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Abstract

Against the backdrop of culture-tourism integration, the communication and inheritance of intangible
cultural heritage (ICH) are confronted with dilemmas such as “cultural strangeness”, “de-contextual-
ization”, and “periodic decline of communication benefits”. As an emerging business form, portrait pho-
tography provides a new carrier for the creative transformation of intangible cultural heritage. Taking
Guilin, Zhaoxing Dong Village, and Beihai as research sites, this study systematically sorts out the the-
oretical dilemmas of ICH communication and the current situation of the selfie-studio market, puts for-
ward the design scheme of “Guangxi-Charm ICH Selfie-Studio”, and explores the innovative modes and
new-media communication paths of intangible cultural heritage portrait photography. The research
shows that the selfie-studio model, featuring the integrated business of “self-service shooting + ICH-
themed scenes + handicraft experience”, can integrate cultural experience with commercial value and
serves as a potentially effective carrier for ICH communication under culture-tourism integration. The
scene-based restoration of ICH elements and the content strategy of “retaining both form and spirit”
help tackle the problem of de-contextualization and strike a balance between “recreational experience”
and “in-depth cultural cognition”. New-media operations based on a differentiated-audience commu-
nication matrix and user-generated content (UGC) incentive mechanisms represent a feasible way to
expand communication influence and cope with the dilemma of “periodic decline”. This research pro-
vides theoretical reference and practical solutions for the creative transformation of intangible cul-
tural heritage in the context of culture-tourism integration.
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Table 1. Scene design and cultural review points of the “Guangxi Charm ICH Selfie-Studio”
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Table 2. Design of handicraft experience projects and their association with ICH
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Table 4. Functional zoning of the selfie studio
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Table 5. Package types and pricing
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Table 7. Livestreaming and group-buying operation strategy
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Table 9. Operationalization path of “retaining both form and spirit”
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