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Abstract

Movie posters combine various symbols such as language, images, colors and layout, presenting
not only unique visual effects and aesthetic impact, but also highly condensed the theme and style
of the movie, containing profound significance. Based on the visual grammar theory of Kress and
Van Leeuwen, this article uses qualitative analysis to analyze the visual grammar of the promo-
tional poster of the movie The Battle at Lake Changjin II from three dimensions: reproduction
meaning, interactive meaning and composition meaning. It explores how the promotional poster
of the movie reflects the relationship between characters and the movie theme through elements
such as images, colors and text, and achieves promotional effects.
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Figure 1. The promotional poster of the movie The Battle at Lake Changjin Il
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