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Abstract

This article provides an overview of linguistic relativity, focusing on ideas from Guy Deutscher’s
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book Through the Language Glass. Deutscher delves into the interplay between language and
thought, demonstrating the relativity of language through case studies. The article points out that
language is not only a tool for communication, but also shapes ways of thinking, such as colour
coding, tense and spatial perception, etc. Deutscher also explores aspects of language change, his-
torical evolution and language acquisition, emphasizing the different effects of different languages
on thinking. In cross-cultural communication, ignoring differences in language and culture may
lead to controversy. In order to enhance the effectiveness of China’s foreign communication, this
paper suggests in-depth understanding of different cultural differences, enhancing cultural un-
derstanding and respect, and promoting cultural integration and exchange. Personalized commu-
nication strategies should be developed for different audiences, and content that meets their
tastes should be used to avoid boring policy elaboration. It is suggested to use the perspective of
foreign netizens to tell China’s stories, cleverly integrating Chinese and foreign elements to en-
hance the attractiveness and persuasiveness of China’s stories.
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1. 518

T S AR A R ik 4 vT DUB B B0 A A RS 3, 7E 18 H20R J. Herder #1119 tH41f¥ Wilhelm von
Humboldt $& tH B4k 515 5 B B )G, XA ARG AT 2 60,

20 tH42%], Franz Boas AN ENZE 2B B A A LUARHE RIS SR — S X MR 2 B E#H B e A &
S R, A DLER BHARTE S R R e, IRHBAERE MBS, ARt ERASRREEHELLE
BB, RAREZE SN, JFHO0H ISR 775 A4 s i iR 2 [1].

Edward Sapir #f—24Et, ATEIRKFRE 1323078 UM0A 4L 2 3R B AN IR E 15 S IH L) eee “H
S S FEAR RREIE LR AN RN GE b 3 S E A 2 B8 5 Ve A Rt 2 2]

Sapir ff]22%E Benjamin Lee Whorf 7552 7 Sapir (I &, 3806} B0 25 228K 39 H ARS8, TE4n
R BEE AR ) AR L R, E R B A R, TR AT AR IR S E B
REFHRIRERMABLEREA, —RHA LES KRG MAAEE LR Z 5 ([3].

TAER, BHAE BRI T4, T8 5 AR B S O ER TS BT . ORI 2 AR, A
(REE 5 A SO AT BAETT L AT SRR E 2 WS 8 252, 15 5 X1 O & NI T 5
A AT ST AR A S0 ) E B R LAk 4]

2. Through the Language Glass FEIiE S 8318

Through the Language Glass — i tixf ik & AHAHE AT TR0, BIE S X NRBYE s fdis, 18
HHITES 542 MR, DUKIET M 2ZE R NN 5, JER T8 S 2R R M
HEVEB] ZBIRET T8 S AR R BIKSS MGrit, R BEERIERAE S % K% A /K (Edward Sapir) il
IKIR K (Benjamin Lee Whorf) ) T-E I-. 7E459, {E3% Guy Deutscher i ot K & (1451 7 A SEIERF 72, R80T T
B E AR . B 2RSSR 2 R A AATIE S RE Mmoo, i ik s AT
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T AR Bldn, AFERE SRR S X BREFR. By RETmMZES, & AMIRA
F07 A AR o XA AR B EAE U LA

2.1 IBEMAXBERNR M

P dRu TIES M ARBAEMEm, MWESY. QPN FEZAMERR, RAFRTES W
sz AR RBAE D7 30, BN A7, DL IRTIE L 5 RIEMEIAE 2. i, — 88155 T shid
ANAZ AR WA O SRR, XMORDR P PR 35 2 g LhA F R 1 e B EE ) 2 (A ) SR RATER AR
AR FIA G ENE. MR, JEEPRSE M AT G B X 7, XRS5 S S =)
fmEE. BEAh, TEFIEEMI AT A 2 AR, AANEE F RS X B R, B
7 55 T A 22 5 8 R AT Sy 57 A2

2.2. IBEXREIAFIER 0

P TR ENE S AR R . B 2 A R EIRISLR, AR T AN RIS X R R E
J73 W) E 7 R R 2 S, K AR AR AR Oy R A T e . B, RS
LT [A] 2 F AN RN ) <3807, A L T PRI RO FE SR 7, X e 28 R 2 R mm AT T6E e [A] 7)
AT, RIBFAEER 7o ASFIE 50 B ] (4508 75 SO ], X P 75 X2 s AT B 1] (1 A Jen 4k
. 2R, EIES, FoREHA R R LR, Blin “before” (ZEN)A “after” (ZJ5), X
Fe 2 P R 77 2Qa b S A P 3 DA S R T LA B, AT DURIFHES . I AE— 2L ENEEE 5 R, B[R4
WAAFRE, Biltn “kal” (HER). “aaj” (B R)M “kal” (BIK), XFFOCREGER 5 RAEAE F A A a2
—ANELL IR, B A& T

2.3 BEXNEEAFF R

TEF VA A A 5 0 218 AR 7 N o AfiE I — R FN R B8, BE 18 50 AT AL
B DA AR ARRBRAMRIL . i, FEiEE T, AR s A BORRIA N, T
B N I AL R FRIE Y, XA 22 7 M NATTRE 23 181 77 A R B M 0K o AN [R)TE 35 060 225 ) A 44
BT ARWAR, EFR T N NI S AR A BT e e, A —SE R AR S L, A
IE A A2 AR RE S SRR LA G, flan “ T30 o AT, XAE F Sk A T A e
(1R 5 B PRI RN S AR o TOAESEIE T, 8 (MR R I R A T A0 ) S [ AR R, A “AR 7
RO TR AR, IXARE AR LA R A RN T T B A E

24. BEMBE NIRRT

PEFIE PR T AN FE F X 73 207 M . @i 2 A5G, 1FE RRE FRmE NI Eit
My, gitafay 47 NS, i, —SiEFE AN =1E0na0, maEEsia N EEE
2, IXFPZE S M AT B R IR AR R A T e AN FENE S RS R 07 KA E, X Rk 77 X
SIRGI NATDR I AR AT AL T 30 2R, 72— ARG F b, AR GRS EE (EF — B,
TR HAR I 0 5 JL X 2 JF R IX A 35 Sl A4 LR A 28 S e AN SR IR A RE s . AR, il rpos i
EAZR AR AR BB, SR 75 S5 A LE A P 385 o i C R 2 € PO D B 70

25 IBERAMESZEUERE
BeAh, FHEIRNIR T T 1E F AR RS R . 8 F R AT B A A A, B
A PRERSEZ R R AR . AR IE I A AR A A A, A TR S R AL, AR
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AFIEF Z A A . R B LR AN 7 T T i

B S AR SR A 8 S EMANE SR A R S A A FE R Rz — AR SO R A,
FFPE T B A AN AR AN % . X P TR S IRG MR I, BUARENE 5 2 (B AR
TR S ANENVEARA S o N, SR TV 2 R B HARE S, WgiE . R TIEAIA ISR, XL
B 1) R S RIS R AR T R

B S EACR SO AL BBl 15 S S 2 MR R AT 43, BN AAH FLsgma AL . S A i
WIRBNE F A, TG S AR RO SRR Sk A . B, ARFEERE S, AMUUR N TS
B, BREREACHHR, BAEMNERSSE, X LR TS0l BE R, eyl 8%
FES, W7 oA e b 2 gk . tbAh, B SR LA AT AT A . i, HRAEE S
i RE TR, PR RSB E R S E . EREES S, RIS RIE N SOERAE £
AR SRR, 3K T BE £ 52 AT oA Sk 1) S 2 R R R

SARSKE, Through the Language Glass X A fhidid 2 AN BARA LB FISL5S, B i Tin S AR
YR SCA PRI, JEIR I [A) L 23 AR € A 7 SRR S . X e 0 L s A e R i, AT R
R EIRZIHON R EE T A E . (BRIl TIES SN EZE K ), RS TIE
BN LR ST R R T AR R . %R TIRANIR R ARG 5 B4 m 2= 5 AR, T
AR TR —E R K.

3. BEXCLARBRBID 4R

FEE S AEREL R, BEMIS R A EER L BIIES . B4 RS 32 91 2 A ) Sk
B, PRI AL B ) SR AE — B R BB TR B HERIE T . BUENSCILRIR . Tk
ASTCRE X B SCAALARI A SR R GIHEAT 73 W, BAEAS Y — 257, HE— D4R op [ X AMEFR AR AT &

3.1. BEFH(Burberry—#ELREBEL2TMHERIER?

ELEH AL T 1899 4F, &S H S A& G XK (1035 (2 b i, RIS tho e [ 2 A e, 1R
PR B REEAIZZ TR AE . LSRG HE A ER PRI 5 EOCRRON A& S
TTHER - DIRRARTHE, RN “REE, BI-PFRENRIR” T8, Burberry BT
XA R R BT 2 i AR AR, TR A, S8 TR, AR5, BER
BAEG T H, B BE . ZESIE T B3RS T 400 JTWE REF 9 5 kit #sEm sl TR 2R,
EASERA, Za I BCE B UL (K 1).

&l FrskJ5: Burberry B 581 .
Figure 1. Burberry’s Chinese New Year campaign
E 1 BEFPEHRERSRIER
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SR, A EAE A AE E SR 7 E RO AN T B VEBIRANE, AN ANy iX L
MM, S49 %R OER: “REAMOA — A E100A0? axXaRURRRER! 7 .
ARG EZAE - RAARRA? BBMFT, SR, RETRH. 7 ORI A R 5 E 3
HRM? 7 .

R B A T E R R E AR 5wt . BARE SRS L g v 4
RIEAT 7 — LR, (HERMATEIE TIRABE AT 5 3R)ZE T STl 22 5 DU A AT REHSC R v 78
Bo REZAER BRI P ETTR, GInsRe s 7oKk, EEPEETF 2 ARG E S
SGHEER. H, BAREROET TG, U TR A, EhEALFETHeFmEn, M
W PEBONISEI T 5, R HAUR O BORIRAR I, WE R A G, &0, KAnSE., Kk, SR L
R RIOHEREERRNE, R NSRRI @6, el 8, RSS20,
RFAEAEMIL. EPE, SFEERANERDMIRNZINLE, % TS REBE, FEHYCR,
WWREFDANRR. B)a, KB R AR & R ECRALON S5, Hi & A g, /£
T E A EZAEN, A S NSEAFRRA B B, W2 AFVNN e E], P23 53 AR
MINFKEE, RFEWAE—HE. MAZXAR A F, N R=4l, FEZEANMET, BCARE, HPAE
s NN R, SRS B, BB N e, RTRZ T ERERBIRK, 2k =2k
WRNER? LENRE-LR I HIE R T ? el /N e ZOGR N7 ? RO, ATV 2
R ARIE S, NULE I AR R AR R AL, i A R R AT

BREEHR R I — AL R TT 3, HR AN LB R B RFEDYEEFRAX A
BAR TR T A E A TR E SRR fAPE, L MRUR AREEATH, SR A
R TR G R ORI T SRR A, BLRSS L ERIREL, XSRS & E kg4
FARKI SR i, RARILGHE 1 [ 32 AR AN o
3.2. BALA—MFPRE R MEFIRAR?

ik (PRADA)E — IR T LAk B $EIE . IRBE LA KIS KA E R . Za T 1913
IS « EAHOAERARMAR Z QIR Rk i EUESR B, fE 1 RITR A S AT O AN S A%
B SR, XA ERRRENR 5 — A P EAVES A TR R Rk w07 K S S R R IR L [
FAR TR, BERBURTE, Oy RN 43 R -

oF &

PP oRUE: Prada 3k B 5 T AL A

Figure 2. Prada’ Chinese New Year’s Greetings advert clip
E 2. ERafERIL-SERERE

SR, %) A FERERZ 2] T E RO K2 Bk A s Sh IR R, SR
7, “SESRMImIIE R RIS /7 o SRR SRR LA SRR U, A
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T BLiE Bh HFBOA B TP -

K 2 fONZ AL BT B — A BOs . % B RIGRIRE R RO 2 1 A58 AT 5 T 5 3 AR (P
NS ZES, EERIECUTILANM: 56, | HIESONEININ LAy, H il 7 4em s
SR(\lsE, 280 AR A W 28 M P AR T R 2 . BsRPF IR FE AP N T R BN 5, (H P [E 2
ZREASE, FOARARARITEN G E . R, sz b EPURE T8, 5% SR S h E
R AR A B R R, PEBEE R, RO Eh E RS EER R, H2E
RIS R RIRE AL, A BIARE S, MRS, XS5 FARMER . &%) HRE
PO PO T E R RTH I ER, R 7 E AR L, WEOR T2 i fEs . #E,
FEXR RS R T, 0 TIRXM R H /NIRAGRAY, TR T [ Ve — R ZIARCEN R, R HY 2 Jx e
E )T EAG. EEBR M. EPriksEd, oE R L CBREKIR Y fB R, Eh E 50
ZLREZRMN, AN EAE R T, KRS K PRSI ITR . Ba, RS
NN, BV T B U, A, HEHELESN, ANEERKEA TN
REEr i BB R IR X AT 122 25 X S RN

iR nER, SRS, MR G R W E LR 2R TR LR WRRT, YRR
R puis s« SO AB Y2 25 B AE W IR B, 1512 5508 8 90 AR B R, Eikilrh
WA VNSRS PR PRI R DRI, 5 SO AR 7 22 S0 = H AR S AR M SCAL T AT I 8T, DL
SCALPR AR AR, WIS B S 4 AR

4. P EIRTIMERBEIZIL

HH ] R SME R 2RO 1 SO B — B, BAEYT K EAE A SR & LRI ) R B e E 508
Z[6]. #RIM, MEEFAERILR BT AT CLE Y, B SOl — ML R ds, W ARIARES
AL Z [ RSN BBl o Herp e AR BOR AR S SCUT 5, KRR BB AR I IA AN [/ ST 2Z TR
WE MR B S IR R, JRATTT B AR AR 2 1A S AR LR AT — Bk, B
TR SCAL N R RERE A RO FE RIS . W IEACSCIR Y PR L

B BANTHE BTN HRZ AT M. PE ST B AR E EZR, W TAME K,
Lo [ SO SIS AT R BB CLBEAR . TR, AT 2 1 A 2 AR VR 22 S04 S48 AR BILIR,
FREE XS P AT A RE SR, LS d ot o [ AR T R AN W e 33 2 A0 A1 o 1] 0 7 ] SRA% 4 o [
FATT 7 B R o 2R DR LB — B B R AR A ST ZE 57, 0 BN R A B 20 B A G N HR A (20
UEANA] (LR

B, WANTEEEZANBLEZE. hE AN N SFNEEARKZE. PEAEES
ik, WinfE et SHRRTFHESEERT]. T EEERT, R EFEREERMENT R,
KGR NI AE 00 60T PRI, U5 N APRGH BRI A% i B A IR AT 0, A AT SE e Sk Py
DL P, PRI, AR El R R R AR . AR RO b BRSBTS, AR R K
AT A B, FATATUARE R A HT RN s LR RN T R L, R
7 BRI R B ) B A S

=, BATATCRAEAT R WL A NIRRT 2o 18 I AMERR [ (1 5 ot v
FATASRL 2% A TC R B REVE B AR N T, T2 RO WA OB K N A E NI, Bz e ok
T B NE R i, BATRT DUBE BEAR R SR, s E SR MRS, IRIRE A P E g b
RTINS AR A 2 3% 2 5 XA i R D TR T8O L SRR K A R IR 2 v R st 2 ARSI 45 2R
FARRYE, FATAT AEBI RS (BAMILAAEED XA AO1E s BT IR Ll DXE R 1R 3 N B 3
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K2, KINK 2 RMEBARR 2%, Ml A, tRid. WIF S8 —RE S, WG EZ A
RIEK S, ZHR SRR, XA RN A LB E A b E ST EOR SRR E B IRE ).

S0, FATATLATE A “ PRI ——FErp AR R EE R 20N o 3 0 20 ER AR 1 [ 5 4k
MBH b JwYE, ATCMENE KA @SR PRl . AT “fh” PmAn “fh” Bk
PhAh EEd, ERA VRS, I EATCLSEEL “REh AL, R E SRR RIS Tz i ANE R,
EEZ N TR E . “CERCHIHE” S —MRFET, izl A RE, R,
(DAEPAVANCRIIEY TP SR PN ESDN D ESIWE IR P i S e & SR L PN ES DN s e S B L SR S L ]
AT DA A N SE 4 s B AR AL 52 vp [ SCAL, T RBGE &5 ASCL RS, B PR32 AR 1R 5 AR IATT
HORAE I P HE R, AT E L e P 5

5. &5

BEIRUEL, AT TIE S A0 FIE S X8, 2% Through the Language Glass 157 [ £ A 52
BERNIR S T8 F 0 AR BYER R . [FI, A SR XS SO AL % BIE 5 FSCI R 2= 51 R Sl %
BIBEAT 7208, IFSg T —LedR ThHh D AME SRR RO @ X S R FRIR N T AN IR ST ] 1) 22 57
PE, ) REAS [F) 32 AR AL RE R, BRI U SIS R4, IR BCE I S A B R YIN AL
PAKHI “PEMILE” B At 25 R AR A SR DRk o B g o sl IR e i, m AR g Hh A SO R RS
W, A R A IR SRR ] AT .

B O

J&f Guy Deutscher [¥]2%{F Through the Language Glass JASCHEAL [ ERUT K HE X R IR =

I T B3 0 38 LA SCER I F o [0 SRR S0 KR 0 TR A S 5 U KBS
EEIESE T DE
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