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Abstract

Hanfu model contests have emerged as a vital offline vehicle for the communication of Hanfu culture
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in recent years. Based on participant observation conducted during the author’s personal involve-
ment in a national Hanfu model contest, this paper explores the practical effects and inherent dilem-
mas of such events in cultural communication. The study reveals that these contests are characterized
by “high popularity yet shallow cultural penetration”: while drawing extensive public attention, most
audiences only recall contestants’ appearances and performance skills rather than the intrinsic cul-
tural connotations of Hanfu. Drawing on communication theories including agenda-setting, encod-
ing/decoding, media events, and uses and gratifications, this paper conducts layered analysis from
three dimensions: contest system design, meaning transmission, and media logic. It further contextu-
alizes the research within the macro backdrop of consumerist turn, exposing the systematic replace-
ment of “interpretation” by “visual display”. This study argues that the dilemmas plaguing cultural
communication via such contests stem from the compounded impacts of five interwoven factors: con-
test rules, communicators, audiences, media, and the macro social context. Corresponding targeted
suggestions are proposed across five dimensions: scoring criteria, communication strategies, cultural
interaction modes, communication formats, and cross-institutional collaboration.
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