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Abstract

Internet buzzwords are unstable. Some will soon lose their popularity and people will seldom pay
attention to them; however, some can gradually penetrate into our daily life, and even be included
in standardized dictionaries. In order to further explore the factors that affect the vitality of Internet
buzzwords, this research uses Baidu Index images of some buzzwords, and combines the charac-
teristics of their forms, emotions, and sources to conduct a study. This paper believes that there are
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two types of Internet buzzwords that have a strong vitality: buzzwords with positive emotional color
and buzzwords with less positive emotional color but closely related to the context of everyday life.
If the emotional color of an Internet buzzword changes from negative or neutral to positive, its vi-
tality will be enhanced. These two conclusions will help official Media play a guiding and normative
role in the use as well as dissemination of Internet buzzwords, and construct a more positive net-
work language environment.
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Table 1. Classification table of “unimodal” Internet buzzwords’ features
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Figure 1. Buzzwords with “unimodal” type of Baidu index images
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Figure 2. Statistics of questionnaire responses about the Internet buzzword “Yunvwugua” (Unit: man-time)
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Figure 3. Statistics of questionnaire responses about the Internet buzzword “Fanersai” (Unit: man-time)
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Figure 4. News headlines using Internet buzzwords
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Table 2. Classification table of “bimodal” Internet buzzwords’ features
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Table 3. Year-on-year growth of Internet buzzwords’ search index
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Table 4. Month-on-month growth of Internet buzzwords’ search index
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Figure 5. Statistics of questionnaire responses about the Internet buzzword “yyds” (Unit: man-time)
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Table 5. Classification table of positive Internet buzzwords’ features
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Figure 6. Baidu index image of the Internet buzzword “Meng”
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Figure 7. Statistics of questionnaire responses about the Internet buzzword “Meng” (Unit: man-time)
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Figure 8. Baidu index image of the Internet buzzword “Zhenxiang”
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Figure 9. Statistics of questionnaire responses about the Internet buzzword “Zhenxiang” (Unit: man-time)
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Figure 10. Statistics of questionnaire responses about the Internet buzzword “Houlang” (Unit: man-time)
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Figure 12. Baidu index image of the Internet buzzword “Fanersai”
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Figure 13. Baidu index image of the Internet buzzword “Caihongpi”
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Figure 14. Statistics of questionnaire responses about the Internet buzzword “Caihongpi” (Unit: man-time)
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