Modern Linguistics IURIE = 2%, 2020, 8(6), 789-797 Hans )0
Published Online December 2020 in Hans. http://www.hanspub.org/journal/ml
https://doi.org/10.12677/m|.2020.86108

MERBERNR “BER7 . SRR EEN
BIAESSHEHE

EE, TR

VAR A E B, DU RS
Email: 1301573016@qq.com, hshuangming@gmail.com

ks H B 2020411 H12H; FHBER: 20204F11H27H: KA H: 20206E12H3H

H E

JEE T REEIE T ER BRI EIEE Y E RSN EE TR, EELT, AHAEIHEANE
BIGEATIBEREE, T CUC_ParaConcE EMEURI A L ELEE 0, H 8 & % #i R B # M
CALZBTHRY BTSN “Ef” —AMARBEREE, X HPSIBAERE R SRS KBS
¥, ROT PIMNEAEERELEERIARARIRESRE: FHYEERFEEE SRR B RE
B, TS EAREE BSOS ORI EE R E R A B, EHER L, BFREHE T8 X HEIRKS
FEMEEER “BHRE” © “ERE” . B FENZ KB, A RETIHESEREE R T
“ERIEE” FIRCEERT T B INESREN . SREEEE, TR RIS R <
E#®E” HEREBREER L.
X7

Hfe, BERRE, HXEH, BRES, HEME

Xuanchuan as Publicity or Propaganda:
Ideology and News Value behind
Translation Strategies

Minxia Hu, Shuangming Huang

College of Foreign Languages and Cultures, Sichuan University, Chengdu Sichuan
Email: 1301573016@qq.com, hshuangming@gmail.com

Received: Nov. 12", 2020; accepted: Nov. 27", 2020; published: Dec. 3™, 2020

Abstract

Van DijK’s critical discourse analysis theory is an important tool to explore the ideology behind
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news discourse. Under this framework, the current study adopted two self-built bilingual parallel
corpora to investigate how the word “xuanchuan” is translated by the State Council Information
Office (SCIO) of China and the New York Times (NYT) during the COVID-19 epidemic through a
mixed method of CUC_ParaConc quantitative search and manual qualitative analysis. Comparing
the high-frequency translations and their collocation contexts of the SCIO and NYT bilingual cor-
pora, we found different ideological manipulation behind the translation strategies of Chinese and
foreign institutions: The semantic strategies of Chinese institutional translators are attributable
to positive Self representation, while that of the NYT translation is clearly negative Other repre-
sentation. On this basis, the research has explored the relationship between the semantic strategy

» o«

and the discourse elements of “positiveness”, “negativity” and “consonance” of news value. Based
on detailed corpus evidence, this research shows that the translation of “seemingly ordinary”
words is full of ideological construction, destruction and reproduction. The findings of the study
are significant to a better understanding of translation practice, translator education and the in-
ternational journey of “Chinese stories”.
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1. 518

FEH Y G PRI TR Al 2 (P£3C: COVID-19) T 2019 £EJRALH F MU A, B2 2020 48 3 [ 11 HB{t T
2H S E A BT e Al 2 T 4R A BRI AT (Global Pandemic) 8 1E], [ P St A GV H B R 1 04T T %
VIR SEARE ., “pE” o /7 . “RE7 FgE i, IR AR Tz
K. HULFIRS, BEEEEERERE T G, B4R — A I B N BRI SR i
CEAL” I IECRETE W I G DR AR R AT R DL R (R E H AR N (kiR S E
B IR EAA R S . e R, “EAA7 —RP N, HEhiE e propagandize,
propagate, publicize, promote, disseminate, communicate %, 441445 propaganda, publicity, promotion,
dissemination, advertisement, communication 5%, HEE&EEWA—, “—idZE” M “—iAZ L7 A
ASASE R R AN DG R A% 1) DR SR SE N A, T EL o] REHE 55 T DU B P b SRS R R . R, A
BIF 5T A0 78 ST el 2 17 S IA) [EDRT A0 CALL9mT ) PSR AN “ EA%” —1a] (A R RS ng, $nE
B I H A B F AR “FRIEAN R CHMEIR” IESEH R IRIEAS AN . ERERIE R

JEIH T ([1], p. 19L)48 Hi B ] S 4 8% AAE — Pl B R AT B 7T (news as discourse)  £E5X 5 8] 5 15 L 07
gy, Y e HiiiE R A h ), RERIEE, FFRBURE B4 . 45 AL 1R 1 15 1)
BT, BV “FFSksae” , AFEHELHE . MEX. ZREMZE, “FFofgoe” &M, e
N R ezl H 5 2 1E ([2], p. 8-9). Yot b 75 K 8T [F 55 70 Hr i B6 ik b, RS I 7 07 4 dan e il o s i
TE T 2R N Rk p 2 (E AT RN TR [3] o BOR HU AR 1l 18 Pt m] REAE AR B, (R L BUA
A NIRRT SR S 1S TE AL 3 1 R B A A e A s [4].

Yo v R B RS R AR O, A8 “BER B REA R R IRESRZG” , X E
KR T2 BINESHBAARM A BERAT” ([3], p. 129). “EIRESTLREM, WAL T 1w
Al B St FRIAABAT I B SRBLSEREAN” ([3], p. 130). EOIREASMBAMERFR M 2R INES A
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W BRSNS gk . BRIk, B RS il PR A RN T A E5 0 1 S 35 R AE 3] [5]. AR
1) 5 R 2 P (positive Self presentation)F17H A% ) fth 3% & 2 (negative Other presentation)ZH i 1 & IR A 16
M, BFE: 1) RELREBROBRGE . 2) RIEGRFME FHERE . 3) FflR AT 1
A5 B 4) Hilg A B R BTH S B (van Dijk, 1998: 267; 2006) [3] [5]-

AT VE F B AT T, Vi 5o O AT LA BN =ANEE MR TT: 22 W45 #4(macrostructures), 825 #)
(superstructures) LA K foM 45 Fa(microstructures) . 7SS HIEFE SCAR @, LR HoE i 8. prdiss; 8
SERG AR HRARIE N A BARZER e s TROUEE M2 SCARITE SR, Lol . Ak, BT KUESE[6].
Jaid e, BTEARIE S ST AR T, R, HEWT, BREE, B, SE, e fRiiE#E, AR
IR B R EIFE RS 28, 15E FEE SCRIE P REEIS . S &AM AT 2,
BRI, N T 3R EE SORIE TS G R SR, & ZE s o S5 A T 3 — 25 41 ((6], p. 176-178).
Horr, RNC AR T bl XA B, R R IE s BRI R I, IR SCAR BN [ KU
TAMKREMIRR S MAFFARSH PN RIS ISR LTS G R A SE((6], p. 210-211).

I T VB AE RO AS 0 2E 7= R AR 2 1o ot D 2B B I A B AR AL - 38T AN A (news value)
o e — F A A B [ O R EE R [ 7] YOS EAME R R E L S S5 B (semiotic resources)
SIA T . AT 2 A AR T AR AT AR T AN B AN TS G5 TR A LG R ([8], p. 36). ik
— 0 IAE A AR BE Ay AR AR, AT R e A R PR 1 1 3 A AE 42 (discursive news values
analysis). HRAE[8], 7 i SR T I A8 2 BAATIAE: 1) SR (Negativity), REHT E S 1 700 B 5K
2) 1EIf 4 (Positivity) BV Er 5 S AR ) IE TR 36 : 3) I &kt (Timeliness), 45 ol B RIURE S A= R [ S48
4) ATk (Proximity), BT ) OB IO MR SOk 5) RS D (Eliteness),  BIVHT ) 21 SRS e
o KWUECKE; 6) —24:(Consonance), R[Er & S5 5 13038 TUH— 2 7) s2ma Ji(Impact), BT
A ENRER; 8) Fraith(Novelty), BT A& HIHTE A 9) # KPE(Superlativeness), R & 244
“Z 87 . 10) SRR (Personalization), BT E SRS KW EE H M. RN E BRI IE S T @A . BT
A IR TPE . SR DL 5 ROR TS AR — B S5 VT 15 5 SRS A AT B AR, B
Wert) B R E BRI i 8, TR T BRI R AR

TR B S 20 AT 6] 5 B FE 28 Sk SR (text) AL HE 11 3 15 15 (talk) . B 3E (10198 76 [ b AEs S i A%
b th 2 Yl T I EE R R P R “RF SRS o BT EBAIEE SIERE AL, SRR A
HEPE SRR 9], R ERE F R H QRN R IREAS LY, R A2 g2 m Fi) 29 ([10], p. 71).
BARBEM G IE S H 2B B X R IER H ATt 22— OB BUES A T DB 7L o0 s, (EHXT
F2BUA 0] B R 7E BT 51 TR TS AR, A RS B O TH FIAHE SCHE[11] o AT 78R FH Y e 5 )
VPG TEAESL, eV AT R SAGIE” QAT A A R BT 15 R 58 O OB A A = A A 7, il
TE R MTERLE AT, SR G SRR 5 I RS s A s . AN AL S “ EAR T —i i “—
HZET M a2 7 R UL ET R RS EANME . A S R E S T RS
BTG T, A5 B BN MBI RS 0 B PR R AN S SO AR 6 o R RRAE

2. MRF*

ARSCHIREFC o A 2 T AN B P AT OB TR —— [/ p iRl e R AL 20 ikl e, T s 4
RITEARE 2 A5 T T WA 8 T 8 175 9] 180 R X0 IR R A 2 MU [ 4R

2.1. EFMERE

AR AT T v A N RN [ 55 e [ 023 % (LR fI AR “ [EDET 07 )48 I (0 5% T3 el e 1
1 397 [ R AT 22 v S TR B 3 SCAS, AN 2020.01.22 [ 70 R ity b B — 37 e 2 1 1R T ) R AT 2 B
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2020.06.07 (Hrdr¥iait &G EATsh) AEBrRR, it 34 I, Kbk 5 ARGV FEE E
B o7r B M (http://www.scio.gov.cn/index.htm) ,  Ho X B B AR R SC N #oB B OB A % ST Mok
(http://www.english.scio.gov.cn/), 3CAS B e P 0 4 19 1 ARH 8 5 R I 3 o s 3iat 157,772 M 45(21,182
ANKEF), PAROK RLSE SRR IL T 256,045 AN AF(8977 ANKAF).

2.2. AARHRIERIE

LGB AT R T 56 [ 21 2 I 4ROt r R e 22 15 (R AR o A1 24 B i o ST i SR R SO
Gb, CERPEP S XOERIE, AR SCHRE R T S S R AR TE, R R AR s,
DIRGETE AR E T W b TEERIA LI fRACHOERS, DL “Fred” , “Hrudfifig” , “Covid-19”,
Crp 7, RN it 98 7 B R] , T8 L 2B R ST R HEAT AR 2R, B[R] A5 2019.12.31 & 2020.03.11.
7 2020 4 3 A 11 H it Ft DA 4V A B ek il 2 N A ERKIRATIR Z 5, G2 IR0 T3 e il 4 (1% 4738 58
KETEE A G MERRE, RETHEPMEHRD . FAEX AN B IR 142 FoE, S5
BEL (R S0)HT 178,029 MERF(12,461 N2RFF), B SCEI AL 119,415 MERF(22,773 NRFF).

3. &R

W B MERHEE A AL ARTE RV 73 3 SN ZEERHE T84 CUC_ParaConc (MRS A7 TR
Krgtt, T#M4E: http:/ling.cuc.edu.cn/views/index.html), 124 SCHF 5t kit “CEAR”, PIMERLE
(A3 (BRI ARAS S50 A 44 IR(BEIHT IR AT 37 IR(ALINAR), PRI EAL 5 H0 G BT N TS, 19
FINFHRT B —IARRUER IR, % 1 BoRrREHIMEREET “EAE” S50 RE S X iRE AL
IR PR b 42 2 BRI R A LINHRERI R “EA%” B RS S B R PE AR T

Table 1. Xuanchuan and its English translations and their frequencies in the SCIO and NYT Corpora
% 1. EFMERES “BER” SMRIERIZIAEHAARIRERENIFEEXTE

1 EAfE publici* 21 1 I=£7] 1 B, 1k 5
2 AL populariz* 4 0 ¥ 0 S 5
3 EHfR teach/education 4 0 wHE, R 18 BHE 80
4 EE promot* 3 2 =, Fik, & 11 w3 185
5 Fife /awlz?eirswier;gs mﬁent 2 0 x 0 Bl 2
6  EHfE propagand* 1 25 I 0 P SESSS 1
7 EHAR communication 1 0 VI, 158 3 Vi, 1R 53
8  EfE information 1 0 (EFS! 101 15 5 217
9  EHf: channel 1 0 RiE, %% 4 PS5 86
11 Efk promulgate 1 0 7 0 HE 2
12 EHit program 1 0 WH, OiH 16 I, BiH 45
14 =ik reckoned as 1 0 T 0 ¥ 0
15 =it urge 1 0 WERF, B 32 B 30
16 =ik advertise 1 1 = 1 ¥ 0
17 Bk accessible to the public 1 0 ¥ 0 ¥ 0

e R RIENZH T IEN RS RS .
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Table 2. Xuanchuan and its English source expressions and their frequencies in the NYT and SCIO Corpora
2. AARRIERES "B WREXREEFHMERERNIFEELE

1 =i propagand* 25 1 NEAFEE 1 x 0
2 it spin* 3 0 I 0 fRE, Brik 4
3 HAk promot* 2 3 P, HEZ) 185  H, Tk, BF 11
4 =L broadcast 1 0 % 1 Eitipnd 4
5 =2 slogan 1 0 & 0 M5, AR 2
6 E AL publici* 1 21 wHin, E 5 H 1
7 =0id campaign 1 0 173 18 178, 188, TAE 23
8 =013 declare* 1 0 HAR 3 A, B 29
9 EHf% sell 1 0 WA, MRk 24 AR, MRk 44
10 EHf: advertise 1 1 x 0 I 1

e RN Z T IEN RS RE R .

3.1 EFHd “BEff” HEXEERE—RRBEREI

FEVTIR “EAE” BRI S B R A R 2 AT, FA1RiTie—F “EAET R EDGE TR
FElC.  (BURPGERL) B5-CRon “EAe” BRESON: R MIUEE, (S IFERE T, itk
B TR AR A T EROE A A, 3RATE R H 3R M _E (http://www.paper. people.com.cn/) %
FAZAR LI AT AT 5 Z8r AR, Al “PEMR I AT B RS R BT, “IRTEE

& TAERIA TSR ALK “HESh B2 B AL AR AR SR SRR lE ok 7, “ AT A 238
E AL T M MR ——R X EAAFIE” WA, EDOEREGES, “EfE7 —rfin T
HAR RS

e, W LAIH, fEEMIMERESY, 5 “EAL” XN E) s R L “publici*” , LI
T 21 ke MR, CEART MEBDOERIASE “BUREL” , “PigEfk”, “EREE7 ., CEAE
17t B AR 7 SR AE BT AME R T, S RIERCAT “*” ULACEIK) “publici*” A publicity,
publicize, publicizing, publicized. ¥ (BHSCUARTGERM) CHA-EIRDOUEREI) (B
TEIA L) AFR U6 publicity T publicize g, 18 SCE U R () NFEFHHRAF AT, MtE CAT B
Eih, “publici*” AHFTLHEMHREOE, Bt FE, 530 HARRIC ISR AL L & FhBURT B &
BWRAE AL 1), Fik, EF MR R EE)E a7 —ia BRiEsRms 2T Bk B s U
B e Jy—Ji, fEAARRERES,  “E 7 5 “publici*” RHBL T k.

Hk, fEEFIMERES, “EAE7 5 S0 Y02 “populariz<” F1 “teach/education” & H
HHI T 4, L8 K. HERME, JFICFEXHR TS “PrEEAL” M CRREEALT A5G0 2 4, HAt
6 IKEREE “IERIEAL” 1 “IvE” FK, Hoh5 “education” FARECMITESCZ “public legal education” .
XA AR W A AE T 9636 B KO0 T B S A LRI BB M E AL AR, BRIt 78 7 AR v B
JF ) G R R ES . AT R E BRI . B— 5, 85 “populariz¢” MR, AE R
popularize the law, legal popularization, online law popularization 25, #55  [EBUR 1L 48 B4 TR 1EA 1R 58
(A8 OB SCI. . 4N, £ google F1#% popularize the law, 87245 5k HE 742 r B EURF X 3 Y 985 ST
BPESCA, TERT 30 R ZRHESA R, P97 1515 T B i — 25 5 U BLZE PA 6 K 2% Jennifer Altehenger #H4% 1)
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LEH 4T,  “Legal Lessons: Popularizing Laws in the People’s Republic of China, 1949-1989” (Harvard U
Asia Center, 2018). MFAFTLLE H, X2 — AR 70 E N RN E M 1949 43 1989 4%f HEABEAT V4]
HAEMIEAE . FOREA A1, BT CLERATTAS i 1215 A oot o [ v o A 1) 4 5 2 BB 2 7 TiT, ]
popularize I law FIFABCLE JEE L O H 51 R BRI T “Ah1liiE” BAR, 5 75T “public legal education”
AR “BEFRAE” o B, AR “VEHIERA” ¥R “public legal education” , FEAESSILPE ik
FET AR T A YR E AL )G A I ABAE . HH AT AE R SSIE TR LAE Y, A
B SRIEHA BAEH], XBEUCINUG P A il B O RORE O S H TS h PR R TR S X
W, SCULHINLAG IR AT RESZ B 1 A% Gl B A AR R A A s B 2 . ST RS MR BRI, AR AR
MRS, FEHAN TR . BAKRE, EH OV PE 5 (B AE “ BAL 7 — 1] L B SRmg 2 2E AT “ R
PRy B HAE SCHIL”

32. (AARHR) ™ “Eff” WiERE—iHRtEZN

T, “EAE I EALR AR E RS HIL T 37 IR, AR A 9 S 5] 2 “propagand*”
{45 propaganda F1 propagandist, F:HFLT 25 &, W# 2 fiac. HA, propaganda 7 (B SC24AR T 1H]
ML) FRBE SN - information which is false or which emphasizes just one part of a situation, used by a government
or political group to make people agree with them (i i (19 55 5 Ui — T 2 18] (45 2., B EURF BOB0G 144 5k
SAFBEAGNED): 7E CHrA- B DO TE ) HoBE Cl:  (chiefly derogatory) information, especially of a
biased or misleading nature, used to promote or publicize a particular political cause or point of view (£, It
fa A iR T 1N EAL A BOA W R EE A E E) . A ETHE XATELE H,  “propaganda” i Bl
(I . T ARAT R B RS, Rk, “propagand*” (HiE LE 2 OO “EAE” KAAREE. (R
AL HRIERE S, 30 “EAER” s g SO ROA IE 2 “propagand*” (1] 2), EEEHTE UM
HZE “propagand* " Fll “ A% ” 2 [ A5 IR SRR . B — 5, FEHIMERED, propaganda
—HACHIL TR — U0 HILAE AN B R, LR PR REAR PRI BRI [ propaganda, A
HIPE T misinformation Jy “ANSLHRIE” 5 B8 U AR A IR AMBERT A [ SRR TE (1 R 2R, ARG R K

“HEAREAL” PEAE “false propaganda” o M\ F I ) SE IR MLUE AT LA . propaganda #E4 &2 RS B
BLARNSEIEGA B —mzid. Bk, tRAFERZIRIEERZE, propaganda 2B ERE “ B
AR R, (HFESE b, LA IR R R 12 SR M —— W PR R R A —— AT UL B TR AR T REAE AR R
TEA MR EZE].

HR, EEBIMERES, B 5 m I I spin®, JEHIL T =R, A spin (193]
A1 (“ EAL” ) LAt B # propaganda spinner (“ B AL TAEH 7). 7E (SIMr 315 ) &1, To spin a story
is to tell a story, either to deceive someone or for entertainment (LA 265 5 9 H B “gids e ), Mix
AMERB AT LIS R E D] “HR0n 7 SRR N, R, EAARBIERES, S g M
fR) SRR R T RE ) T AR A I (W 2).

4. g

ASCHEFE T R AR R BLRG B 3 i S RS W e e Bl v« A% — SRR R, K
I A 77 LR LR I B B R AE R R A 2 ot “ AR — i FECRE T AR BRI B RS A
£33 7 publicity, education/teach, popularize, inform &5 b s B A FAE R SEERNC . 55— 71, 4b
JrE N (ALY W# propaganda Al spin ZEmE &3 . L EH A 5 R AGRNCBIIR R “ 5187,
BB o o B BURF AT “ VIR BRI BTSSR
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plEERE REEHE g
ID Sentences File

IBEEEHEIIANEEER, SRR EEEAENSEER, B
N—E?ZEMAIBERREY, ROSIAEBENE, LEEHITAEREL briefing-1.26 txt
RERMHE,

1 We are launching a publicity campaign to popularize the knowledge of disease preventio
n and control and are compiling various publicity materials for the new coronavirus-relate
d pneumonia. Through multiple means such as "A Letter to Rural Areas", we will enhance briefing-1.26.txt
health publicity and education, reduce large-scale gatherings and encourage people to g oneing-1.co.4
o to the hospital immediately they experience symptoms that appear related to the diseas
e

BEBBIEERRESSR ARSI IRARIIHIE, SRAHST, IMASESISN
E, WHEETHE., SRR, SRS EiFHEHREE N AER, BRI briefing-2.14.txt
I ARESTEENESER, REEIEA T RATERSAZR,

2 Our ministry is also actively instructing the human resources and social security departme
nts at all levels to discover role models, as well as recording their meritorious deeds, and t
hen we can intensify publicity for them. For those individuals and groups who make outsta TS L
nding contributions to the aspects of medical aid, vaccine research and development, an e
d basic epidemic prevention, especially the extensive medical workers and teams, they w
ill be recognized and awarded according to relevant regulations.

BAIEESETEEE NG, EiESE. OETR. TXEhSNEIRNREEE, briefing-2.15 (3) ixt
3 We have strengthened cooperation with provincial and municipal publicity departments to

publicize common sense and skills of disinfection, psychological intervention and epidemi briefing-2.15 (3) .txt v
c prevention and control in communities.

HURRIRER OxrSam  FEmumss Otemma Dot
st | | publcr | 1z e
HREA ETNEA

Figure 1. Screen shot of paragraphs with Xuanchuan translated as publici* in the SCIO corpus

1. E#HFERIES “EE7 5 “publici*” XEIAR TR EIE

OEEERE REERHE

ID Sentences File P
2R%), FEPHSEPIESHESIIFNBTEREENHR (KB & —2
020hERR TSR TH) — Pl (MABREHENL, iE, M. & )

= - = & 12.29-3.11-pairs.txt

NHBHHENMAR) - AT FERENNS ALTEETENNNE, SiiTEERE

) HAEIF=EE,
In early February, as party propagandists were preparing a book-length paean to Mr. Xi's
crisis management skills — “A Battle Against Epidemic: China Combating Covid-19 in 2
020" (also to be published in English, French, Spanish, Russian and Arabic) — two well-k 12.29-3 11-pairs txt
nown critics of China’s party-state published searing analyses of what the outbreak really
exposed.
EEETATERRIMIBIAS (P EHIXEEEEEUS T A, 12.29-3 11-pairs ixt

2 - B - -
g\mnqa g-has begun trying to promote its efforts as successful in propaganda at home and a 12 29.3 11_pairs txt
XE—EEE FERAE RLTRNEREEMERA RS SEORNZAE | fib
MNMNSLENETSRE, LBHEEBAEHSEORRINERE BSHkIEENT 12.29-3 11-pairs txt
&, 1THE. SESKATER ((EERY) BREREEZEEE,

3
This is partly because officials practice what | have described elsewhere as “guarded imp
rovisation™ With social stability as their ultimate aim, the authorities try to strike a fragile b 1229.3 11-pairs txt
alance between political control and curated transparency, alternating between censorshi e 1Lpansld
p or propaganda and allowing the media, or its surrogates, to press for accountability.
R ACY), SERESEILIANEHT TRIRE, Eith, BINSETEER 12 29.3 11-pairs ixt v
= al N2 - T LK R T B TR P2edh A W TR A 2 A Crbk—ZaAnAl 2= e ;L

HIRE2SRER O Eag  MEm#E Cltemma Dozt
EG | | propagand* | #% R

R EE HNRER

Figure 2. Screen shot of paragraphs with Xuanchuan translated from propagand* in the NYT corpus

E 2. ALRHRIBERES “E%” 5 “propagand*” XBEiAMRIBHEE
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FEr IS FH FRTSLE R R ] Yo B 6 S B R R A 3 R, DR SR R EE R i K i . —fi 2
R TE T H AR B OS] L o 4 MK AR ELENLE], B AT TXGE R« EA% 7 — ] e e A P Ao
of S8R9 “ publici* LA A% propagand*#B 4k i A XUE 1] B, H P FPEERS S5 10 Tl FIREAR 25 SCHI R 75 Hh 1
AR BB S R BUR B A AR S G B AEE, WS TESCBAMBeE U A B A . X
U B A RSP AT ROEE R 2 X0 B8 T R S R RH R S I B R S, DR R DAAR I (58 Hb A (5] O
TR, AT T R PR TE A 4 AEAR B IR S T R 18 SO R, 2R T A R PR R R

BT AN AR 8 R 17 T 29 A A B8 DA I o = Tl i v 5 AN Al BE U5 7E Bednarek 1 Caple tAAA
] R AR LA S R A AT AN A S A RS (2017: 49) [8]. FATEIERNE SRR, “EHE” —
T 5 R PR SEAL R EIL “publicity” A “propaganda” ——23 HIAEE T IE B A0E AR, S
TP B MR AREIRTESEN, JHTE T ARBGEEANE. BT AMRE
MR F—F 4, I AME R e . RSN REA 8, Hl TAREME AR, &
VE R 7 EH 0 B B AL B — Bl SLE B R AE A BT AN B, T (ALY 5L 7R
S R AN E . TRHE R, BT A 1R L B I A b E UM B EAERAE A T LB R SR, %
JIRGEEE ) “RARRME” AR, T CALLI ) JUHE A [ BUR B AR VR SRS, TG E Wk
P e, JFiEE “propaganda” 5 “communist”  “government” ZEBGATRTCSEC, KB U
BE, H— P RE T S5 SRS — BB BUEA . P BUM RN BRI 2 R EAH
“propaganda” —idl(Z W.: Z°F#i, 2009) [12]. (AHLRHRY BATHHE M EARIL T 765 SRS AE
PERIE ) — B BV SO R I “HRAUR R EE N B Tk H B D, HAE X G IR R R 42
FIKIE B S, TR 26 7 R m V= S I ARANE” ([1], p. 81). AL, FRIFE ARG T 1
o B AR TR SRR ) — 85y, SHEERES R [FI I R S AU AR

ASCIHIEFEE W 5 1310 “ AR T7 B FWOHT IR B 1) 73 A R I — B Ath R I AE A7 SRR 2 52 ] 1) s FH
D, SEE AR A T8 T AR R R IR A KR R 4 A BUR AT NP, i R E H R
DU [ea) 48 FH AR AR ATV DA A R S 4 H > FIBURT AR i B [14] o 72X EE (SR BRTTIE 45 ) A1 € 223 J2.)
HOC TR M R RIE S DR R, R IR TERI B LR b & 2 BN SU VPN R I R E RS A, DAEE
MASEBEAR T HIEREE S EBIES T M. EFrsE Abbas [15]5F 57 w2 15 YA (AL 40
A CAERIARD) PR OB 1T RS A A A, RILPEEE (ALY (iEiE 2 & & S ) “IH
Wefth & 27, FHxd o EBUF AN REREL T 0T LG5 2 136 75 SR w17 A B O (R S SO AR X (BRI
i) SEEBUR G RO R “FLfEk” 1“2, BT REANRPAMNESE, HiE
o “HREREI IS T EBUFEE S RO AR T SRR E bR A VR T I LY

5. R%5

AT L 7 e 1 S 1) [ i T RN AR AR AR A A S A (AR PSR
SPAT TERLEE R (S R ISR, B 5 1A R ] HNEGE AR R N R R (B ) W AR AR
FUVEP U T AR “RFSRE I BRI TR VRIS, IR AL BT & R i A 5238 TUBI ) S T [l A4, DA
L B BURF U AC 0 BB AT R S A A . IEAE Z3Ar BOA BE R, 0 7 A B R (038 [ <R 2
RARIE 2P AL, FARIE AT G 52 3 78 U5k 2 A UHEN i WA RIS . PP
TEE AT OB R 2 BTl T R 1 BRI A AE [ SOMUBE (AR 13 S B P A B A

E&WmE
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BEEETH, %5 YISKCSZ2019003.
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