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Abstract

Against the backdrop of the popularization of smart media technology and the in-depth promotion
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of nationwide reading, positive energy audio reading has become a new carrier for guiding college
students’ values and cultivating their cultural literacy. Based on a questionnaire survey of 457 col-
lege students, this paper systematically analyzes the behavioral characteristics, content prefer-
ences, willingness to pay, and dissemination challenges of positive energy audio reading among col-
lege students. Combining the characteristics of communication in the digital age, this paper pro-
poses optimization strategies from four dimensions: content creation, production format, channel
promotion, and educational mechanisms, providing empirical reference and practical paths for the
accurate dissemination of positive energy audio reading in universities.
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