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Abstract

Blush is a type of cosmetics used to add a rosy color to the cheeks. The article analyzes the blush
brand names in 25 domestic brand Taobao stores with more than 500,000 fans. It concludes that
the number of syllables in domestic blush brand names is mostly four syllables. The vocabulary used
in blush brand names is rich in variety, and most of them are plants and fruits; from the perspective
of structural characteristics, there are 9 types of semantic structures and 3 types of syntactic struc-
tures. Blush color naming is one of the ways to spread Chinese culture, and domestic blush color
names are gradually moving in this direction.
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Table 1. Statistical table of the number of syllables in the names of domestic blush brands
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Table 2. Statistical table of tones of syllables at the end of names of domestic blush brands
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Table 3. Statistical table of double-syllable rhymes for names of domestic blush brands
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Table 4. Vocabulary categories of domestic blush color names
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