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Abstract

Taking the youth culture brand “NEED!” as a case study, this paper examines brand positioning, cul-
tural content organization, and communication coordination in the branding of creative markets
by analyzing its online platforms, offline market events, and brand communication practices. The
branding practices of “NEED!” are primarily characterized by the establishment of a differenti-
ated positioning grounded in vintage culture and related youth cultural themes, the expansion of
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cultural experience scenarios through diversified activities and vendor participation, and the coor-
dination of online content dissemination with offline events. On this basis, the study identifies strat-
egies of the actors involved, pathways for accommodating diverse cultural content, and approaches
to integration of media information in the branding of creative markets.
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