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Abstract

The present research compares Chinese and western car ads in light of the transitivity theory from
Halliday’s Systemic Functional Linguistics to examine the different quality of the texts and to tes-
tify the important role of the theory in guiding comparative text analysis and to put forward some
recommendations for the better development of Chinese car advertisements to promote the de-
velopment of Chinese business in the world.
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PARRALIER) R AT RETE B OB R R, TR ARMER FIRE &R ET KX o dr, A
LA RE ORI S, HFRIELYERGERE AN Lo BRI EA, RRdn
HEVRET R ER NP BN, U BRI p 648, T3 % b B Rl A B BRSO & R -
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HHRE S, RPERG, WEEMT, RADRIESE

1. 518

RGN T AR, BAVEFE B S SOREMR IR . AR TR, 55 R
B RRNEAERITNRE[L], XS, KWk R GRS ThRe, AT R 2 EZ IR Z —([2], p. 293).

IS, TS ARSI, ERREEE MIER . EADOT DUEEE 1
W, SRR R SUE R, XAHERANER KR T B . U RIS, RS %
FILNY, WOV R KA, RIRE R3] B A AL S SCAIE B YR AR SRR, AT
HOBATE 4t 7P SO S, DI ENRFAL R R IR S B E R L. A0
CaMAERE LB EHPEMET R 5 4], BRESEAT RN RGIIREE 5 5
ARG RD M X PRAE S AP RIAT KRG I AR NIRRT AR 2
MW 2. ASLCEEMLNUT =TT RIE, B eMRA A2 RAIRETE 5 P e R g, %
A P R s SO SRR, B R S B AT R LE A, IR A SR OB
WHTE.

2. REREES FEFHRIERS

EALEIANIE S =ANJcThRE, BIME&ThAE (1deational Function). A BrIJEE (Interpersonal Function) Al
5 e DhAg(Textual Function), X =F MR T 155 MR SOEH . Hdr, i\ S ThaETa 2 50 AR
PSS ) &M ARk, MAREAEN O R RE . &Y &R S (Transitivity) 73 i T # ALK
RADIREIE S M ETIRE

ROTIRIE S FIRAMIH, Rt d ha)due, R/ AR EZRMEZ —[5]. KYTE RS AT
LIt PR — B R (Process),  H 24 AATIFEBL S A 0 Bt WRT 1D BT fVE R 4 it 1
AR, R A I im i iEEATVEmE L, AT SN W A X, FFR IS &Rt B K 2
5E AL ([6], p. 162). MESE UWSEILE T/NIRIHL . i —A ), AMUE S e rd R
B, BESTSZMHRMRERS, 5%, AEMEEH . SHALEVRETER S RO A&
K, —RYPUSFE (Material Process), BIEANSEAR Il ) LoRBAT SIS AR, & 208 RS E1E, B
HIMEEMN S H5EMARER, 2L RGEDHENE LN RZ PR — 208 (Mental
Process), EPFEANSARPTARIIERE, WELIEWANS5E . S5 QREMENERHNH R =217
“NidFE(Behavioral Process), ‘B AN TSRO REZ (6], R R AEREAERE. @R e RE -1
Z 5%, ZLONTNE . BB RNEIEE Rt — M B IRISEE. 1Y% F iR (Verbal Process), BIZEA
SEARFTU SRR, EE A AN 5H, G UE AN 2 AR RN . AR 7R FE (Existential Process),
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MR A SARIIFEAE, 1 there BT, ERA -NSEHF, AL N2RFRTHE (Relational
Process), B FY)[a] frdb i)k R A RE, X —E Rl A A R SAk, RIE TR AR Z R R [7].
52, MERR R B RA7 B NARE” KRN, RN RRSEA R, AT YRR R ORHR
BT RIS, R R AR R BT ORI (8], p. 254). A SCR DU APE I IX s
T E R B MR 20 LU AR P POV R R AN AL

3. MERE XA HIE

B FTA 51 o ) g 7R o BN AN SE [ N PR 88 B0 AR A iR )T B 2015 4 LUK IR
1 60 &, JUEANMEDY 3000 TR “OUE T4 IRET E AT G BRI IR
FRAT I 52 [ 40 5 9 4= LS B 4 N R B — 4408 “ BEE 27 R4 . IS RGIIREE S
A BRI T G B IR 5 SCARBEAT R AT, dEosiE S SRk Z R AR, AR
TR B A SRR o P B LTS 5

60 I E “IRME = F 47 KR ERILE AR, SN HERS WEA IR IR E.
R ECRINTS SRR SR S X AR SRR SRR T SEE
HH; RERH: KA TOKR S EWRE I IR RSN IR T8t
EiEs TRIREHG ANE LA A, TR H . 7 KEFHYESEEE & “BEEZ” OANTR : Being
a dad is more than being a father. 1t’s a choice. A choice to get hurt rather than to hurt. To be bold when others
are scared. A choice that says you’ll be there, to show them right from wrong by your words and by your ac-
tions. Being a dad is more than being a father. 1t’s a commitment. One that will make a wonderful human being
who will make their own choices some day.

Gt otr, HE CRE T RETHURH 14 ANMIHR, TEEFEHYFENR “BEREZ” K
o) SO HT 8 AS/NVEJE e X i RS [ g4 ) B R T o B A St A, AT LR L

% 2 NI RGUREE 5 5P A RGN PR 05 EE S SR BT IR g, AN SR
BT S 2R B AT o B

Table 1. Transitivity corpus of Chinese and western car ads

%1 RERE S SN RYMIEN

BN BUR LA Z 5% HBERY

YIBULRE 11 4
S, il
rhE AEHE 2 4 s TR RERERA L K BIHL
“WE—FE” 7 Fo:, Fig
KRENH 14
7
YU AR 14
get
DPLEFR 2
O be bold, will make when others are scared, who
“EEH " dad, it, choice, one will make their own choices
7 z SRR 1A some day.
says
KEWLFE 4 4
is
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Table 2. Transitivity data of Chinese and western car ads

® 2. PEARE BRI EEE

hEE S TR FHEEYIEN “HHEZ”
KYTER S
K Et 1% B EeH11%
Yo e 11 79 1 12.5
OB 0 0 2 25
17 Rl e 0 0 0 0
iR 0 0 1 125
e 2 14 0 0
KR 1 7 4 50
UK EFSE 14 100 8 100

4. RAMEBIRBFT L o4

REIRGHYIEH “CBHEZ” CANNH, KA S ERE, A EIHE], KO
B, ek 8 MRS —, RERMBEEMEELRE. SOk, P S AR
EEHFX LREAYMTN, MAGRTETE S RS 5 EARZ g ] Prel, Fomdiid s Ut
PR AR AR BT RE, 1R BOR = S 22 9t A . ke Are] I, RO “ At
TR AR AR TR R R RS, AR (E RIS S A 2 TS
T, 5 RGEVINSR) T ER, SR & LBl . fEUE) T, PR A AR
79%, 1K A FEAAFAEL RN 21%, IXEWREZIG BSOS Rt U RO, HR R 95 .
FEREIRG TSPl “ HHIEZ” SORY, KA GG 50%, HEBEAMERRASA. NS
FHUNEHRZABRR, ERARBIERRE A AL &b, SRRSO E 2 & D T2 1 75%,
MBI G 12.5%, XERE LR & BSOS /e RO, BRI . fEXTEerse
PRGSO R R AR LU, A “OUfE =T RIS, RIMEE, mskERE:
JUEPLEH B NsRiRiE, R

WHEAZ PR RE A L N 7, James L. Kinneavy 5 Rl 73 9 LI EE O RIE BT . BLE
AR IREIER . IRy O S5 KBRS RIE R . R R 22 R R M R S i 22 3 14
Feat, HEE RESTET BT RGO O RRERIER, TRET SR “HHEE” NE
TR E O i IR SEER, DI 5 AR R AR BUORAN R 1. TE R RIS R 2 28 AN R )
S, TR SGEHORE E I B RESR S S TER A, fEESGER I STER T, SERSGEH 6
TR EE R A S . DB RS ELSE C HEEZ T P 25%, BARPT A LEBIAK,
BT RE AE T T R AV R, RGRiIE T BT IR S, KR #
W ARG A I E F DR SN I IE 55 ML, SEEBISEE: “ BEEZ” | W E LR B
W, FEUAT R AR IR B, R e B 2 2 P R R T SRR AR e
A AR R ALE R RUR AT XL, PR T AL

i B AR TR B SOAREAT K ARSI S b, JRATTRT DARE— 2D 0 g e [ N 2 [ X
TIRRE TS Z A B E A TR RS 1AM R T YRR, BT 9 AR IR ZH
Wk KT, XAMEAR AU E RIS, HH TR RS T 1A SR S BT S AR
ek, bR AR A . R A R ENEEE B R R R, i CRE TR B4
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AR CPI (A R A VEAILRIIE), B LEYH 238 RS e ™ i () — R B & ([9], p. 182).  “To/AKIEFHMUTE K
RER” B THANEESRE, BURRERITE 4, BINTTETRRERIE. “EHFS61E7 BTXAR
R, BEE R EEB T IRAT W B SCARE AR “OUE T4 BN mEaH 4, fegsiH ot
TR 4, WEEERW, (HREAERERN) SRR I R 280 A IR R, X5
THTT BB .

FKEEEEYLEH “ HEZ £ 7 : Being a dad is more than being a father. /1t’s a choice. /Being a dad is
more than being a father. /It’s a commitment. £ 3L\ AR, XPUA)JE TR RIS, H is Rk b
NNAK R, B AEAESIHES, =I5 — ARt a), AiRiEER, Witk T ok
RN R, 4G SHMARI K, R, by F EVGRIRZ, SRS WA At AT dod i ) e 4
RERIVRE) & L TIRFEHYERREAS, @ AREmERER, ARICZ, BRI Mm4m T
fift, MIIERE] T AR Z HIB. To be bold when others are scared. /One that will make a wonderful human
being who will make their own choices some day. iX#-~/a)J& 10 FE I #%, be bold, will make (will be)#ik
TS 5HE MBS, XTSRRI, 2EENLILMEESE, Nk L¥e—
S LAR R, k) LB B REE O A4 IE . A choice to get hurt rather than to hurt. J& T-#)5 i #2,
get hurt iIX i G47 ok ik B BN 22 JLEI%Z . A choice that says you’ll be there, to show them right from
wrong by your words and by your actions. J& T F 152, M says TG . 5 OMEEARE, SHELER
Z 5FA— A BARIRN Sk, & n] AR HE 5 B S4([10], p. .244), 40 a choice. i
ST RATAT LG H, B SCRRERSE —METHEMREIT, EREE ) LNZRX%EL, 46
AL, I TGERR, CAMEERE R K. WO RATT LA 1, AT S AR <k,
oo 7 FTIRRTAREE, MHET SWAXANRE =T, FHIESERRERET =M. 8280
I, IXAERIR U8 AR O O RER, LRI 983 DO B T 1 T B R TR ZE S AR R, AT R
fEH B Fah 2 TR, IREFHAR] T AR EAE R H . U R R R AR T R I E R
B, FHYISERX YRR 5 W TN 2015 FEEE R EBIR AN EZ—.

5. 45

gibprid, WiiaH RYER G R E COUE SRR RS MREYRE B E T G
S T, BATRIL B T AL AR B SRR L, PR ORI M A — e
JEERZES, W SECh i Kt R gl R R AR R PEFEAR . s, BRE
SCHFE UL TE RS AN OB S . BRI, XS SORK R, EE R R SO TS R N
weh, R M E AR EEE S AFFERAA R RERA, A R R RS R AT PR 7R 3
KRHEFIIRE. RGNREE S FHLNE RGN A R RS FER A S 4 1 ARG A

BT 5 AR EE SR R HM KN . URGRIES ¥ & Thae i) &k & gt
AT PR G SR AT, BEAT M EEIRITE T S EAHEZE, ST O b TR AR
B SO IR T 3, AT IR FL M 1 58 DA Oy 2 R IBGRIE DN R IR O 3. S B
AT S, BATATLAE R, o ELERE 1) S U RN E, AR TSR T 3RAT]
G4, ALRRRCRAAT R e | & b g d B a8 MR P57 (¥ 5 U ST5E T A A B 3 WL 5%
ARG ERRE L M A HAL, JHTENN S, R E e IR A, AR
W EAAAMLBESEHIE P B AR, IR P A4 . X LGS N SR ) R E AR
BEAIPTAE . BN E 2, SURIBAE 2R G870 M ANDURT LS v ot 3 1 SCA FH 3] 14 e el 5 A0 3] fE A 1
AR —MRFS T S M A R E AR, et ST AL, IR BILRNAT LR AR -
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