Modern Linguistics BUAUIE £, 2023, 11(6), 2421-2429 Hans Xl
Published Online June 2023 in Hans. https://www.hanspub.org/journal/ml
https://doi.org/10.12677/m|.2023.116325

EHRFERPRRSIIAVR

w3

RIERZFHGBERE, LT K&

Weks H . 20234F5 HaH: FHEM: 20234F6 5H; KA AHM: 20234F615H

HE

BEHTARATEHIEE. MESHARLIET AR RNEZ SRR, ENMAEHEINEETHRE
A, WUARERIEE MBS IESAREEEKN. ATCRAERET AT, KIERED
AETE S FIRF Halliday Xt E S AR ER RIS, NEERIBER P ESSIARKNER B U THAREES
tr, DRSS ARIE. £RER, EHRERPREERSIIAR/E T KEER; TEER
BEFAMA & ks TR EAE RS SRR & AR . T BGZARE— R B IR VAR OB W,
ZREEHEIER KIEA E AR,

XK ia
EaEE, BEHEEINER, EREFR

A Study of Modal Verbs in Marketing Speech
Discourse

Yinyu Xu

College of English, Dalian University, Dalian Liaoning

Received: May 4", 2023; accepted: Jun. 5, 2023; published: Jun. 15", 2023

Abstract

Marketing behavior is closely linked to marketing discourse. And modal verbs are an important
way to achieve the interpersonal function of language. By studying modal verbs in marketing
speech texts, can effectively interpret how speakers achieve marketing goals through language.
Based on Halliday’s classification of modal verbs in systemic functional linguistics, this paper uses
a corpus approach to conduct a critical discourse analysis of the use of modal verbs in marketing
speech discourse in order to summarize the characteristics and figure out the reasons. The results
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show that low value modal verbs are widely used in marketing speech discourse; The use of me-
dium value modal verbs takes the second place; However, the use of high value modal verbs is ex-
tremely low. The reasons for this are, on the one hand, influenced by the type of text in the mar-
keting speech discourse, and, on the other hand, related to the pragmatic purpose of the market-
ing speech discourse.
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1. 5|

Fobl P TS TR L v o S AR R A4 A, iz LI ) K, B R R A E R O U N s T A
NP SR A2 RO % LA S o IR E B O SURFE T ks, 2R CUE RN H R s T N . I
SRR, EAHEEVEREE T &AM B FUE EEEURE R — A BT R E I E S A B R A E R H
Ty T3 TR BT o 3 8T v KN 5 TR, B B IS R S

B Ah 22 25 0 S B S A ARG BONRZIIR L. TR T i@ % AR RORIE SR R R DR iR RS =
KR Perkins YCHTER 70 8/\F, BIESLME. FRSES. B &Ry % W BB, TPH
BTN AT BE[1] . Perkins &5 %7 3 {045 A5 14 1H SUbRHE S il iR (epistemic) . 1& X (deontic) F12)) /1 (dynamic) =i
TR AT TR B TE T 2R AN RS S AL N TS SURIEVERFME . Sweetser 4525238 A FNIE S
SRR, B 3177 WA ShRE 2], IHEEESARABENRE SARES, FER
TR M ANERIE RHE. MTERZThEEE T % E, L Halliday AREMNE S = Z U NEE )
R FEMEVERTESTB, RRREMARE . WAL ST [3].

3% Denise S5 BHABURHUITE MG _ER ARG BORIER, 890 715 B R 3 iz S S shiafe
FEASPEAA b ) A AR IR R 15 EL 4], Samodra A1 Bram %52 15 A3 “shall” 7827 AR/ A% o (44
FAATR DL E 24 ARVE AR /N 5 S8k b 4 B 0 25 5 [5]. Khafaga 3z I+ SEH LA B SCAS 0 #1302 S0 R i
BN AR E L AS[6]. Petek 1 Vicie BHA TIBASNALEZ AR SCHIIThRE, HAEEA B 1 #0%
SR TSR IL[7]. EE N, G N TR . T S A s i A
B AP A TEAE SRR SRR I, EAS PR S E SN GH & BB R[8] BUEHEE T Tk (L)
PSSR A, AR TIMRES. siEE. BUESIIEREUA9]. M4 %E K 2000~2020
CBURF TAER S Y edescAd, BRElld — P mEEESE By REEEESIA[10]. $HFHx
1S SAME AR IGEERE R A TR, e TS ShIA shall A B [11]. BTN RIREA
XoF B R SCA T G A Bl 1] 1 LR DU AT R PR AL BT VEAE T AT SRR AN T, (R B TR BRSPS
A BN (4 B FH 1 ToH A

T, AR DA R AT E Sk Apple A &7 R A 2 i URR D E R, SR Halliday 1%
AN ARGy, R E BB T A S 148 2 AR R RO T At S v, DUEANE
PIAE B AT VR i s S SR B AL I R A A
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2. Wigtigit
2.1, R

AT ZAREIE LN AN © SIHARSRRSORRLL, B SR UEE R o 2 3 00 4 A A T4
fiE? @ BB SO P 1% 25308 B AR B R A A2

2.2. TRHKIE

HEHFIMEEE S AR @ BRI AT 0, NES % %, RSN R T FEE .
BRI AR TEES Z 1856 &R I —FpigiE B A [12] . #FETE S HTEE 5 B T scikrd, MURTIES
A5, EWHTUEEE E PR S R AN S AMULRABRTIERA S, EREER AR
AR By R (K120 o

RYGVIRETE T AR L 1SS K AR SCNEERFERIBT T, THE H OGRS A SRk 0
PRI FISEII N BRE L b, ol a0 FUE S URE R RS 5 H A 45 R . Halliday XH1E &S RS0
s B AREE13], BURMEARIE IR LU R 1):

Table 1. Halliday’s assignment of modal verb

= 1. Halliday 331575 5hia g &

) &3
=3 must, ought to, need, have to, be to
il will, would, shall, should
ik may, might, can, could

R4 Halliday X f) 518 %)%, must, ought to, need, have to, be to & T & &E B A3 will, would,
shall, should & T & 1E4A5017: may, might, can, could & TIREME RS, HSEMME, W
AR AR R AR AL IR S S SOE; [z, WIBRES. TSR AU S S 4 5
et e st NBr SR AAIE . Halliday 3 & slin] 190 70 #'5 BARTTRS %, AN SCIKHE Halliday B &
S, R E W URE R PSS 68 ST R, B R TR R 2 E R R S S
T A B

2.3. BRIKIR

AW S W E BRI UCEE T B e & AT Bk 36 [F Apple A ] 2020~2022 4E L1t 11 37 5 &K AT 2
P RL, AR 5 I 3 X 5 AR BT e CAS, e Bk N T B, TR 123,256 1A f)
R

24. ARB]

B, BRI TERE R AR E S Antcone,  FHAT R 13 MEAZ) 1A must, oughtto, need, have
to, beto, will, would, shall, should, may, might, can, could X H&FfE, FitEA1& E HILRH
K SRJEIEIS Microsoft Excel T8 & AME A 301 OB 5 A B 5 S A2 R B R RIS A )
WA A HAERT R, SR AT RL R P B S SR (4 FHARRAE s 555 1025 281 28 Bl il OAE B AR B 858 o gk AT
PRIEE AT, SRS T O R IE I R A
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3. RiTie
3.1. B RERPIESIhARE AHE

5 Antconc Stit, AHEFTFTWCEE FITERHE FEZR N 123,256 1i], FERFFECN 6277, A58 shiafE
3L 1943 k. R4 Halliday X 5253017 IR, AL IZAFEREEZE Hh s (817 25 3h ] f A - iR, 3Eit
49 %, (5L 2.52%; HE TG ASEAE SRR I 627 Yk, 32.27%; T AAR 1 A4S P AR B v Lz
FrhEEEAshE, $tiF 1267 1k, 5 65.21%. BUE SRS Ash R AR 5 ELAE DL R R (L 2):

Table 2. Frequency and proportion of modal verb in the corpus
2. RIENEDREBESHIAERIRRE &L

B E A3 BRIR ) a4 SRR /N En=1=a
Must 2 0.10%
Ought to 0 0%
Need 0 0% 49 2.52%
Have to 47 2.42%
Be to 0 0.00%
rhR AR 1 531 KR dike HHIR ittt
will 575 29.59%
Would 30 1.54%
627 32.27%
Shall 0 0%
Should 22 1.13%
REAE T &S3hRE B =4 HHRIR it it
May 27 1.39%
Might 9 0.46%
1267 65.21%
Can 1172 60.31%
Could 59 3.04%

FEMEYHEEEERIEEE, KIZERE D &R SR H 5 10.15%; T REHES
BN A FH AR o5 bR 47.52%; A 2B 1% 25 30 18] 1A IR o LR 42.33% . 7E A 3 8 ARE RE kL,
I ESSAAH G 9.72%; T REEEE A A AK G R 47.78%; RS EIEA S 18
BRIR 5 B 42.33% [14]. 2B RGRTE TS0 SCAR RS S I A APIR GG, e o a8 B 1% A5 3 el 458 H Aotk
dEE 11.4%; Al 5L 52.9% K EE; L 32.2% [15].

IG5 2R SCAE A iR E 7 L T AR B0 R AR R 2R E 0] B AR LR R (WL 3).

AUVE W, 5HABSSRR SR, BRI VPO & BT S shiE rA  EEARAR, T B
AN AT & H A R AR SOA (Ha, EREESESIHEREH S b, EaE ok s T
Fofth % KA .

gx FRR, EAE YRR RS A3 A 0 N H 32 2 I PN RHE

1) i AR EE B S, 0 SR E S A 1 E.

2) EHEURER SR S B T 2SS P A EE AN R H AR SR (B R EEESE)
PR E B T R R A AR R v T A SR A O
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Table 3. Comparison of the proportion of modal verb in marketing speech text and other types of text
% 3. EREESIAEENRNEREXASE B TAFER SEERTLL
25 R E A b HEE AL fIREE S EE
EEIOR 10.15%1 47.52%) 42.33%)
FARIA 9.72%1 47.78%] 42.33%]
PESEN 11.9% 55.4% 32.7%
EAH U SOA 2.52% 32.25% 65.21%
Vs BB E R T 9 MO &S (Must, Will, Would, Shall, Should, May, Might, Can, Could) {5k,

LA 7 4551 ought to; need; have to; be to A B IF AGETHEHT. FTLL, 7EARIIGELH T, o R 430 i 7 He 3
A5 R PR IR (A S A L LE T 4 R
3.2. BWRINERPHESIIESGI 2T

TSR RIEAR “ Uil & 0 dwdl EL Sk (A R I, sl it

oa s~

T8 X W U 2 BN AR s SRR RE [16]
A U, AE UL AP v AR P 2SR 1 W A BN A s g e, AR R AR A1 A ] 1 W 4 it
TN Fy 8/ o

3.2.1. BRERSIASLEISH

4] 1 We’re inspired and moved by the passionate people around our nation and around the world who have stood up to
demand change. We must all aim far higher to build a future that lives up to our ideals.

#HL BB R EHRAFGAMBREMNETE, AR T, KNS E 568 ki
— AN BB R K.

Apple 2 H] 77 SR AT IR & N S A 1A “must” SRR “we” AUREUE K 2 “the
passionate people” {4, Skbr bt i & H i B E S & shin kil Apple 2 m] A& IR 5T 14T
B . JEPEE F s R A S “must” , RIERIE AT RAABITULEAUTE WA, fE
3 2V A A, ER AL T EAE ARk

1) 2 1t’s also the first Apple Watch to have IP6X certification, so you don't have to worry about wearing it in dusty en-
vironments.

#FX T RE B IP6X IAIES Apple Watch, EbfE R Ein ek S LR FIRKE.

BEAE R RS A B “Have to” A TFE X i 7 FAT N IIVERT . R T BAPE 2 AR OB T i
F3&, HWETRE Apple A7 FrEH 1% TR M RIFH AR
R TR, E

=
=

BV TR R T A% e R A I 3] R AT R X Wi AR B P i R R S
SRMTREBLH T B BRI R . T il A

l%i H N
AHEAT S, R E BRI PR IR AR b

BhiA 25 B BN XA T, BRI A
3.2.2. MEEFESEIASSH S

4] 1 iPhone 14 will be available on September 16th, and iPhone 14 Plus will be available on October 7th. We’re thrilled
about iPhone 14.

#3: iPhone1445F 9 A 16 B £, iPhone 14 Plus #%F 10 A 7 B 7. iPhone 14 ik &A1 23| 4 do b .
TESEAL, JEPEE R ABRAE T BTN I —E R . AR T B E S Cwill” , Rk
HE B R o A ) B SR R AR R E B B A — e IR T, (RIS A 1B AR T A R SR A
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4] 2 In many places, the back of iMac is the first thing you’ll see, so we created colors that would bring a sense of joy to
any space.

B EHS G, REAEINR Mac i H &, FOARMNEIET RAEMER TR ARG AE.
RS “will” RIEHEIEE S A S E, AMIEE S iMac T X4
FRRER . [RIRER,

X i ALY f
“would” JUZTRE I del “ JATEVIE T BELAE o 22 (R B R X — il i
MR R . X UL X B QT E R i B B S, el ifE B2 mTEE .

activity, like when you open a message and even your IP address. We think you should be able to choose whether to allow
this or not.

L BRI

4] 3 What you may not realize is that many of these emails use invisible pixels to collect information about your Mail

HREIRE], Xl TR P 093 S AR R T U E R R E S 6913 8, e BT
BRUEAT, 4G TP bbb H F AHOKIE . BRAVIAN B IR L5 T A A AAA.

T AE 80 should A PFHE 0 di @l « FH P RO A L2 5 SR VFIXARSIIAUR 7 31X — i )
B R R, R B 7 &R .

AR W, TR AR S A SA A E B SO Ty T AR U N S A R R (S R e, RSB E
MIRTEENE:; S — 7 IAREL T UEE B T e R, e 1L TR A X
3.2.3. [REERSIALGISH

of serious health conditions like fibroids, thyroid disorders, or PCOS.
1%;‘( ;@}T:v]‘“b NS

4] 1 You may not realize that common cycle deviations, like persistent spotting or prolonged periods, can be symptoms
A/

A REIRE], FILG B £, Bk B IR AL, T AR AR BOR LAY P AR, ot 405
FOARIRIR IR S BIP R R o AE.

T UFE R RAR G 253017 may o506 FIridt i 50 Sk A A e FE RERLAIR, B B AR5 2T
WA . SR S S s B E S A may, RUF CUTAREIRAE]
W 2> AT E L TR, WA S R EREE . 5 SR AR UK

BIEAME

=S i P

4] 2 So we use the accelerometer and gyroscopes in AirPods Pro to track the motion of your head, remapping the sound

field so it stays anchored to your device, even as your head moves. And it's not only your head that can move, but you might
move your iPad or iPhone as well.

#EX Bk, RAVEA AirPods Pro ¥ 64 hmik i e 8 SBAUR SRIZ 1R 69 Sk 3B Shaik, EH M F Y, A B A
#&EL, HR, REREGRTUHS, GLTUH3HE4) iPad X iPhone,

Might ik VIR R BERERE, SUFE XU ARt AN “ S 7T LARE 3) ipad B iPhone” X —45 4 [k /75
FEARAIK.

4] 3 This new section in Settings gives you an overview of how apps treat your privacy. You can see how often apps
days.

use the permission you’ve granted to access your location, photos, camera, microphone, contacts, and more, during the last 7
FI “RE” PIEE I AEMET E AL EREAGEL. BTUAFRETEL T RA, &K
AL EBAE, FIEEGILE. BA. M. AR BERAASMRGIRE,

Can ZAiE R F H I ATIK 5 =

=]

il

PGB, FESAL, BRI TS PA A EE S “H e] B
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B R eeeeee” XTI SIRESEAR, TEARBIEA

4] 4 When setting up a Focus, we use on-device intelligence about your past activity to suggest the apps and people to
allow notifications from. So if you’re at work, you could choose to only be notified by coworkers or apps like Mail, Calendar,
or Slack.

FX AEIRE BRI, BTG IALR 698 GRS SR R BUT A IR R Al ke e L R AR A B b,
o RIEAE A, BTUARBER AR Fa)ild, R RO, B FR Slack & 2R AZ A 698 4,

EEYFE XU AN 1 < WRAR T AR, stEFOR BRI F AR 7 X5 S . BT REERS
i could HIFRIA, AVHYFE MIEERBIRZ &, 1525158,

RS S FEAE R P o b, I 65.21%. i SEE oA R I, & i UF il
AR 17 A Bl 1] B 0 25 i R SV PO s A P AR B IR T I 2 18 0 0 558, BUBIGRAN . 2R Y120
TS B R AT R

EREPTIR, EWMBEIHER S, SR s S shiE g B BN S MIHE, BRI T A
ARIAT 9, T E B AR AR U E AR s Sl rh A 1 A 301 R ITid A5 2 i T SE 1k,
XU ARBEAT 51 3 T8 G 1L T s R RS A TR R AN 2R R R R B R
ARt

4. THE S HT

AR DUE S RE RS TP A i 0068 B A s 4 B R EE AR, SR A A
WA s A B A Bl 1) (3 FH AT % 0 S v 1 At 34 SRR SO RS A5 85 A B RLEE Z i &5 SR AVE B R URE RS
MIESE, EE NN, TERL T RRHIE 32 B2 b8 T DB RS 0 SO BRI LR IR (1 15 F R A DR 8] 12 i
76

— 7T, CEAETEURERS SRS B N R TS SA M . B AR A SRR A
FHEYIMR R RRZFEATE R T ERIERF R E X[14]. Reiss HRIE AR 32 B i et e AL 9 =Ff
KA, HIME B8 (informative). #:1F1Y (operative) FIZ 115 B (expressive) . Mhf5H, (588 A FE LRI H

IEAE BRIEH R AT YIS RS, s & AT AR, I E (5 2 AOE S LRI I 3
PR RISOAS 5 AR R B IR e A SR BOE AT 3, DA Ry T ), Ll 5 Rl 5 B xHE
Mtk T, FOQHE RS B2, ME TG IR [L7]. ATSOR & B HE R 5 A SRR 1 H
Xt MR¥E Reiss Xt SCASRA IR 73, Hop {2 AR SO 8 T8 B RSOR . SO TR 2 R
Al SUEAISCSS IE , SEARSOA ] TAR IR A B AIRHITSE R, EATRITE 5 R A2 HEm . ™, 248
PE5E HANVH A VAR T DA SRS A shin (46 b, 2 i e e sl b & e A 1 A sl i) R e B
Fom A SR, DMRIAA A HEA IS B BERRIHR S IO R, DAM & A 2 1 IE UM SO
TV . WOX RO m R A A B AR SR R AR B s . SO R TR IE R OA, JEE
AABEIIFRAROR, HOOR I IE SR M EAE AR AR EA R A5 B SOA . SO AR i 245 8] 13
ESAEAEE FTOIE RIS, 55 EA0EE B BREA K. EMHEIHER ORI S T #E 20K, 1
WA LLH BT, TR IR i AR BOERMT 3, 153l 6 2 25 18 15 2 3252 4 )&
52, HR N SCA A GROR o W02 SO ey AR 1 2530 1 A8 AR B, DR G 1 < S AT T o

F—J5, EREURE R R ATE N B RS SR R . RARVE T IS fATON[18]. B
WU, WrAGEAEE 2 . BRI URE R ] H RZE TS W A SEREI AT, O IR T

DOI: 10.12677/ml.2023.116325 2427 IARIE = 2


https://doi.org/10.12677/ml.2023.116325

(ki

W, SETIAFW, B E LSRR AN B, EEERIE E MR, FTUMGE
f P AS SR KR AR, DUAEIVE S B, BT SUTARMIBEES . 30K, TR E A TR I
i, SRAE I TSR T A0 (5 R FTHR10, E B I 22 R M P v R 5 2 R i
ARERT A 051 7 PR AT SRABOT 0 I UA T LI 0 8 B P A5 T O S R
F A e 0 T O IT S BT R, Tk FLP AT, {68 00t 5 49 RO 72 2 B
TS

5. &5

ASARFEIE R R R AL, 45 Halliday x5 & s fBUE, 6 & B UHE R b2 R s i B
FTEBLAE 7 HEFIETE AT o i 5 AR RSO LR B, B IHE R R KR TR RS F
BEESIRMENED; mEREHSEHRRR. ARRR, ——5EHEHERR SRR A K,
EHEIHERAEBRIERSOR, R AR I E AR, FOGEE B2, SR i
Mt 245 B35 H S IR . 52 5 E MEHE R RITE ] B A 5. B HHEURER 54 H 2
VIR AT 92, T e KA AR A S A S R i S 2R A, ho SV AR Tiad
JEHhASE P BB AT B T R U e S SR EEE . DA OGN R TR R R B
WA B R, DU R SRS B, T A A SRR

AW TS E VRS 2 AR S A S A S DU T BON TR HE . FFIRTT 1 A i AL,
BRI T M EARSERG e, HEATFIUR 7 IGEEHEIHER D IESSE, BARAES
BN AEDOETE RS T AN SO, A )5 AR FURT LU AR 7T .
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