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Abstract

As an essential part of an article, the abstract has attracted much attention from academics. How-
ever, contrastive studies on Chinese and English abstracts of academic research in China have
been inadequate. Based on 10 Chinese and English abstracts of academic papers in authoritative
journals in the field of economics in 2022, this study analyzes the linguistic characteristics of ab-
stract length, move structure, pronoun and voice from macro and micro perspective while explor-
ing the commonalities and characteristics of the two. The results show that the structure of the
two types of abstract moves is basically complete, especially Chinese abstracts; both types of ab-
stracts show unconventional move types, especially English abstracts; both types of abstracts use
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the active voice more frequently than the passive voice. The study enriches the research of ab-
stract analysis and has some implications for academic writing and teaching in economics.
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1. 5|18

A A AR S B 5y, B T (35 R S5 AR SO kv, AT DU S D T s
M TE KGR A BN EXA BRI AR . IR SCE R R SRT R E &
REEENEM . BEETER IR OT RN, B WS s R R ik, & AU ou R =
FERMBBEREARR B BT 1T ZW L.

ARSI T Hyland B TUE AR, M 0 G5 R4 M1 35 R IR T 73 T 9 022 ARV SC AR 22 F O X Ll 2
B IR TC A Z AR 7 R S BB AR A, A A SRS AR ST B R LR e A S
WE B HRHIE, DI GA22 RE SR E S E 2RI S5 .

2. XHERERIAR

PR — R ARG SCRY R FEAS, ARk, AHSCH BT JT H 245 31507 . Bhatia JFJH 1 22 AR18 S0
LA TS [1]. BEfS, MRS58 — RIIAFEZERB EATIESE, FFA5LUEN.

Pl 23 S I X SR AN A F B ATE RS EE AT, 4R AN R TR TR S R B AR AE R
B2, IR R T AN R A S SCAER[2] [3]5 XA R S AT O ST 22 1 AR s ik 23 A
Feo FE7 AN R SR B S EAE R A A G R AR TR R AR T AR AE — B 22 7, BN AR L E S
R, WPBIENIN . HEEE S RME R M [4] [5] [6]; A AN A ARSI BT T 15
SERHIRT EE T, A5 HAS R 22 B S SO AR 50 S 3 5 AR B B S 54 7] 8]

[l A A0 5% T AN [ A B2 AR ST AR TR A B Y 100 BRI R R Hid, 2 — DT 11
F G5 TS JE AR S SR R AL BN RIA 3R, #aos SEBL 1 52 bw H T8 5 RIS T ANE R Ttk .

SR, BT, SR SCT rh Ah 2 [ B T8 SO L 0T EERi TR b, JF DARHSCR TR 618
SCHREWT TN E9] [10], H IR T AR SIS T A 7T CLSCARRHE 2 Hr A S SRR 117 [12], L
F-BAFRZIRSOR A AL T IT, W H TR B RFE 2R T U
REZTE Lo

MR ARR SR T AR R AR, 185 REFEEZR, WA Tl EAUN WL, B
b Tk SF B R T B R, AR SO EREA BHEOE A . BRI AL WA CEIE S B R
Fith . ZDFEAE R — 87, XHZERRE SCRITED AN RS 5 A HEAT X B AR, RERE
DA R DT T, R T EH AL R IR 5 .

3. MR
A5 Hyland B FE SRR K, S SESGREHATIE S 0. AR REA T, KA WRE S
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TEAE I E T SO Z T 1) 7 [ o Pho AR L H Al E P AR T I, & T P [] 003 1)
TE A H[13].

W, ARG TR RS TR TR R B DU B P 2K B A 2 ) H DL R
P, i AR LR ANE, AT AR R A A RGOS 5 REAE 0T LG 2 A

TEFE MR 7T, BL Hyland B FIE SO0 TR FRATIES A, H M1, M2, M3, M4, M5
HHATRRVE, FETHSANE D B IR LR, X6 43 br P 4/ B 1 e 2 W45 460 3 T PR 22 57

TEROUAE 5 FEE T, TR 8 B M (7732, DLA) 7SR SR o S IR A 1Ak P mh 4 22 1 AR ARG IA]
BAEHIIE SR TR 508, SR OFAENHEA RS ZR.

4. ROl
4.1. KESH

USRI E(EA)T S, 5 MMEIL 31 M7, S7FANON S B9, BKIER 182 N,
A 136 MR, FIREREE 6 M1, 152 N,
SR E(CAT S, S BMEL 19 M7, 7NN 3 85, &KIHMESR 351 MUE, &
A 240 NMT. “PYIRRAE 4 MT, 292 NMT
i331

1 5o EA FHEGEHITE 136~182 1] 2 [A], CA FHTULHTE 240~351 72 [8], #HB LS, HAEK
KA EE 2 R T3 B RN, SO SCR AL U BSCAR SR a3 . BEA FH0R A0 149, A%
REECH 65 CA FHURALECN 290, AJERAIEC N 4. WTLLRBL. HTIESAE—EZRME, CAETH L
JUF EA W%, 1 EA 7EA)E LN LT2h CA FIWIfE, HEATIS, BRGS0 2 B0 A 50
BN .

4.2. BSOS

ASCHFTICEER 10 R EIEAT T4t gt, s Bgm's @i E-1 ARERSSTHRTIH S — R
W, C-5 WK A AT A IS8 TR EE . ) T I AR 2 AT O BR BDRE & ANE 8, o, 4
Bff R 15D IS 5 AR

M1 AME: AT R, BB KPR, 87 R & B 4B It i b B i
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Figure 1. Statistics of the number of abstract words

E 1. BEFHST

(]

(1) This article introduces algorithmic bias in machine learning (ML) based marketing models. (E-2)
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(2) Yet, the nomological clarity of the relationships between LO and the key strategic orientations remains equivocal
MR

(E-4)
XEKEA R RN R, AT RE LM B, B e AT F AR F BT 78 2 455
7 b

Atk {ART Fo “hrdRbE R AT 49REFIAT Ak KR

(3) 5T i
EEEEEEES K. (C-1)
(@) i TR A T ARAAS F L
5 AR IR i A UK IR &, R TAE A 2 BT AR G BUR, R A

ALAF KT 494848 . (C-2)

(5) #F%
TR Z R ABE. (C4)
M2 Hif: WHABTRE K, BUERARAE
(1) To bridge this knowledge gap, this paper draws on the knowledge-based view, (KBV) socio-technical systems
(STS) and organisational socialisation framework (OSF) to develop and validate a novel theoretical model - (E-1)

(2) Although the dramatic growth of algorithmic decision making continues to gain momentum in marketing, research

in this stream is still inadequate despite the devastating, asymmetric and oppressive impacts of algorithmic bias on various

customer groups. (E-2)

TR —3E X Fram R AUH 69 Bt Kk

(3) In this paper, we take a step back to better understand the state of LO research, including its relationship with stra-
v ZANAL oo oee

tegic orientations. (E-4)
(4) At G omff RAH L R BI G TIATRE, AL
(5) AXAVR 2005~2015 SF69 E IR EH4IE, HET HAEIATR M E E KRR B B89 F RN T HALTA, 2

(C-1)
. (C-3)

M T G HUAEM B3t ) 1 Ak A BRANAEL 4 M4 69
M3 J75i%: #RBRREREM, FIRNR. AR T AR SR
(1) A primary survey-based research method was used to capture responses from 164 employees in the UK creative

industries, and further analysed by employing Structural Equation Modelling technique. (E-1)
(2) To fill this void, this study presents a framework identifying the sources of algorithmic bias in marketing, drawing

on the micro foundations of dynamic capability. (E-2)

(3) Drawing on dynamic capability and empowerment theories, this study fills this gap by exploring the drivers of re-
mote analytics empowerment capability (RAEC) and their holistic effects on customer linking and firm performance. (E-3)
@) RAIAFERTREBEMAAH EOREE, XTARE 158 AMRT 2009~2020 Fe9 @R kdE, BAREESH
(C-4)

i 77 b B AT 4 7 v BAR AL

&(DID)%‘LE*AELI*U }‘)35(‘_'13‘ 1‘\‘ & MR Xj'iﬁ\:(‘_ﬁ‘; ﬁ 692!\7 il
(5) £F F E 2003~2019 47 F A & 620 K LT3 49338 .. ... (C-5)

EIHT AL REKI

M4 R BIRTREER,
(1) The findings confirm digital technology & tools, information access, decision making, knowledge & skills, and

training & development as the drivers of RAEC, which has a significant effect on outcome constructs. (E-3)
(2) As a part of this synthesis, we offer several criticisms of the LO literature that hinders its conceptual development

as an initiator of capability enhancement, innovation, and performance. (E-4)
(3) The findings reveal that when consumers and service providers are objectively similar, consumers do not pay much

attention to service providers’ disclosed information. (E-5)
1211
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4) R BT, THAAENY KR E I A RMMAE AT 6932, ST B2 32| B KL KT BMANNKT 6 57
#oh) ... ...(C-4)

(5) RIEABRI: BT HFE s b Ko 2 20 8 TTA P A Ak G5 3018 B A2 S E AR S AR, LAk R4 6 IE %)
PR K TF2TRENR@FMER. (C-5)

M5 58 WHTABATES. TP, R, SUATTRAREY. Br KM,

(1) Our findings will provide managers and the Al community with primary evidence and strategies that will help to
develop collaborative intelligence capabilities within the organisations. (E-1)

(2) The findings reveal that when consumers and service providers are objectively similar, consumers do not pay
much attention to service providers’ disclosed information. (E-5)

() #—FHRLN, AAFEEERTRERTRG TR, I—YAERFRALERELEE, (C2)

(4) A TR T H T AE 7 ke L RAKF . TERRRBIRFR IR, BEETRRIRT L RAKFEELE,
2t AT FRAR L, F R EENREEE. (C-4)

(5) Hb, kB ARFE F 692048 TUAR KT AR b 2275 R, FHid i i B4R S TR MR Y R B A, At
1tk K. (C-5)

i P EFANES (LR A ML, M2, M3, M4, MS ER)ABIAIHT, ASCRIER A7 A7 5
AN ZPUAME D XL R H BTG, WifEA) T “Using a systematic literature review and in depth in-
terviews of ML professionals, the findings of the study show three primary dimensions (i.c., design bias,
contextual bias and application bias) and ten corresponding sub dimensions (model, data, method, cultural, so-
cial, personal, product, price, place and promotion)” ', FRFHILT M3 Fl M4, X7 B R,
PRETE, FATSCREN A THERD, A EEAAEEEFEEEE. W NS mmg Rl
B R BIR MBI TATRRE, A CH—B W RER ‘—u SRR REIRER, TR BN
DAL EERE A bR U DU T T R AR IRE S R S e AR LA ) R T
FEAN C—afy —" HELE T R rom i R IO/ RAEMI IO IR b, SRR, . e scsrh e
AP, ATERNE T UL AA @3, ST ST R R R, A8 T
M2, M3, M4, M5 PUANED.

B 1 [E— A A FERE S IR LSS, B B i R — MBS R IR . BRI,
TAMESH I E SN . o M2, M4 EEHRE S . J5 2 0T 7T 4 RN TR A B 4 812
IR AL 2 I VELR A28, DA SOOI 9 2 B B M I o i 45

IEAk, FERERE M2 B, SESCRE R L T — RYAHIIFRIE, W “To bridge this knowledge gap” »
“To fill this void” , XXEEATTE Y ESRA 1M, BEOS TS B IRAT e AU 510 SO 22 3 30 10 42 A\ 47 22
FRBEE R . Hh 23 AT M2 5 M3 giatdk, BARERIRE, HaegamEm LT ue
IR H 1.

SR, HROSCHEL S M EAE R B M4 B AFEARIZ &b, W1 “the findings of the study” , “the
findings confirm” , “the findings reveal that” , “ZSTUFRIIR ALY “H5RER” “HFFLGERRH” “sL
ER I AREL” B ERIAAE S P B O

I 2 ATAL IO E RS S50 KA GRS T Hyland B9 10D, JCHE A SO E .
M1, M2, M4 HBLRIRAR e m HRAS e, AL 7ViZsaBEA 0 TR 5 BFF0 B 89 LA 58 ORI
ML, T M3 F1 M5 H IR AR A
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Figure 2. The frequency of different moves in abstracts

2. NERESIEMHE TR H IR
UeAh, ASCRI, RERENFEREARTT G2, (AR UL DU AR T AMG I B il 1A
ETHTE. RSB, PHEER 10 R E PRI T =R R TE R, Al RiEP A B
AEE ., EPUF.

Table 1. Unconventional forms of abstract moves

# 1. EENRELSLR

eyt T IF(EA) B (CA)
M2 + M3 2 2
M3 + M4 2
ESHA
M2 + M3 + M4 1 1
M2 + M3 + M4 + M5 1
Ml 6 2
M4 3 1
ESEY
M3 3
M2 1
M3 + M2 2 4
BT M4 + M3 2
M4 + M1 1

1R HEEE RS B R B AR I PR . WREMORTE ST E R AR L e D 2
TP SORERE L . BE. K, EAt M1 EERMFR RS, CA T M3 % E M2 fiifi. 7L
KB, M2 A M3 5P A UL 9SO RS, T M3 A M4 5 SR LRSS

WP R AR AR R, RITER IR AR A A B TE R A B R — MDY B P B L
LS. WHFCREL, FESSCZE T, BT MS, HRIEPHHIERREN, mhsehies M1, M4 3L
HE, EI 7RIS RS R EA S M. i MIG)RE XIS S EITN4, ki
HEI T AOTAREERRE L T M4A(4) R AR AR S R, (R R AR AT
P o
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AP PR EAE R B A T R B P Iy B R . ROE D T R fR 1R D — e Iy B, R
M1, M2, M3, M4, M5 KX & HIGELHRIME, (BANREF—ET, @i M2, M3, M4 X
RKEEM, WMAEFEIIEDIY . W | ATRUE M, oesciiZE b a Il 7iE by, a0 M3 £ M2 i,
M4 7£ M3 i o Z BT LV ELERIE O, 2 RO 2l 2R A5 BT B 85 B 1T BORER i ) 2
SRR, SURZARIAH I MSCE A BERN RS Billn, £ M4(S)H “IEfee e SHIE
37, (BB A EME T A2 G, & DOE R € LRI 5 .

4.3. AFRo4T
ARG T eSO R AFRA R

Table 2. Person of abstracts

F 2. WEDBIAFR

NFRARH EA CA
we/FAl 4 0
our/F&ATM 1 0
this paper/study/article 753 4 5

M2 NG RRAE, BIRA RS B S 5 — AFRARIA, E S B A B0 vy T S
B, A PO BB MR — ARR. Herh, TR B — ARG “we” s “our” , EONES
—AMEHOENK . “we” MAMMIREL, SCRREARE M S — AR R EOB 20K 58 R IF 18 BT
RATRIL,  [FIRERIRAR E S AR Tk 3 1.

111 B A A R AN B LA RS G5 — AFRIERIE, S 0w 1 58 = ABRAOEAT, BI“A3”
SRR, SO 2 R R AR HBLSE = ABK “this paper/study/article” , & B ARHL T FARIGSCHIRE
SR

4.4. NFRSTHR
RSO S E ) EAES BEENES T 7R, IFULA 0 LR SOR R IR .

Table 3. Voice of abstracts
3. WEFES

B M1 M2 M3 M4 M5

X5 60 100 60 80 100
EA ‘

wEh 40 0 40 20 0

X3 100 100 100 100 100
CA ‘

#5h 0 0 0 0 0

Dudley-Evans 25228 [ 141300y, TESC3 AR E i spids LUE BB A 3, HLIC S Rk BT
WEFBENH). SR, %23 SR, RSTEERINES, HOMER F/ME SRR R aEA L THaEs.
i p S A BB, BB, RIS B s, BRI IE S B YR
5. 4518

ZEo3 T, A SO BRI SRR AR S oW R R AR, B e R
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TEFMARIREE T, AR SCR B P B BN S A A, (ATES HIE S T N B e, HEd
T 0] DR IR Bl SR ) ARG B AR . X SR B R T 5 Giih,  RT DUR IR HR S
HEALT & Hyland 19 FEB B, 17 HAME a0 & W B3R, 8 TR gl & ME8, IUE RS
B WRAEACH T, WHEARREL IFIE IS MZAE I, eSO R A I T — SRR R
BRI, S E R M ILE SN AR B ISR, MaEPSORES, NEFRTENE S A
TEN AW BARIIE D /T, SRR 718 F SO 5 52 .

TEROYAE 5 RFE T T, AR SORT A 9SO NFRIEEAT 10 #r, RISESCHR R 13— AR (e.g. we)
FEE = ANFK(e.g. this paper), M A SCHH 2008 G Al FH 25— ANFR 2 R B MERAE, i T F 28 = AFR(e.g. A&
SORARIIR S ZMNE S = . BRitb 2 Ah, ISR RS ZRNA R, B T PAEBIRIE NTE S SR
HIDUTE BT E BRI, S E MR L FIES T, shrEb.

B2, B R EAEE S T A ECA AT, e s RIS SO AR RS, HAT L ESNES
NE, HFHEARKRIERED P L EMSMAR. Fik, EEESICHER, B E %0 PLAIEE
SRR S, IR E R ARIA T Z R SR TR ESE, 1P 5 EREARMOREE 8, HnRF
G EPRGFEARBYE, KB B ARSI E I, S R ) 2R R AR K .
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