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Abstract
This article takes the corporate profile of the English website of Chinese shipping companies as
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the research object. With the help of the corpus analysis software antconc, from the perspectives
of vocabulary density and word frequency, it compares with the relevant data of the corporate pro-
file text of the US shipping company website to explore the level of cross-cultural adaptation at Chi-
nese corporate English website. The results show that the differences in the lexical density between
the English websites of Chinese and American shipping enterprises are relatively small, but there
are certain differences in terms of high word frequency. The study is a useful attempt to adopt lin-
guistic research perspectives and research methods to explore the effectiveness of “going global”
corporate business communication across-disciplines.
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1. 51§

BEE IR —RAGERR RO INER, 12 “—i—E” BT, SEHEFZ M ERATEMES. 12
W E Ao T R E AL R4 SRS T, TR ENGE R ET, B, FoRIBINRE.

VBRI 26 23 (B 1) 52 5 A I8 T & A sl VR g A ML 7 9 28 25 [R] R 08 7 & TEA VS Bk 3 b
Bl gE 5Lk A RS . 4 ESNE R R . R AR R T AR A EEAEM[L]. ATHETHE
U M5 [ BBz, mp 8 R Al 9 55 S D S S Aol DG HHE S B i — AN . Bk, Al 3
SCIA sl SE U3 T — A A AR A SCA . RAIE R R A, HEEEA T
Wi o

[ 20 tHh4d 90 FEARH S HILIKR[2], PN LN E S E a2 OB 2 S SO AL R S5 2
BHAEE, XA T SRR R BAT I T BETER B, ML 2 v 2. AR, TErM R
TAERI A S ARk LT RN B 2 5 [3]

SEATRRE: TEHAMERR R, V5 s R T 2 M E R R, sk 7oA HkaR. LA
AR RN, AP NE — A NE B, T — A Cfdidk, R —E WS E N & [4]. BT
S S, AN 5] 52 00 9 BT 52 B SCAANME A B A AR RN R, | T B R SO A AR AE 22 5
A Ti] ] 21D D) 3k T Je s 1) SCAR AN A S AR E A B S I ZE (5] o RIS, BRI A A B 5 P 0 TR 3l ) S
N ARG S T,  BE AT AT R X S 22 b SC AL v F 19X sl i R AR DAY, T A2 0 I 3l BT IS e 14 S
A B2 A 38 W3 b VA T AR [6] [7]. an SR 2w ARE ok ELIC I [ ARG 5K, AATT T BT AR B 2
&, B RN L E S A SRR [8] . B s UESR R B, 2w i (A A AR R B RS B A
[R50 42 FE AN AT R AE 3% 9] [10]

124 Nk, [ A T A B R R Ml I S Al sl ) S AR T, T ANTE A A s
ETFAACNE Z, s S A& MG FA @B R R EE A . T EERX IR AT, &
SCAMT T AR S A B SR (A A K, HERE T SRS A R S IR SRR, B T
TR FEANRIS 7 T 04 2 e S LR R, b TR 17 v 61 2 ) Dl 14 5 9% 18 1 T DA DA AR 4 J2 T g AT i
S T W3 ) A Ak
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2. R
2.1. W5RiElE

F ] Al () 9 S X sl B DA S SO B B FEEAT [ B aE T, E 3k B S 0 A 1 S AR AR 1T RE 2 DUE R
W, 2 B ENE S RHE . A AL B AR I SRS A 0 ST sl (1) 3115 B TR B4 i, FERA
I T 2% 58 o SR as A b S S 1 SRR ) S R, DA s v S Al 5 ST 3 PRV RRAE A2 75 )
DUERFE

FLARELFELLT o) 8.

WL SRS S SR R 2 AR HEEER?

I R 2 R [ A i b 9 S 3l A P AT B vy 20 A1) A R 2 X ] A S [ LI £l P AR B v 1)
20 />ialA ] A 2

22. IRMNREBIRERE

ARSL LA SIS A2 SR s ) ol i o (R SCAAE I TR R o IR SIS AT WAE N 7 A AR 14
JAEA; 1) o EMSEEAEE R EN SR, I E KR R AR NARNE 2) sk
RAAETE R BRI, X BT EBONRZI M, Bk 7e 7 AT LAk A R S8 4 (R 55 T 1R
R, RENS TG BRI BT T 1] 3) bR — 47 Mk AT DL A AT LA s s iR 22 . 4) Hh EANSE A
ERRBERKIIMR.

e R AL RIS TR B, R Rk T 2R B SR[1]. AW REA Ak F 2021
4 Alphaliner 100 B35 b Sefiiia k. famfE kM, KEHG 7%, HEA 135K, N 7 EHEEARE
VLRC, JEHC T 13 X EfE A AR AT 7 440 TR 1 0 s Al 5 56 [ s Aol i B AR A4 7R

Tablel. The specific names of Chinese shipping companies and American shipping companies
F 1. PEfMEEISXEfE R R EZR

Chinese Shipping Enterprises American Shipping Enterprises
COSCO Group Matson
Evergreen Line Seaboard Marine
Yang Ming Marine Transport Corp. Great White Fleet
Wan Hai Lines Crowley Liner Services
SITC Westwood
TS Lines Tropical Shg/TOTE Maritime
Sinotrans King Ocean

2.3. BN IA

ZAFFT LA antcone B AL T H, X2 i H A HL 7 K 2%(Waseda University) #204% Laurence Anthony fiff
FIFFRIERERR TR, EHTIESY. BIE%. INBEEESIIRH R E . HAERE T I8
A, A R s T n o2 HE BUIR . AntConc 245 L T2 H : % 5] (Concordance) % 51 %213 (Concordance
Plot) L2 (File View)id M (Clusters) N JoBE (#5317 M) (N-Grams (part of Clusters))#5 it (Collocates) ]
H(Word List) <817 #.(Keyword List), 7EF&HC. @38 RS0 705 77 (8
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24. BREAH

241 ALCEERITE
FH Ure BIRNCE E AT, VE R FETHS AT SRR A e 3 — iR b B A AP IO B . BRI AFIN
BT R A 2R Antcone T 5E[11]

24.2. FSRHE
Anteonc BP0 5417 512 Sl AT Ve T4 1 S0 1 TSR (R B AR U9 h, RBFLE B O 5
ot GRS T T 20 B2 437

3. RS
3.1 AILEMERAEREAR

VR R, ORI AR 2 AR, R E B R R /INVA) SE SR A . Jean Ure (1969)
T, R AR AR E A XA B RO R, B AROE SRR, R R i e 4 ih
PRI AR B I, RIS AR IR 2R, 177025 BB . Halliday A, — AN w115 2 i 2
B S, BURENC I — ) R S RA I S, TV R ) ) R s B o
el PRI, Wi —A)iE SRk, MNATE SRR, A FATENE R REWER, k2, W% ER,
WA FREPE B ERED . 5 FONEEBET RN, HaiERm . @i, & R tkshia, i
S B4R AN R A A1 X ] 78 A H S PR R FH R [12]

VB R ARV 5 S S R T 7 He (types/token, TR TTR)SRIEL[13]. HAT, &I
HOTFEMA JLA, Baayen HEZR A TTR = KFF/IEFF[14], Laufer il Nation %R H A3 TTR =100 x
EFFDEAF[15], 1 Ure WERA AN TTR = KFFIERF x 100% [11]. LA EIX 3 F05ikmvH S T 26142
2 MERHEKEEARL. Ure &8 50 F0RNTE % FE R 3 2 —, Hork SRS S V0 25 B2 (0 7 VR AE 1 P Ah iz
WEZ BRI

EFOHRE TSI 1, gt it e, TSNS A TS TR, SRR ST 2,

Table 2. Lexical density of Chinese shipping company website/U.S. shipping company website
2 2. pEAUE AR5/ E S W RS RRCEE

Hh [ s £l R 5 AL A WA 3
FFFH (types) 1294 970
45 %4 (token) 4553 3485
TRV 28% 27.80%

%2 BEREIR, FE S L R AT HOE 1294, 1T 3 E s Al M 2R R RO 970, 5T
Hoh [ iz Ak i b 3 IS i 2 324w s Aol sk T FF 4802 4553, 3% [ s Ailb i ik 1)
TERFEUZ 3485, TEAF M EH Btz L L i k)2 1068, HLfFH,  E iz a2 5
(28%) & 1 135 El iz 41 (27.8%)

KR, R E I A R R T e EE A s, RV RS . (HERIA K. Wi
JE o FAAE & B Bl o R R, RV REOR, BRI EOR, RZIRR . H IR
FEZHCRAE, A E RIS Al W35 PR T8 75 R 5 TS il 90 3t 15 5 o FEARALL, 5 T A s xof vl [ 9 i 1)
IR T i
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Halliday W\ i)V 3% FEARIF AN T 523m 80 3 ik 2 A LD RE O 8 H 2250 22 [16] . 2EH RN
EEP AR I AL, o FE s folk st 48 2R A T L, 2. and, the, of, to, in N3G iz
MR ZE R A K, TIAE “that, than” 853 oA IR IR T R AT LM sk . “that, than” 2
PR EELE . DU 3 45 7 A 10 4l

Table 3. The example of “that, than” using in American shipping companies’ websites
3. ZEMEZEAFIMHER “that, than” HIfIF
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HIBERT I, “that” ,  “than” &% BB /E 58 M AT M A B8 0, I SBUNM g . e
WHERKRER, WYRERET, MEXREEIES, TRER - REMEH, TERMEEA) T
(AR R B RAR M L IR R AR, T 20 SO0 A 2 i ) ‘ﬁ’jZ_lEﬂ (KRR I A 7 2 MK 2R . RS
HR AL A M R B, AT S B INE) D, X R R [ s Aol R SRR B, AT
a7 P i e P B8 2 SR A

3.2. RS

FERE TSR BB RS IE T, AR E S G R, (RH, 48)EREHSET 50 4 £ 51 100 [ &40
2 R B SRR e, BLRAT DL R R I SRR AL [17]

XTI R I @ 2, FRATTR A IRNE M 844 antcone HR B Y stoplist Kefs: FHIDRETR RS R, SR 2=
[ A3z A Ml X 35t 0 5 RS Aol o s F i) RO A00%, - LA 4 R 5.

Table 4. The frequency of lexical items on the websites of Chinese shipping companies

= 4. FERE L R SEESRE

Rank Freq Word Lemma Word Form(s)
1 82 ship ship 16 shipping 51 ships 15
2 64 service service 38 services 26
3 44 container container 37 containers 7
4 43 company companies 4 company 39
5 40 our our 40
6 32 logistic logistic 4 logistics 28
7 27 management management 27
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Continued
8 24 evergreen evergreen 24
9 23 china china 23
10 23 line line 8 lines 15
11 21 environmental environmental 21
12 21 terminal terminal 14 terminals 7
13 20 all all 20
14 20 business business 20
15 20 ming ming 20
16 20 provide provide 11 provides 4 providing 5
17 19 cluster cluster 14 clusters 5
18 18 fleet fleet 18
19 18 include include 2 included 2 includes 7 including 7
20 18 industrial industrial 18

Table 5. The frequency of lexical items on the websites of American shipping companies

= 5. ZEAUE ML R SEIEnER

Rank Freq Word Lemma Word Form(s)
1 35 our our 53
2 37 crowley crowley 37
3 35 company companies 8 company 27
4 33 service service 15 services 18
5 27 ship ship 4 shipping 12 ships 11
6 25 cargo cargo 25
7 19 provide provide 4 provided 3 provides 8 providing 4
8 15 issue issue 5 issues 10
9 15 matson matson 15
10 15 tote tote 15
11 15 vessel vessel 3 vessels 12
12 14 fleet fleet 14
13 14 maritime maritime 14
14 13 business business 11 businesses 2
15 13 container container 8 containers 5
16 13 customer customer 2 customers 11
17 13 value value 5 valued 1 values 7
18 12 from from 12
19 12 high high 6 highest 6
20 12 more more 12
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M BTN R AT UL A TS Al ) st B = (1) 3845 China, management, industrial %%
A, I A RS AR b EE SRR A A B T 56 A IS Al R sl tH BRI ECR IR /2 our,  customer,
value, provide, issue %5ii], B2 [R5 UA B2 0 A BUA SR AL ANME . AR a) /L, T JEAAN 2 A
NAEE=giok= gtk iy 3N

[ EF S A58 P A v s AR, 5 [T Aol 9 ki e FH R 4% 4 =1 1 /2 cargo, tote, vessel, maritime
2854 s o S A 0 sl AR A K FR A 5 container, ship, line, terminal, cluster, logistic, environmental
G, MILTRKZER, ZRWF:

B, SINEBMRE, fERBAARRE, EEPUE S B “ship” “vessel” “fleet” £ A
AR R R R [ — B, i E i AT A “ship” X AN, @il E s S 2 iEEIEF I
ZAEME, RATREHAE R R R, X FE S B RFA VG 5 1 )

HR, ZBHFEED], “cargo” XAMA, 1E3EEMTIE MBS SCARFHESS 6 fir, FUEEERT, (H21E
h E ftis o s g Se AT I 3 IR, EFIFEANTE IR ARSI, PR ZE RSN R E .
I ERAS A cargo TESEE s A, BLTR%E T 10 (55 6).

Table 6. The usage of cargo in American shipping companies
2 6. Cargo 7EXEMIE Rl Mt HINEFR

...... pleasant one, and a productive experience. Our Cargo Transport Company is more than capable of

...... one of the most trustworthy and dependable Cargo Transport Company, providing you with experience,

2% E fit iz Ak sk B cargo 5 safety, pleasant, trustworthy, dependable, superior, reliable 25457,
R AEE T 2 R IR 2 &Ry, BEAEAL MRS, EE, %24, HH
PE NN RS A &, B A B RS . T EE ek s, FUR T RS cargo
ship, cargo fleet, bulk cargo, #R/DA[HE2 ARG, I H cargo £ H X E IR .

4. W5 BR

ARSI E S Ry AR I 2 T R 17 r A il o i 60 56 [T 3 Al o sk (R3] Y 22 5t 9 20 A
HIER, SR gie: 1) RSk, P ETE A G b Se FE S ol sk m, i A EA
K, BrOGENCE LR HRE, v B S Al ik (178 5 70 22 [ s Al W s i i MEFEARBL. 2) 7 A [T
iz Al P A S L s Ak X R s A o, LT B ISR AR SR RS Ak Mk i R v, R
& TR IR IR AL ME, R IE LB RIS, (SR, BRIbZ AN, TSR E TS ok i T
FIAS R RN oR RS A — Wk, T X LRy £ o RS Al 6 Do Bk = 1

EEWN, AHEFUR o TS AR b S ST Wl (A A @ AR S . filtn, S —, ZEdREAE A
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b, FRATATCA AR E R NN B8 T, R AT REM 2 F AR ETE F s, SniE E
ZREVE. AT LD “AERVANE RIS IR L, RATRARARMAISONEF A, HiE SRR
P LR 0 v [ SO OB o Eh E Al “AE M%7 AR MR 5 RS R AT 5T, A
FORBOE 5 A A MBI, B RERT B 27 VRISl AR . R m b A 14k
VUK T AR BERRREAEE SRR, EAENERRR S MV EE R, Ak E bR
Pk TS B L TS EHC A AR 5% .

B O

IPRFL A H B T 28 T ROX R S 58, RS S FIERE P IB R 1 IJCRU W AERFRhG , AR )
SFMEIRIR B T REGL 7o JUHER PR IR SR T —— 2, M itT 7 RS
ANFEBY, AN DRI 5 Bt AT 18 ST B oM st

Fi5h, EREE AR BRI, BRI ey B SR Mt TARZ T SR S B . ARk
EIEEEE S RS VA I s =& RN i

I R S K B 23 o ASCHI 18U 223 AW FE STk, R B 247 223 BB LK
RO BIAR A, BRFARAMETE BA TR R S T A

R A, ERESRCERTE T T IIRZ R, ARG MR R g
S EEIR

BT ERIEARKCPAR, r5RsOERT A Cit, BIFSAEIMMZ AHVEATR IE.
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