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Abstract

The leapfrog development of artificial intelligence technology has comprehensively reshaped the
production paradigm, industrial ecology and value logic of the publishing industry. Based on Por-
ter’s value chain theory and authoritative industry data, this paper systematically sorts out the de-
velopment status of the publishing industry in the Al era, and deeply analyzes multiple challenges
such as market and audience changes, cost-profit contradictions, AIGC copyright disputes, Al ethical
dilemmas and personnel transformation crises. It specifically combats the legal disputes and differ-
entiated solutions of AIGC copyright, explores the solving paths of cutting-edge ethical problems
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such as information cocoons and algorithmic bias, and proposes practical countermeasures from
five dimensions, providing theoretical references and practical paths for the publishing industry to
cultivate new quality productivity and achieve intelligent high-quality development.
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