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Abstract

Driven by new media technologies, research into the relationship between communication and the
body has become a focal point of academic interest. Meanwhile, the saturation of visual communication

SCES| KA. B A b R U e A SRS AT ). B AL SR, 2026, 14(9): 69-78.
DOI: 10.12677/jc.2026.149238


https://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2026.149238
https://doi.org/10.12677/jc.2026.149238
https://www.hanspub.org/

KA

has prompted industry practitioners to shift their attention to sound. Against this backdrop, this
study adopts embodied cognition as its theoretical lens and examines the rapidly expanding prac-
tice of podcast advertising to explore how brands leverage the affordances of sound and coordinate
communication strategies to activate audiences’ embodied cognitive processes. The findings sug-
gest that sound can provide rich sensory experiences, elicit emotional responses, and encourage
audience participation in interactive practices, thereby fostering dynamic interactions among the
body, environment, and cognition. These interactions may, in turn, shape audiences’ brand percep-
tions and consumer decision-making.
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Figure 1. Construction path model of the embodied communication for podcast advertising
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