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Abstract

Short videos have become an important medium for tourism information dissemination and desti-
nation marketing, and are gradually involved in the processes of information search, destination
perception, and travel decision-making among potential tourists. To explore the mechanism through
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which tourism short videos influence college students’ travel decisions, this study, based on the 5W
communication theory and the SOR (Stimulus-Organism-Response) model, divides the communica-
tion elements of tourism short videos into three dimensions—short video content, communication
context, and creators—and introduces perceived value and behavioral intention. It constructs a the-
oretical model of “tourism short video communication elements — perceived value —» behavioral
intention — travel decision” and conducts structural equation modeling analysis using question-
naire data from 233 college students. The results show that short video content, communication
context, and creators all significantly and positively affect perceived value, with short video content
exerting the strongest influence. Perceived value significantly and positively affects behavioral in-
tention, and behavioral intention significantly and positively affects travel decisions. Moreover,
perceived value plays a mediating role between each of the three dimensions (content, context, cre-
ators) and behavioral intention. The findings indicate that the impact of tourism short videos on
college students’ travel decisions entails a transformation process of value perception and behav-
ioral intention. These conclusions can provide references for tourism destination short-video con-
tent production, platform communication optimization, and the guidance of college students’ tour-
ism consumption.
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