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Abstract

In the “Internet+” era, the new media guides network public opinion, increasing the impact of re-
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gional image communication. At the same time, through the new media to shape and spread the im-
age of the region has become an important means. With the rapid development of the national
economy, Anhui is rising as an underdeveloped province, but its social and economic development
still faces many problems. To understand the status quo of Anhui’s image and discover the prob-
lems of Anhui’s image play a vital role in regional development. In this paper, a small corpus is set
up and corpus retrieval software is used to conduct qualitative and quantitative analysis by means
of word frequency statistics, high-frequency word index lines, word clusters, etc. The image of Anhui
province is analyzed in terms of economy, politics and cultural tourism, which highlights the leaping
development of traditional agricultural provinces into emerging industrial clusters, embodies the
protection of people’s livelihood in Anhui, depicts the rich and distinctive red and natural tourism
resources in Anhui, and therefore makes strategic suggestions for improving the image of Anhui.
For example, we should strengthen the publicity and promotion, build the tourism brand, improve
the quality of tourism service, strengthen the construction of tourism facilities, and develop advan-
tageous industries, so as to enhance the popularity and reputation of Anhui in China and even in
the world, so as to promote the economic and social development of Anhui.
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TERLE S FE N [ SRE S AR AT SR BURE AN T A . AL B 3hAG & K gi it i A v 1
AR . TERHE N F T AR TR SHE S MR, il — RAAEE RN TS, B LR T
FUAEAA AR TE = R SERE R IR, FF 0 (B LA T E, AT DR IR al b AR S 4G = B
WA . EEIETWERNN CPEBWR) MuiE S, SHEREGT B, ERE ., 1ERE
JE B ERMAESRE) AE ORI, TEVE. PREIERD, @ NRERE, B RG R A
AntConc 4.1.2w, B ESAG 1T SHE R ST ANE S T, ST E M E &0, BEST 2B S
BUIR, 42 H SO 2 08 R SRS AN 313
2. 1BRLHT
2.1, TBRIEME

TR 458 28Rk 2 BURE AN T A KA HE - SO 2, AR A7 ) 2 R VB 5 AR S B FH o 2 S H B )
EEMEL. Graeme Kennedy (2000)F5 H, &7 iERNE BN RA EEH K. ERRA . BUREARTE.
FipE, A, W A RSB EHEET (PEBIR) B Wb ERIEE, EiiEe
FE, XTEEOESIUIRBEAT M. EE/NEREML S 2475 R, HrPALRr3E 578 K. BUAZK 634 K.
T ERA VG2 704 75 UL Jeat 4~k 2k 559 §5, 31t 1,026,876 4.

2.2. iAageit
TSGR 1T IS s B8 R v 3 — 518 B 58S AR E O T G I R e gh B . oh T 3R B HE 1K) 3]

Table 1. Top 20 high frequency words in corpus
= 1. 1BRLEERT 20 I5501A

FFs Fe AR BR FFs A HRIR
1 Anhui 3210 11 Hefei 1123
2 Chinese 3186 12 technology 1101
3 people 2884 13 central 1091
4 development 2240 14 areas 1090
5 market 1994 15 companies 1068
6 growth 1525 16 production 1029
7 Shanghai 1463 17 medicine 933
8 government 1361 18 energy 922
9 economic 1203 19 health 907
10 industry 1197 20 tourism 863
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B, AT RS H A AT 2028, )™ 2 (2000) K T 15 21 B 3a1YC Rl 70 9 Bhid] s 443 3]s 42 |
BRSE[4], ASCF B A . L AntCone 4.1.2w AR REPE, 13 ENERISCAHT 20 A7 &
Zin), Ak 1R,

YERSETIURIIITF R ZAF, 2018 FFX T2 Hok i B R E 2, AMUE R R R fE T, [R)Iy SC2E
55 ) & U AR, g vtk o 3 SONAE B L N FL . 3% 1 AT A1, Anhuiy Chinese.
people. development. market. growth. Shanghai. government. economic. industry. Hefei. technology.
central. areas. companies Z5if]¥) 5 % 18 FEBUMN LA &M & .

2.3. SRS

2.3.1. People

{E N Aia 2 —, people tHEL T 2884 Ik . & mi4itia) 55 =47, people BEWTLAFE “ N7 , X AT LR
CEAETT o HERRITKE, people ZH T4, HEHRAER AR, WMIFERE. Bl s,

2R
e Part of the city’s social relief efforts to help elderly people who live alone.

e People can express their sorrow and grief when they want.

e  Policy has focused on keeping businesses afloat and people employed, and this has paved the foundation
for the swift recovery.

*  More and more people get their jabs, many people have begun to relax their vigilance against potential
risks.

B BB 2GR AN, 2 BUE 2 T RS AR I IR RO AT BT %, gt . 2 ERA
SR R AT RIRAESRFE. —UIRERN T AR, X2 EMBUFMSEF— V) LA RRAS K
VI, ZRUIRZA TR TTEE, IH 2R FEAE M iR R R T ORI R R A, ATtk RN YIS
M 2 A 5 H 1

2.3.2. Development
FEFE AR, development HIAMZ R &, 0 HAS AT AT R I, HAEG] 78 1 I B g3 2R A 1]
TEIE[5], B mAHRC A development of (570 #k), H XA development in (104 /X). development as (73 #X).
development with (55 ¥X). KAz KM, H & MFENC development of £ 5 the Yangtze River Delta #H
FEH/C, e
e The integrated development of the Yangtze River Delta region was elevated to a national strategy in No-
vember 2018 to boost the country’s efforts in further opening-up.
e China unveiled an outline for the regionally integrated development of the Yangtze River Delta.
e China has vowed to step up the integrated development of the Yangtze River Delta in order to make the re-
gion become the pacesetter of the new development pattern.
2018 4F, K= XA R R B TF I S, H K = AT A A3 2 B A S IR AR Y
8 M. T =AERTE L, 2R BHE R A X AR B R R A B B TTER, SR U THT
& HA BB ) R G SRR B SRR A SR R RAEARX, S BUE R E B RE
TR

3. (PERAHK) PRBMENXEER
RITY SR RBEARSE FT o ST RRRT B R LA, R — 5l X AR AR A

DOI: 10.12677/ml.2023.118449 3306 WRES =


https://doi.org/10.12677/ml.2023.118449

5

VRS, B/

Fiv WSO ARIESR BRI A AT 20 A7 (i 4, FIbT Ch B H AR 22 Bo8 e 1 A
A5 2BV RA R .

3.1 EFHE

Growth (3%4). industry (T.Mk). companies (A ). technology (). investment (¥ %) 51 54
G K. %8R 547 KB, technology —iA£ 5 “zero-carbon” . “proprietary” ZEJE 45 AIAHC, industry
% 5 upgrade of. Kick-start of Z5iA| B4 ML, upgrade FE¥ETF, RS, B; Kick-start #6858 /)85, A
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[P T M 7 M SR B PR 5 R e, At Rt ) S P TR v M ) B B A 2

3.2. BURHERE

Government (BURFHLI)VERTS i, HAAHER 2 SEGA K. SRR, 1aPuR s
“A government has done sth, %1 government has made great efforts to. government has introduced policies to-
government has taken a variety of measures to 25510, AL ZBEUF K 1155 L R AR, AWk R A4S
ko TEP J RAE IR AR 1R)E health (f5%), 251 #5BCEE + T protect people’s health and safety, 20 455
PENE RO, 2B T E B TAERERH A SONTEA, AR O, D) setriE R A

3.3. JCifekERE

Tourism YER—AN1T siii], B2 FE AL ] 2 BRI R P EAN RS 51 (1) € [6]. booming (%
P AT abundant (=& (1) 55l & R E I E € i 1 2 BURIE TR I 2 R K S K R . red (41
). rural (2 H811) cultural (CCAGHT) i I 2208 AN b DXAS [ R B R e 32 XA, G0 “ L0 B8k ” e
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M R TT T M D R SE 4 7)o I AR IE EIBL R s B AP EOR Y AR, Pk, 2SR
FEE, R ERTIRAES RGN C RN, DI Rrat R B S S AT A SR R, JHE ARG

DOI: 10.12677/ml.2023.118449 3307 WRES =


https://doi.org/10.12677/ml.2023.118449

BRAETE T3 PR SRIS AN WA BY T 208 R BIKE R, 27 AR & Ty B A ER AN 44 FERI SR L, 5]
HZRHsE. RIRMAL, #EshZBMait k.

E&WE

ZRUE AN B T GB35 15 th ) 2 BUE 5 (2018~2020)——#: T~ (Hh [F H )

TERHEFIREPIEE O HTY , TH%S: SK2021A0857.

BE 3k

[1] ?‘gﬁﬁzé* (] B A5 ) 7 S S (00T [ 1 5 SR U (0], BT 8 K 24l (B 2 ASCHE 2 BHERR), 2015(2):
124-127.

[21 #AJF. IERVERIREEIM]. i RIEASE KA AR, 2018.

[3] Graeme Kennedy. iEEHEIET ZAIIM]. db3T: SMEHE 55T T H AL, 2000.

[41 S E. sl A R SE T R SRET ], SMEHCA S5 5T, 2009, 41(1): 54-60+81.

[5] Wx4. ERESIEEFRIM]. JbRT SMEHEE S50 7 H AR, 2019,

[6] HEIRAR. P 3R SE SO A X SO GO 1B 58 ——Lh China Daily i Ll 75T ) a1 [3]. 4 BRI SE 2 e 4K,

2022, 41(4): 93-96.

DOI: 10.12677/ml.2023.118449 3308 IARIE =5

T
i

4


https://doi.org/10.12677/ml.2023.118449

	新媒体话语中的安徽形象——基于语料库的话语分析
	摘  要
	关键词
	Image of Anhui in New Media Discourse—Discourse Analysis Based on Corpus
	Abstract
	Keywords
	1. 引言
	1.1. 研究背景
	1.2. 研究意义
	1.3. 研究方法

	2. 语料分析
	2.1. 语料库规模
	2.2. 词频统计
	2.3. 高频词索引分析
	2.3.1. People
	2.3.2. Development


	3. 《中国日报》中安徽新闻的区域形象
	3.1. 经济维度
	3.2. 政治维度
	3.3. 文旅维度

	4. 结论
	基金项目
	参考文献

