ThRE VLI [ TR
7, HEEMAELTHRNE. JUERTZER, THES2IEEOR, EAAEE R AR E,
A NTRETSE A3 S E 25 DL BRI I A ERAEA,  REVE 52 A I ek
GRS RGP, LEPRTZ2 LA A i 2 F P IR B ARG . A TR LB R [9]. $HE “LTT
MRS H& . DIRERE A BROR B R UM E RS . SRR, FBRRCHRSE5S B AR T AR A
WE, CAERRRE RN 13 7B EDBRRAT A, AR A FIR B . AT AEPIAR R . R E
B, BERRRRRE, SOes R, P ER A A (] T AR A R R, BRE SR AT RV AN DK
BRGR>) . TR .

3.2. BRIFER

P2 P AR T HE RS AR R R . BTG RIE SO, AU S B N E
B S BT A, BER T S SRR . EIRAER R B, AR RREERL BUaE
RE, ARSI 2 AEREHR, ARRELEFALICT & HR B SR A A Bl B30 WOR. A B
Ko SEBLT mARUNAEBIREG R T S AR S TR R R BEMEZ AR, AERE
) AR, AR 1~5 70 Bh, IE A PRSI AR, AR BRI 19 S T R A R
FHS SRR OB S 7 o P SE I AL P SL /NS, B A A RLE S AROE R BRI TUECS A 2

3.3. X EHF)

MR TR AEHES P R S R 2 . — O, RN R e RSN S A
Ve HA A PR ES), FERRES AR 5070w, RO R RO, B
SMA R RSO, BB seat, #0085 R U QIR 2, TR R ikt
e, DAl ARSI, . PEEIKITIR R MR S AR AR R I, B B 5 T R AR U 4
ITIRREAFR X BB EL, P ISR N A BRI G 8. A AN, e 20k A
SERRORRE AR R EMAE . IS G, OSSR AR IR ST, LRI & SRR . HRR A AL
BRI FEALAZ 2%, SRR P A A IE IR R

DOI: 10.12677/jc.2026.145120 119 Bl R R


https://doi.org/10.12677/jc.2026.145120

34. BRRESBERIAE

BEE QU TTREFRAIR, R (T WG B H AN R . BRI, O AT RRAE
i RIEW R WEDNNE RN EZRE. a8 AR ERAE T B 550, e BRIl
HENFR OB TR BIERARRIERA T, Bl RERE WA RIEDMANILT, ERERELRN
R, SCHURMZ AP . PHERET TR, BTAR TR RS EME, KELEM T SR RRHE
BT RE, B BN BRI DAFIRIAE, B AT N AT A R
Rk, RIANBEN . FRIEDM AW, LI HEEKIEL.,

4. 3SR P& R 1T 5 T R REUR ST
PRI L, S EHER v LA (AR, el BRI 6 S B2 T 5
4.1. BURIEEHR

AW FERY, SRR ICR S 2R R A K. MMERREARITHRE, K504 B
A4 L RENE XTI KNZ T (AR 3R HOR BAT IR SN, WARIR A RTE, PRI . DU PN 7 BT RE s 32
FEZARBPNBER s WERESZAKE, ZAMINED . A8 AR A B T5 SR 0 2 T AL AR B
1E [N o

ARSI 5 IS DR MACR R, BRARKA RS IRIESCE R %, WA TR A L
(8] A SEBLCBETRRS , O0h H RO MOR SR BN E A AU E BRI RIR ST, R 1 %0
VORECR T IME, (ERRE . #0F . WA WA RE 2 NRE, JCH R SR BURE A FR AR A B 2
(AR P A SR S AR RS SN R, AT O SRR, AT 3R R SRR AT
FsEALAE, M98 AR HANNEE N, MEEE 7 SRR SR 5 20 AHES) T RS S A TR R .
TSSOSO AR GESAL SRR B, IR s B R WA RIS AR R, 6liE T K
Bl SEF I E. BESR. ERMEREIEE A ReR A AR S HE S8, RN RS
g R ] B E R R R EZET8, IR RCR[10].

4.2. HRIGBHR

TR I FEE A5 P 2 51 R A8, ¥ 20 FH P Dy R 5 AR 7 SR A TN TR AE AL, B o2 2T
TAR SRS E], HBLIOR . R  RESERR, FEAL R S DR P AT R S I RE T
FEALAI N B SR ATl S PR, YIRS A 15 B PT BE R B 7 sk Z I AR B S IR P B 0 I8, ANA
TARGMEBYERRE IR, HAN R RES ZAFTE iR E, #8076, FERR
e Bomtt. RS BAEAE, wHX P UG T A FE I EI AR T R SR 5 16 A
FRED, T QMR R S SRR, L SZER, HE CLRE A 2 ST, IR
WEREARRAL .

5. FEMSIE B IRRE S 1L SRR
5.1. REXEEE

T EIEFMAL ANFERBUIRRE, 276 501FE E HIEEHE, 5B AR =™ E,
B AP S ZE R AP ERZ I, HIRRN ARG AL, AR SCE. IREERN AR MK, T
BN ARIRIL A B TEA GRS, U BARARS . BRI TE, dEERH PN, #0ra
CLERTHE HI KO0 B bs, DRI i, RN R 5 s By, BB 50, MR RR

DOI: 10.12677/jc.2026.145120 120 Bl R R


https://doi.org/10.12677/jc.2026.145120

LA

W, SVEAEEHEAAE SR T PRI A RN, B2y R R RA B L N )38 3 5 0o B 5 2 B MRy, aE—
RN B B BN 117

5.2. HE{LSREE

RS Rl AL TP = Y VAL S s X A -9 I (R o R oo T LR A A 5 S s VA SRR ellb TR 7S SRR/ R U
ROLE], XRA. ZRANERGRESTAE, WEIEG . [l W ERRHERESEHR, 519176
HEWEEEB RN G SR N EMRS AL TR RS, 6 fRYE - JSE /R
HEFESE, AT N A PR L, AEAE TR TR B E AR T 20% AR S5 A3LIRSS
KAAERCH, TRTHILBREE A A RS RTIOGE, AR R P AT BEBT o B i A 2 R A =) T
B EREL LA 55l R TTR SR RED R, & BB ERia s, HarL AR 5H25E, N
FA P SR AT T2 055 A2 50 L 5 45 R AP I SR REAR I, [RI AE 7200 S R A MR T 10% K9
MR RYEN A, RTEH T E LS, P a R B AN K USSR S BE, PR SE
TR S, W IR BRI 2 S PN RS EAF R, FEES . PR
FEEZ T AT A AL ZR IR, 1 G AT e B IR NS BHHRS R S RSB TR, =27 5
BRI RE N B R, RN RN B S SRR BT A ST R A, A OGET
B MERR, ELNEDHRE L EFIRE R, 1-T W s, #3076 VI Seig S8 EARTHE,
GIFATW R E T R ME T, SRR IEE M. R ARSI AR

6. FitE5RE
6.1. HRLEiL

ARSI 50 2 BEAR AL, ARSI 7 (A S LS A SR RCREAT T RS T, WU,
27 [ A AT & B DIk G AR, g sE e AL, P B PR G o R
Moz FH PR IR AR 2 T R« (5 R, HAZEE) . BREKIE S BRI RBHL, A
(R ZIALXH 25 AN [ £ 75 SR AL 42

FERRIIAE T RGBS L 5 S0 A HAm il . SR B E SRR RCR I RIS, A7 AR I
BAEE . FEES . NWERBAERE. mX-FG B AR AR, A R SE I Stk
i WETG. QS AP SEETT MRS, WWE. Bk, J95. REZ I, s
b i

6.2. ARTESRE

BT EER MBI S RO, REAT KB G WA, e SO A — e R . ARRWTFT
S ESAERE, MAFESER . PNk, BEE RO ETH S, BRI SR AR R, BEE
ANTERE. BERLAEARANBAEII 5, 7Sl SRS BCR B IR 22, (ARt
SE

&5k

[1]  FEEBREE A, 5 56 Wi [E BB & AR 4 i 5 [EB/OL].
https://www.cnnic.net.cn/n4/2025/0721/c88-11328.html, 2025-08-01.

[2] ERRRJE. AREFUEM]. bRt FEARKZE I, 2011.

[3] AKRAGEE, MATHE. HeT08 H S50 L BRI (A A Aol TLOBRER TE[J]. BH A& 4, 2022, 14(19): 128-131.

[4] ZFIHF. HHSHENMA TEEF R EM A RN R —— L a8 KiKi AFI[I]. 5 H 1% 5%,

DOI: 10.12677/jc.2026.145120 121 Bl R R


https://doi.org/10.12677/jc.2026.145120
https://www.cnnic.net.cn/n4/2025/0721/c88-11328.html

2022(17): 47-49.

[5] H&M, P, 25t (S EMMA M P AT IR GaR: BT EA 54 5 S0iEmr 5 ok i 2
ST BT ER LAE, 2018, 62(7): 134-143.

(6] KGR, MERERERRE AR AL AT N AR RCR ). =W ERBe 4k, 2025, 42(4): 23-30.

[7]  XUFHFE. WWE TG IE ORI [D]: (B2 A 3], K KHE TR, 2025.

[8] Z#EH. JET ELM K30 BR A AR R AL 45 24 R 5 5 ma (R = 78 [ D] [hil - 2#A0 1 3L). SibH: Se R
242025,

91 FAPSEE, TFik. 50200 27 2R R UG 205 DR R[], BT R m 7T, 2020, 6(10): 104-105, 117.
[10] FkEN, &0 L b e BL 30 A AL SR BRI e R 3 i [J]. B AR, 2022, 41(2): 30-42.
[11]  B=. B AR E EE RIS BGEHLS M B B[], B4 3%, 2022(12): 19-21.

DOI: 10.12677/jc.2026.145120 122 Bl R R


https://doi.org/10.12677/jc.2026.145120

	短视频用户的使用动机与传播效果研究
	——基于使用与满足理论的视角
	摘  要
	关键词
	Research on Short Video Users’ Usage Motivations and Communication Effects
	—From the Perspective of Uses and Gratifications Theory
	Abstract
	Keywords
	1. 引言
	1.1. 研究背景
	1.2. 研究意义
	1.3. 研究方法

	2. 文献综述
	2.1. 使用与满足理论概述
	2.2. 短视频相关研究现状

	3. 基于使用与满足理论的短视频用户使用动机分析
	3.1. 娱乐放松
	3.2. 信息获取
	3.3. 社交互动
	3.4. 自我表达与自我认同

	4. 短视频用户使用动机导向下的传播效果研究
	4.1. 积极传播效果
	4.2. 消极传播效果

	5. 短视频传播现存问题与优化策略
	5.1. 现存主要问题
	5.2. 优化策略

	6. 结论与展望
	6.1. 研究结论
	6.2. 研究不足与展望

	参考文献

