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Abstract

In platform media environments, what kind of patterns characterize the visibility distribution among
different types of news sources? This study examines 733 posts through a quantitative content analy-
sis across three typical events: the Didi Chuxing system outage (a technical accident), the surge in

SCEF|F: IVIR, TKTE. P B IREE R B VR A A RCD]. B R B AL, 2026, 14(7): 176-181.
DOI: 10.12677/jc.2026.147189


https://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2026.147189
https://doi.org/10.12677/jc.2026.147189
https://www.hanspub.org/

INRIR, KT E

pediatric respiratory diseases (a public health crisis), and consumer rights disputes in livestream e-
commerce (a socio-cultural controversy). The findings reveal that the type of event exerts a significant
structural constraint on news frames, source selection, and emotional tendencies. Notably, self-me-
dia/Key Opinion Leaders (KOLSs) yielded the highest median engagement (85), whereas 96.0% of of-
ficial sources manifested exclusively through secondary visibility. Regression analysis indicates that
“emotional headlines” (f# =1.21) and the “economic consequences frame” (8 = 0.78) serve as the most
powerful predictors of user interaction. This study concludes that source visibility within the platform
ecosystem is not a spontaneous extension of traditional news values, but rather the product of struc-
tural reconfigurations shaped by the interplay between event-discursive structures and platform al-
gorithmic domestication mechanisms.
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Table 1. Distribution of source types across three events

1 ZEMHEREESH

FIRZER HIE A (%) #H1F B (%) H4E C (%) it (%) T LA (%)
B 7 IBUF 11.3 15.4 15.3 136 96.0
TGtk 40.0 5.6 122 218 98.8
EEYNIEE = 26 3.0 0.0 2.0 46.7
LRIFH 0.0 26 1.1 1.1 100.0
H #44&/KOL 339 3.4 2.6 16.1 99.2
& A 12.3 70.1 68.8 453 98.5

FE: AT WA AR IR b R A T AR B R L L

(Z) HEZE S R RAR SR R

FEZE () i 2 22 S 300 35 (2 = 343.3, V = 0.484), 1R ZE R FIFEE (2 = 48.6,V =0.182). FHff
A TS AR L ik 77.1%, s T 3R B (9.8%) 5 AT C (4.2%). X — K ILSEA JJHBENE T 442
R A AR (Affective Publics) (RS fim @l ~F & G PR K HU SO 115 18 Bl 53 75 A A% 36 (1) 3R
15 Bk 2 1 AR AR Ny AR SRR R A 3R AT LA A% O S (L 32 2) o
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Table 2. Distribution of frames and sentiment across three events

=2 ZEMHERSHERS T

ZE A (1) B (FPIRIEBIR) C (I B 4:A0)
F FHELE(%) S EME 38.4 Ja I 38.5 R RIATEN 39.2
REHESE (%) Je eI 28.4 TEEPPH 29.1 G R 254
IETH T (%) 10.6 2.1 16
EEREEACD)] 416 34.2 55.0
FUTH 1 (%) 47.7 63.7 43.4
T &b R (%) 77.1 9.8 42

VE: g OO IR vk RN IE T = 2 K.
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Table 3. Median engagement by source type
=3 BEREBEHEHUK

fEURRTY AL BEhh A% B2HA BB HftC
P 100 13 48 0 1
(EENIEEN 160 62 104 0 0
MEN/HEE 15 7 102 2 —
LRIEH 8 38 — 517 38
H Ak /KOL 118 85 85 20 172
FEEE 332 10 115 3 12

. HEiE = FR o+ R+ s FF CRRELFNEN.

SRR FE A BALER IR AK(R? = 0.025), 02 TN F, R BIRw 0 Ha 2L P
BHE S AR AR 4 B R FIFERIR(R? = 0.045); Hiff C i “225F 557 (8=3.86,p <0.001)
5 “NTEWR” (B =5.43, p < 0.001) Ay i 3R T B 7 (W4 4).

Table 4. Regression results (DV = In Engagement)
4. EALR(DV = In EFH=E)

g 2B Ap) B (8) C®
(e Ry 1.21%** — —
LU 5 RAELE 0.78* — — 3.86%**
TEEPPHIHELE —0.95* — — 2.21%*
NRE — — — 5.43%**
R2 0.092 0.025 0.045 0.284

FE: *p<0.05**p <0.01***p <0.001. “—" WHARTEIA.
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