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Abstract

Based on James Carey’s “ritual view of communication” and Randall Collins’s “interaction ritual
chains,” this paper analyzes the ritual construction paths and cross-cultural communication

SCEF| PR AR OGS R PR ST IR S B SRR ). B AL 3R, 2026, 14(11): 81-85.
DOI: 10.12677/jc.2026.1411289


https://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2026.1411289
https://doi.org/10.12677/jc.2026.1411289
https://www.hanspub.org/

oy
iz

B

mechanisms of milk tea socializing, using public marketing materials from new tea beverage brands
and social media topic texts as materials. The study finds that milk tea socializing achieves ritual-
ized communication through three paths: offline scenes, brand collaborations, and internet memes,
and gives rise to role differentiation among ritual leaders, active participants, and passively in-
volved participants. The manufacturing of ritual nodes by commercial forces expands the scope of
dissemination while also bringing the risk of diluting ritual sincerity. At the cross-cultural level,
Chinese tea beverage brands achieve cultural diffusion through localization and integration, while
also facing the challenges of cultural discount and cultural misreading.
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