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Abstract

In the modern economic society, the advertising industry is developing day by day and has a pi-
votal position. In order to make the advertisement more eye-catching, unique, advertising busi-
nessmen began to resort to a variety of different means and strategies to polish it. As a popular
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rhetorical device with high usage in English advertisements, pun plays a great role in advertising
activities. It is often used by businessmen to attract consumers and customers, and can be used to
promote product promotion, increase sales and finally achieve the ultimate goal of gaining profit.
This paper expounds the definition and characteristics of advertising, and then expounds and com-
ments on different types and characteristics of advertising pun techniques from four aspects: Ho-
mophonic pun, semantic pun, grammatical pun and parody pun. Combining with the specific style
and application characteristics of pun, this paper makes a preliminary analysis and discussion on
the translation of English pun from the following aspects: sets translation, agreement translation,
ideographic translation, and compensation translation. This paper classifies and discusses the ap-
plication and translation strategies of puns in English advertisements, hoping to promote its ap-
plication and translation strategies as well as the development of the advertising industry. There-
fore, it's of great importance.
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1. 5|8

BEH R AR DA R, N T It B AR B B R A, ) B DA e i 2
NER) &, RS AU EE RN I IR AR, R TTRAT D RIER . ETTERAELR) 5 G
H IR RESIMSCKF, TR EANE M B AR E R SRS B . X R TG A M ER, HEH
—AMFREEE, RIMKH RGN, FVEARTHEKNEE, fFEEEEZ MR, 5T E
HAER . RS, B TESONMER, BT, ReBRERSI R EIER T, S ANE TIRZIMEIR,
R T W SRS, SR B I H 1],

N T B P HER BB XU TE S LB R SRS AR L, A SCRESS & A AN RO R AN 18, DL MER 18 Ay 1
WO T 098, X RERIE IR T35, MXORIEE AT P A iR . BAh, " IEARYE AN R 2R AL A X
KBRS AT 73 AT, Bn B A AR . BEET St — P ke, SOREE SR
J 7 R R ATECR ), AT MR K, OSR]I, N AN 2 3 A S R EEAT T
WEFE, JFERM T ANEB R AE VS, B sl 1) LR RS A R

AT HAARF R0, WRIEZ B T A M X HE bk, BRI & Bt e I XUOGE R, R TR
PR [F) — il 5 AR 8 I SOARNE 51 R T RIEXE & 3, W — U — W, R BN X
[3]e XCRIEAE) SN AT EEIE S, WINE SRR, MiriERIAREWBBIE S A Y, EEIR
JRR ErEE A A AIE R . sk, XSS ER . s A 4. XOOCTEAE S & Hh A B AT
P 5 S0 A Sh AV E A B, ARSI 2 (s, RISOH P, mARitast kg, RAEEE
X[4].

2. A

JTERIAAT T, HEm TV DT Bk, TTE Al T AR A AL, JEA
Wrsed . EWANELZHRGEAFE A E R, S5 CARRE L. s, FEE R RHER ,
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U R RO S 2R, IR A, N AW . Uk, AER AR AT
5E CFNFFAE .

2.1. ITEREX

21 ISR, AERETF— K — DR, B RA TR R RN, SR RLE
A, KAEEATSGIOER . 7%, BB, B2 &, TER - MEATE, Tl
T BB N AR AT 2 AR RS, DLl R SRR E T R [4]. |88 0 AR 5 S M st T
&, AR TR EARE NI SIS, OEAMES . BUNA T BUS A . FEL HE.
WL AR HAE. MR, LU SRRV H MK 5 Esh, AR, IR R AR
SUEH ST AR, B ARG B A B AL T S CHE T, TN, AR H KI[5].
AE AL SO E, ASCHR R TR ER . B T asr ARG, AMEBERA LS A A
ORI E Lo B, AR S5 B S0 BN, MR H 008 2 A2 B kA%
A H RSB, B AEMGE AT R AR, IR i i B A5 AR B AN R
RMEEMAEE R E IR, JFER— L RS A1[6]. Fan, o EZF A EERRIN Y, |2 —
S SRS, TSR TR A EEON B A S A e i U SR, SR B R
VAR 92 W SEANE 7]

2.2. ITHIRR

AR il AR BN (RN, (EAA LB RS Rl 58— MR RO 35 — M ECA R E THRIAT H AR
ffE BT B Bk, M S RESEMENRTSS, B SRS H G E 2 K,
VOARTH 2 E A, RIS 3, AR BIEANRH . 5 AR RS MRSV AR
ARiFzh. KMEREYIRNEE G, HEGRR S 3 IR ), P RO P E AT, HAY
BT AUEE A A7 R R A S S, AR T DO S e AR AR R,
PRSI 5 e ARG, A SO BORUSCTR B 2 — N B o UGTE M T DA
S HIRE . FreL s R E RIS AT NER8 ] 28 =AM R, TS AU R AR, 0HH 2t F.
REBANDA) RS ER B, W9 ot Ie AR 5 4. R0, HEAUFAERER, X
ML R R BUOATERDNL &b, ERE UG ARMGEE, RS WA 7
PEREMNT AR S EAE D, AFONHIT B CR & R B dh LA, O 2 EH I IAT Nt r e, tit
L, — AN R XA B R 2R, RERSIRAT XU SR DU ANRE s, AA I B R

TR M BES . LAHTA AU, )R A R AR B AR E R E AL T B v T SEELX - H AR,
Al 7 ZAT A AERELE AR B FE BT, AT AT PR R AR B AR AT 7 s BA3R R R0 A LT RAS 5%
Mo AN ST T AN S, M A TR AR EIRARRIATT, T SELE 2 K9 AT A,
Ay B R LL 2 BT BN (B8 < 58 2 BRI 9]

IR E SO R BATAES ) S A B SBR[k, VP2 L IT R RS
7 DR R BRI, R TR A2 A A 1
3. MRIBHEI SFHMA

N T BORBR M R 538 B IR S IE R 1, T SRR R AR S A A 1 AT 0. AN
HE T TR REA B AR AR, BRI REERM B, (E—MIERETFBL XORIE W DLSLELIX
ANEbR. WREEE AT RE . B EEMEF I E, XA R AU TE A & SR Al
BAHE, S EMdERAESN[10]. MFEARTE D ERHE AR 15 X EEMIXERTE . X LA [
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KRR, AMUBEIERIE TN BRI, B ANBAER AR, IERELET SRR T AL, 1E58ER
a5 177, T INGE R, OV A E 2 1R .

3.1, IEFWXTE

R XRTE PR AL A R SR AL R PR LR o B T A A [ B A 1R A A R R X
KIR[11]. 7 ARG, SRR F W R RAH A B BLELR A AN [F) 8 SR B3R s 5 B 4 U A 25 3Co

@ ST: Try our sweet corm; you will smile from ear to ear. [12]

TT: FA16G8 2 ARMGARRITFIRREL, Lo FF.

Hs, “ear” XAMEAAMMUEILE “earof corn” , 1 HY5 “year” Wk H AL, AT LA OIS HERIENZ,
R TR AR LR AR B R AR . RIBAEF 1500 . v DME S BRAE I RIS R 23 S AEIR KRS
b, EnT AR GIE SR R T, BINABATT R SEAR . BRIt A, A Z HAh B R

@ ST: More sun and air for your son and heir. [13]

XEEIX BH 7L YA 7SR, XXTRE LT A & sl 4k & N &A1 4k . FEIXA) TG,
YEZ TG HAIE T “sun” « “son” 1 “air” F “heir” XWAHIA, ©ATZEHER RS Lid. CEAR
NGB SE, TRELE, ARG, WmEs ELZREEE.

® ST: Goodbuy winter! It’s 100 percent cotton knitwear. [14]

XAAE E AP LR BR A1 4% AR AR ) o o A RN IE R BEAR, XA 1S R N R
EARARAF LSS “ goodbuy” FI “winter” XA, BRI SGEAIET . R — MU HRKIE.
“goodbuy” M “goodbye” XWAE [ F, MFRRXE—ERFKA S, LEMFEAMLR, )
TIAESL MAAEE, BAKT. e AT R E, BDCBISRERR AR, JATHRE
JEIEEBAT R, X2 — MRRAZ S AER L2, AResEd .

3.2. BXWKIE

B SUBAE AR —FOBE, BRI TR E BT SO Ra e e T2 R . 5RENCGER R, X
RO ABAES 5 il 2, SRENGERA FAEMRUR . Y2 &5 el Fh oy SR EEH
%ilan:

@ ST: Money doesn’t grow on the trees. But it branches at our branches. [15]

KW E KA NG RERATH) o XN R IOGEM MG, FHEEE: W EARK
ik, (HE T DAERATMR R, EFAER S AR, |5 T8 branch — 1A AN E L. BN X
Fe o K S AR Z R & LR FRRAT I 3 . IERE R, RIS 7 R s,
R Bl . BN EIIEE —FF, EEE —EHIT O R [16]. /TR —ME 3, E
AT 7 B R N BT I B RO 553 SR 5] Jy o 53— M1 1o A0 ot Bkl (1) B AL AR i .

® ST: Less bread. No jam. [17]

FRE, ZNMASHELE “AROGMEE” . HEAFHEES “Eid Lo B RIT R
WE L. FIAENL” o A ASEFE? R DS R IEE R HE XN EE . “bread” Al “jam” X
PN Sy 7 “ 4R R “ATImAmEE T o Rk, X A)IE LR BRAY B 1 07 SNAR B R T Sfe Ak A bk
FIEER, 3 TR RHEAEER . FE L.
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@® ST: Spoil yourself, not your figure. [18]

TT: FMEEZ, REIRE,

X 52 Weight-Warcher UKL F 15, HHADUKEMAE, ©-& T T NIRRT K. XA
SRR, BN “Spoil oneself” &N “/RUEESZHC” , 1 “spoil one’s figure” RN “AERLIFR
AR o XANEISHER T “spoil” FIBMAIEIS Lo MO & F AL A BR 15 B o B AR T AR
MBS = i R S T, B2, A A SRR

3.3. IBFENKIE

TR FAE AR BB TE R @S] AL P RHE, WA S 258 BA I BLEIEEThE I 5 1R B 15 %5
[19]. BERCGEWAETEH T &, W R,

@ ST: PK chewing gum, penny for a packet. First, you chew it, then you crack it. Then you stick it to your jacket. PK
chewing gum, Penny for a packet. [20]

Kot PK R EARE E i, PRI TR R e T ARSI B # 1%, PK
AR B 225 38 = ANEE N0 AR Z B 5 v, BN EATMER] 1 “stick” —ia 2 3Cial. A& RiRS
FEVRI o8 R “ Bt — MR AEIR e oe D AR AR B A I A0 7 o BUHA DA pERIE LT, e B3,
IENBAEL WRIERAE A 5 R M ER O, BRI 0

ST: Coca-Cola refreshes you like no other can. [21]

REZXNGLHI ] AR A TS RN 0] DR R R 8, AT S 2 #3k” .« “can”
— i AT AR I A s sl 441 “RTEL” B “RESL” o B IZEEE SHRIOAT DL R A B, a1k
BRI IR W B E AR AT R XA R EDRIR Y, ONET DAL R AR N IR IFI 3
T HABORE A 16 BEIE B I A ROR

3.4. (AKX

B 7R XAE 18 SOOIEREIE RGBS, B — PRI sU RS - iEC . X P & E
FRFAEK G — 2 AR WA DA BT« X H 1A LLAMTEA B4t 2 SO kil
SONIERE, AT B R S R EORT RURS NG TE . B RERE IR S BRI, SLRERBIL
BEMEAM, &5 —MERENMTORIIERR. AT B —SERSUR, 8% S0 SCREAT AR
FEE MRS, Bla—Le L ERLTA) 7, DMIESE AR, XAT DL R SOl B E = et
ARG

@ ST: A Mars keeps you working, resting, and playing. [22]

X KR RRTG 5 J1 ) 45 3] o 1K A2 0 B9 F) 44 5 RS : This is a paraphrase of two famous sayings: “And
apple a day keeps doctors away”. XM EAMUE 7 HIEA, ik A HEWT AR S X, EB KR
RS 50 AL Bl N CRFEHRS 7o 780, T HA &A@ AR, b ARSI CR I e, ™ 135 g e 71
PR

ST: Not all cars are created equal. [23]

TR EOR A =, X ERE AR BT A R R, T B R MR G 5 2
PR=ZE R — N ARFE I IR EHRE R . X ATE IR L AME T ER N SR E AL E F R0, “All men
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arecreated equal ” o JFUA) 5 A S, SRIH = SRIR Sh R A SE T RE €, SN R BRI EE, AT RAR S| B
FIRE R E T . e E DR I—3.

4. WRBHIEERM

B RTRAE ) 15 SRS T ) 2 S, AN TR 2R A R SR B R O s 2 — B AT R TR R 1
ERINFRIER], BRI AFER A, ERIEREF R ARG, JFRORR I SEILE S 25k A
EE[24]0 BRI TERI AR TR ok 158 4 rp AR ORI Z 1

4.1. Ei¥

BRI ROOCIE R RS, B EE BRI, B EMRER M B ARiE S L
A R BOEEEAT R . AR, BT PRGSO R SNB4ESI B B E R, FOCIE RS HbsE
AT WARCRHER, R UL, X ELEEME. fl

@ ST: It’s Better late than the late. [25]
TT A: RE| Gk adt.
TTB: BT & T 4.

KR, BB KAV R %2474 0T 572 “Better late than never” 1X 1)1
fed . HAF SRR “late” —iRIPFIAFES Lo B— M “late” (MR, BEIFD , 1 AR
#® “dead” GHEHHERY) [26]. S LLER ET AP A BIVERR A . R, E—MRAEFEHEANIH. 2
SRET— AN RA IR B ZERNAR, (AFEE M) FIEARMEIRR M. REA T, EBaER, &
FREE A

4.2. LEF

WARIER R R AW E. W TWANESERS . &R EER, BERMEDE T AR
FE, PO MEELL D W HERIFARIRE AT, A LXEEA ol R Al A B PHEARE,
EREACSAET, BT LLLE B3] 0 S 0 R Al _E MR XS A AT A . B X RO S S R e, T
DA fe XS R ) fi e 2 O, B AR o e SR BN [27 ] 280 T

@ ST: Easiest dusting by a stre-e-etch. [28]

TT: 424iiisk, Bk Ak,

EWBFBAMHT S £ HES T, BRERIAZRT “stretch” —idf#1E, X5H30HE “Hr
K7 — WG, EAABIRE “stretch” — A 25— R, g “RRK” MEREERE 70K
MR Mairy, ORE T A R RCR . BRItz Ah, XPATE R BN AR A, SR A,
e SIS A S35 TEiR 2 IR an ) i e A B A ) o 1 R R N TR

4.3. FRRE

B 7 AW ORI SN, IS A EECE W AR R, BRI TE AN B A PAE Y
T, B LR A [ 8 SORFRIE o I XS T8 BB A2 S IR 5 kS 5 T 45 A . A2 A
NIRTE S RH ARG B 28 2 a2 57, R TCIEE BARiE 5 P RIZFEIES A TRZES X
[29]o HITHAFIRULSS, XAPERIELH T 516 5 8. .

@ ST: I'm More satisfied. Ask for More. I am more satisfied with More cigarettes. [30]
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TT: BRAM, REHE, BRk—R.

XA EEIR G T A 7] SRR o AR, “More” BATXUEE S ARSI A S .
B, EREEREAHEGA “more” o TRIEEMMM . WIRERILF PG XL, BARHERE
ST IREAT R, IR R E ST TR ) 03 B BT SRR TR AR AS [ 5 SCo R BLIZ AR HE B AL
B, B X AT B . BEERM T M, EAKREFRGB IR, mEFE Ll
WERE S EAMEEL TR, AR Tk

4.4. MEREF

B 7 UL L =R IRSL, A AR OB, MORAMERTIE . IOV RS HORNSKIEH T
AR B AZ O, (B I XCRE RIS & SRR R g B2, AT LASRANEAT. %, oMzl 5
Wk, Plan FE A S AR SR . X AR VU R A A T3 I IR ABER AR AR, DR E
HERER . LUTRZJUA S i1

ST: SHHHH. .. [31]
TT: #f!sese!

RGBS NANTFHEERE, EEWRARELZKALMA 4. SBR, ELELILETT
M s H . PTCUE mr AR “Wr ! BEmE! wT DA, BRI T — SRR A BRI, AR PR T
fit B AR R . BT UG AN — A S s AT, T ARG A ARAE R T, B SR e v
AR

5. B&

PATERGE, H AT IO L) 75 0 B S L PR S (O i AN, BEE ) ki
AR R, TR AR AR R T, T AR B R M D BRI AL, ) SRR BRI
PR SRE R C ARSI R 2, BBt — 0 AT, AT T AR 4 .
ASCAIR W) i OBE S ANRS (3 EAT TR, BRI 1A FISRRI M OORTE SRR F 45 T B IR, A
T DA O DR SO TE A B PR AR R M R R SR NATIRE e A MR k) 35 i — 2
Ko

SE ik
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