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Abstract

This study combines the three-level theory of emotion to explore how Reaction videos achieve
three-level emotional satisfaction for viewers: visceral, behavioral, and reflective, and to allocate
the power relationship between communicators and viewers. The study finds that at the visceral
level, Reaction videos stimulate users’ viewing intentions through specific audiovisual combina-
tions. At the behavioral level, they promote cognitive confirmation and emotional resonance
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through specialized content output and immersive emotional experiences. At the reflective level,
they satisfy customized personalized needs through bullet comments and reviews. At the same time,
as a product of “watching the watching” and “judging the judging”. Reaction videos also imply a ne-
gotiation and balance between content interpretation discourse power, agenda setting power, emo-
tional mobilization ability, and capital market.
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