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Abstract

Public Service Advertisements (PSAs) are an integral part of social and moral propaganda to the
public. The researcher, based on the interpersonal function of the systematic functional grammar,
builds a corpus and analyzes the interpersonal meaning of 60 English PSAs from the perspective of
mood, modality and person system through the data statistics and analysis by AntConc and SPSS.
The study found that PSAs advertisements mainly use imperative mood to moderate the serious-
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ness to educate the public; advertisers use the modal system infrequently to ensure the reliability
of the advertisements; the second person is most often found in PSAs to enhance readers’ sense of
responsibility by building a dialogical situation. The paper is to reveal how the English PSAs use
lexicogrammatical resources to persuade and educate the public in different systems, providing
reference for the design of domestic PSAs, and drawing people’s attention to PSAs.
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1. 518

BB SRR, TSI SO AT P RE AN AT IR . B T RL AN, B O A A
ARFEBEA RSS2 o DRI, Ads) SRR, A ST IE A AR
BAAEAWIER . W4, Bah TR PR S, B iRm0 AR, A & B Pk
L[], METEN, KIEERE AR S EREMEATEE, FEE EEETTE oA
TIEIANRRE S MEN AR SRS ESS%.

2. EAS ABRE X R ERE

BOUENBRI, 2 UETE NI N Z 8 55 frr= A 45 3 [2] . Halliday [3]9675 A bR SO, $2H
WE M =MouThee, HPaRE ARG, MU @ ABRYEE, JHEEMEH OS5 BIREFESPoRRE
HOMEE, B NS ERIT N, BRIbPIAh, Hh g IS R0 T A bR & SO A 52
Eggins 1 Slade [4]2 {15 EAR 20 0] 75 Fifl 5506 1 P s B (i N B i ORI ) S0 R, ITB SRR
I3HT NBRE S, 3 AR AE bR i@l g SE IR R R AR, IR R BRI A B RS T .

TEE N, IR T ANPRE U 7L, b K2 BT A e & AT . 5T
SINTITERRAY, 3 2R NEPFEEEIT O 0. FhiF[5]0h 2016 4F TED B W LG & 28 3 M v s
BT BRI AES . BEMAREA RALIMASRE L AR, HEPEFH AT REMR. PEES
A A MR IA H OIS RS . FIFERETES. BERMARR AT, AATIR[6]0 B A E R
PR PRREAT & EAE AT, WFAURILIEE A A BRR A OE RIS B, A . K=
(BTG 1A LAFIWT 5 T B m] — (. R0, BEF =R AR S E bR SR N T A .

3. Wseigit

(—) HiglH

Halliday + 208 RGNAEE 5%, — G 5 B IER LR G, W FIE S 10— B s 5
— HHFEESERNSERRN A 3R, REWREEERIES RS B = EA TR,
RIhRE. NBRIhRERIE RS TIRE[7]. Horb, ABRIhRete NTHIE 5 5SS L@ LR R FEAE 2 ARG R
R bR R EEA WA SIBAG—— “4TF7 M “TR”, A R84 PRt 77 nf L2 “Rif”
Ja B TR AT A PRAT T T AR “R A, EX i R TR ) RS TR EE. FiEA0E R
a7 AR E AR EA R T VORI AR TR, B4R, a4 BRIBRIERE, Wk 1 pR.
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Table 1. Basic speech roles [7]
* 1 EXESAET

 ZmdwR -

e e PRI
@y Bt
RN s

1*:‘5

|= Ry

Prik
S

NBrD g £ 2@ B AESANE LRGRSEHL. Horp,

HT AR E R 7] R TR SR 2 IR . BE IR AT

==

BN

DM & IBEARSC . #RLHE Halliday [8], 1

BRI R H I E EAE TR,

=RIE AR SMRATIRE. BRI

FERETHE 5 B PIR I R PR, RIUHEE &5

M. ST SRS, Hrb SR VRHE A0 fmd o] ge R AR AW, Bt

PEMEMB PR RIS . 5341, 1TSS RS &

B e B K=

AR ARG SLINFBRINRER) o5 — HE T B EACbsrh, —Buld YRGS [F I AFRACTR] R A 57
SRR TSR EER R[] AFRRGEEAFER — AFK BB ARAEE =N, 2HlH R EHE . £

SH N

EIAI%A%ID)L

PR, RECE — ARG ARG, BHOE BT ARG A —T7, T LA

PR R IFTA N 58 AR BRI i A Tr s 3 = AFREHE F8UFE AR 35 AN Z SN2 =5

() WHRAE

AU Halliday Dhfg i d BN BROy SR BB B, 7E Google 44 % 51 #E b 4 RIS A 1

==

IZI’%E

CDFK (Canada Drug Free). Montana Meth %5 /53t B 60 WS SC A fi) 96 A @ ERE . dhERHIES.
TESIEANRRG RN R FIEHATIRD, 2 SR AER T AntCone TR R, S E= D RGET &

FALERH AR LU P B 23 L, R gevhad i B0 s 48 2odis 2)

FRENER DR EAAEREER, RGO a RIS CANT
(=) 7@
1) A BRSO A B E R R G B2
2) JESCAR)T S MR R SR W@ I 5 A R G SE I ?
3) PSS MR SR WA @ I NFR RGeS 2

4. MREGR5WR

(—) BRASR

WRRI, XA HFRAEISRGETARBIRME M AREMLEE, H
A RZZ5(df =6, p=0.000 < 0.05). Wi 2w, HXARS

s, bR S BRR AR AER R, 20 11.4%H0 45.2%.

Table 2. The distribution of mood
F 2. FIBEEESHER

A
=

P SPSS FREHT RIS, A
NBRGEIR I AT BT

= AR RA R
T EEMEHA LA, L 27.3%; Mt

HREN e T 5 E 43 E (%)
ik 47 45.2
BE 7] 13 11.4
LKk 54 47.3

ZHUT Al M AT SO A AR HE KR, Sl & ThRE
TR ARAR, AR EEREMEA .
%1 1: Children obesity. Don’t take it lightly

o i, WFZ)TEEILLL Don’t JFkH)
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51 2: Don’t buy exotic animal souvenirs.

B 1 5450 2 AR AETE O™ O A AR, PR R 55 18 1 5500 AR B g Y i

WA S B R E RN R P RIRR ThRE, 2 80 BAR SR SEE T IRE , SR AR5 R .

%51 3: 1 you smoke, statistically your story will end 15% before it should.

1 3 FEIA 1O G N AR BB S, DLW R 2 I A2 S Lk 15 2 LU 2 B RO i iy >R 19
E NI SERURE (SRR

oy EALTHBETE AT EAL . BERITEASRIAE M DIRE, RO T H RKAMEERS, 45 KA IELERE
TR, WP S e BN AR S HARE S &, FIN SeIE 15 E The.

5] 4: Loving the snow? Try sleeping in it. Help get homeless people out of the cold for good.

il 4 K BE el i S HETE RS, BB AR KA, JE PR [R] R R AR BRI DEAE 2 B FE S
TR, T R AR B IR DU

AWFFLE R [10] BT TS R — B KIS A ) i T ElE A RGP AT 8 A 1 A K R,
TR S i) 15 A FRIR TE U b, i) 35 2 SR ) TAE S SCA B i A AT e <. X AT g e i
J5E 1) TR R [ N RIS BN EASR, T)T E REEA RIBRE, R PR o B
THT FR) B 10 S 7 5 e 2 () A Bl B A8 B vy o BRI T AR BE RS AE R A AR RN AN 26 A0 7, BA
ZARIESRBRME KNS, SEFRITES, EERAFHFER AR &3XAT, HERAMMBERA MW
HHEIES . —J7 0, PrfEa)EhE S, ERAET 15X GRS, FEREEKR. 577,
TR EHRZ R T AR AL 21l 8, T TS — e P R 1) & AR R e, 1
A TS TR H AR RIS BE SR R AR AR A ST, T BE B A IR B A 7l B ROR .

FAh, I R[LLTEXHE ST 5 P SOR AR R RIRE S BN E L, X S AR ARG AT E R
et it | A SRR TR T B, S E R RO T S A%, R U 2 A R R A
FRAGE, FRIELE M= 532 fl, AT S| FLH 2o A RS & 10 522 B B NPT 32 O AL 25 v,
M AT N, BT S A D E BRI E S R . g, SRR R E R, T
FRBAE, 7 EE G EAAEE . K, JE F AR SR A SR REFE SR
BOCA, PLAFERARRCR .

() HERS

RAEGE b, BSRBEA D SRR I A, 63 37 ke & ETReME R, 37
AR B 12 DU S5 A FAKAET 5 T B J AT A7 235 22 5 (df = 12, p = 0.001 < 0.05) . Horbaf g A5 & ik Al
PR, i 48.6%: {28 — 2R THEMESRIA, & 21.6%; MFRMERE L 18.9%;: M 1%
BRBMH ID o & RIESFRE R BRI A U E L% 3.

Table 3. The distribution of modality
F 3 BRBEBSREDHER

AR HARIE o THAE Bt o5 5 43 b (%) B o 52 5 43 B (%)

May 2 % 5.4
Could 1 & 2.7

Al RE Can 3 & 8.1 48.6
Won’t 2 h 5.4
s Will 10 H 27
Never 5 & 135

AR Sometimes H 2.7 18.9
Always = 2.7
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Continued
Can 5 i 135
Diganks Could 2 i 5.4 21.6
=g Need 1 = 2.7
Be willing to 1 R 2.7
i e 10.8
it Would 3 i 8.1

AREVEIG S RIEPERBSRIE NI 12 K, 2 TIMERBESRE, )7 & h A AMEA S E S S &I
Forpr, will 2 IR e m S A1 . ] APE IS SR BRI 8 B O 2 BUA R AL, 7R BRAL
TETLE KAAEE ) S AR R s, RIS DR i

1 5: High blood cholesterol will do the same to your arteries. Watch what you eat.

il 5 o) S F I A ] will ARG 1 I T AT 1R 2k T I [E S SR 1Ok v L e o) {5
Wi () € -

e E, AR SRIENFIFAZ, HhRZ 4 H A2 RMEHS never. i
AntConc X never FJFERCIRIBEAT R R A4, BEFCRIN never 7E4E 5 . BEFEAL A 5 Hh i 5 rh B
I P 155 2547 would #E4T#5HC . AT would not, I would never %75 & IVE S 5, AT 5E N3 48 Hh %
P ERZAL S W S EE, R TSR A S

1 6: Drug will change you to someone you would never want to be.

1] 6 H b B A e P 25 7] would SARMESRZ LIS 2515 never FARCAEH], ALIA KA AR H C BN
BFEAR ] e AW EE T AE M IR SE . 31X B would never 31 T T4 KA Z LLE:, ORI 25 5 1™
LRGN STE S -8

WAL R, FHLAH) HFELES RELIARE W RED, Kafe il THSRE—
PR T 2B W NS B, TR 22 A5 FH X 2R 1] AT BE 23 LM K A0S T i WA B IR, ATTsEme ) &
FIMBERCR -

Fhh, ARETERILA T AR A I E RS S RE, X SR E B[ 120 JEE A 5 ) & IR
SR B KR A w1 ST RR A R 5 A A A I RIS ORAIE A A
AT EEPE DL I T e . A A S S RS I SUARS B oA HAx], BARCANEE T 30
MR ST, AR TAERARIEZ SCANE, WML SIHE KR RAHE, B A w5
A R EIE S FRAL o T ARAEE S R IA BE 08 5 Bh 9940 SUATE 5 ZE X 1%, DLBUONEE A1 77 200 W AT
FEROSCA KB WNE AR TR T, JRAT B3 0] SOAS 9 28 (R B 5 {5

(=) ANE&R%

FENFRRGE T, 2R ARG B 3 AR RS2 B X (Halliday, 2000). 23 a4 H B —. 28
A= ANRRRI LA B E B o RHE SPSS Bl M4 IR, =AM ARRRB A B2 2= (df =8, p
=0.002 < 0.05). Wi# 4 pir, |50 EEZNE ZARR, G 56.1%; HIESE = AFRR, 5 31.6%; 2
— NP R D, b 12.2%.

Table 4. The distribution of person system

4 BAREBESHIFR

NiE il K BT 5 7 49 L (%)
F— AR 12 12.2
E YN 55 56.1
E YN 31 31.6
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FE— GO T, BB ABRR RN — T 5 ) B, MR L, S AR R
PHEE MRS S .

f5i 7: Drugs? Here’s the deal. We’re testing for drug use on this site. Anyone using drugs will be sacked. No
job, no chance. That’s the deal.

Bl 7 v, U M TR AT A RN R, R VAR R SN ER, Bl H CAEM

o ERE, HrE - AR “we” FREEE I

FBOAFRR AT EEAARNARR, — AR . Tl il AR b A o B
B, RmHEES SR

15 8: Obey traffic signs or overtake your fate?

il 8 A8 — NFRMIBERITE S, ME 75 EX B Rt el sy A @ 2 e < e A i 7 gk
B, REF VIR T B . 58 Al 58 —ARR “your” sRif IR EE AN A B AE A HE
&, SRR -

KBTI A G i FEAL N AR, MBI — AR S5 = AWK X2l T3 — AR
RERIE) T BEARKRZMIREABFNEMA. W Tan) f, HEERMRE) S, mmHtk
TIE ST EARKEME WA, EEENESFS A KRS, F, T B
e T IS8 AR, B L SR BRI R, HESIEE I, RS SO P i R 5
P R A E BOR

KRS F A R[S SR bt ) & BB A4 AR R, e v 43 AFR R Gonf TSl 30 & 1 A\ B
DhRE A BB . a5 AWM & BARARMAR, HHEANRKEE LA —EIt. £
ah] S A, BRSO G, s ORIt AR E WSR2 A . R, P
B L NFRRLE 5 AR R IA B E B e R H .

=

AL ARG REV IR PR OO BIRHESE, IS A ) f o8k ik piE <. SRR
EARGPRITERIEAT 0. PR REW, IRARG, FCA R BB AR LS
MLEEE . [FIN, A %E R T8 S BRR R TEA RN AT LS EBESR%T, BT R ERIE 5N
RN, Al ERASE MIESRE. i, TE BRI ER W, Rl TS EDR
HFARR RN 28 7 WM s S8 G 1 T2 X kA s SRR G, And) RS AR, #iS
BEH BTSRRI TR PR AREERNT G, MR AREZH MRS, AR

AN GE R HEMATREI AT T A5, FFRMIE RG AL LT NPT RESEILT
BRI AT o e RS FE T IR AR ULV RS A 2 ) 75 AT SEE B i 3

SE
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