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Abstract

Zhuang brocade, as the “living fossil” of Zhuang culture and a national intangible cultural heritage,
carries rich regional cultural characteristics and a unique ethnic aesthetic. Its pattern system em-
bodies the Zhuang people’s historical memories, folk beliefs, and spiritual pursuits. However, the
contemporary inheritance of Zhuang brocade patterns faces challenges such as a lack of successors,
fading symbolic meanings, and product forms that are disconnected from modern life. At the same
time, museum cultural and creative industries also face problems like serious homogenization and
insufficient tapping into local and ethnic cultural resources. This paper takes Guangxi Zhuang bro-
cade patterns as a research subject and systematically examines their design transformation logic
and implementation path in the museum cultural and creative field. The study finds that the contin-
uous emphasis on cultural inheritance and intangible cultural heritage protection, the market de-
mand driven by consumption upgrading and museum cultural and creative transformation, and the
technical requirements of cultural communication in the all-media era together form the realistic
context for integrating Zhuang brocade patterns into museum cultural and creative products. How-
ever, on the practical level, there are still three major challenges: in terms of design transformation,
traditional pattern language is insufficiently integrated with modern aesthetics and communication
media; in terms of brand building, there is unclear cultural positioning and a lack of exemplary flag-
ship products; and in terms of market expansion, product structure mismatches consumer demand,
and sales channels and promotion methods are limited. This paper also introduces Donald Nor-
man’s three-level emotional design theory (visceral, behavioral, reflective layers) and Kevin Kel-
ler’s customer-based brand equity model (CBBE) as analytical tools to identify core issues in design
transformation and brand building, and proposes a three-dimensional practical path accordingly.
First, vigorously promote media integration and digital innovation by creating a digital pattern re-
source platform and expanding the all-media dissemination matrix; second, build a unified brand
“Jin Xiu Zhuang Xiang” by integrating regional resources, clarifying cultural positioning, and creat-
ing flagship products to enhance brand recognition and brand equity; third, develop an integrated
online and offline market, optimize mid-to-high-end product structures, establish reasonable pric-
ing tiers, and deeply integrate with cultural tourism scenarios. The “communication-brand-market”
strategy framework constructed in this paper provides a systematic analytical perspective and de-
sign transformation approach for museum cultural and creative products featuring ethnic minority
patterns, though this framework still needs further verification of its applicability and effectiveness
through practical implementation and market testing.
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Table 1. Zhuang brocade pattern phone case
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Table 2. A Comparative analysis of commercial Zhuang brocade pattern jewelry products
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