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Abstract

In times of the Internet, the design of the Internet news headline is of vital importance for how to
make the Internet news novel so as to arouse public’s attention. The application of language meme
as an effective and creative method has been increasingly employed; the news editors usually
adopt appropriate meme’s transmission strategy like making slight changes to the proverb and
popular songs thus to construct the strong meme in Internet news’ headlines. The strong meme
can enhance the news headline’s infectivity and transmissibility and appeal to the readers. This
thesis will analyze this phenomenon from the perspective of cognitive context; meanwhile will al-
so provide some suggestions for news’ editors to create successful Internet news.
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R ERIAE 4 el A KSR W X A 4 » JE 4 Wi(Richard Dawkins)7E 1976 E[1]H R AT (B FARIFEE)
(The Selfish Gene)— i ¢ Yk tH o & 7E N SCAAE I8 5 ) b (/R FA Qi BE BRI 7E AR st A E T, i DA
W5 SN SR 338 B R SRy o S DRTE S B 07 T 43 DAE # o B BEPT AN A% 3%, M E— AR B4 T —
R, WAL AR, N N BRI AL 38 2] 53— A N8 K B A A o A o AT AT 08 e e A 477 17 4
ST 15 ) 9 11 2 G TS mT DABRCASEERL o A7 3 5 JBE /R (Blackmore) idE— 25 7u SR 56 3 T BRI AR A, 7E (5
HLES) (The Meme Machine) #1514 IRIE G HESE . BRI A ST B 0 2 BN RFER
i, MBS A, RN E S R (Heylighen) [2]3A AP ¥ s Ih & i) B2 48 5 DY
ANBTB: MG 812 RIEFMERE . EE A WRERE, EE. Wil 56, FES R EEd T imne
DA AL 3G, I BLAS A AT e BONE 5 B8 .
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BEENAIE 5 2R, B E G2 FA R R R I R AT 7, R B G Is F AR %
ik, BEERIEIR. BRI OIS RIS, R T — @M S, KT A RBEEE 1A 12k
FETE S IS, 2588 1(2000: 254) [3]i# 1 221X A4 Sperber #1 Wilson (2001 [1986, 1995]: 158) )it
BN RAT R — AR R, AT B AR S 5K S A A A 52 B (Sperber & Wlilson, 2001 [1986,
1995]: 158):

1) ANZE I 1 4 S8k < (Human cognition tends to be geared to the maximization of relevance);
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2) T WIRIAE bRAT AL 36— BA B R R ERME I R 1 (Every act of ostensive communication
communicates a presumption of its own optimal relevance).
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