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Abstract

From the perspective of Discourse-Historical Approach, this paper uses messages from the leader-
ship of Huawei in 2019~2023 corporate annual reports as a small corpus, and investigates the dis-
cursive strategies and its linguistic realizations adopted by Huawei in the construction of corporate
identity with the help of corpus analysis software Lancsbox V6.0. The results show that Huawei
adopts strategies of nomination, predication, perspectivization as well as intensification and miti-
gation to portray itself as a friendly, positive and responsible corporate. And this research is dedi-
cated to provide implications for further analysis of Discourse-Historical Approach and discursive
construction of other corporate identities.
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1. 5]

MR ANV AN RATEIATHE R, A ARTTEL TRl B B A e SR DL K 5 FeAs Al 2 18] R 55 AR
Hahs nl, TR JZ 1 RS Rk Al B SRR IR B s e Aball B4 IE S Aok SRS A ) 1 FE AL A
S, AT DO TR S R R, DUHSRTE A S A I — 1R . R, R Ak i
R AT AN AR T RFSER T S SO R A RPN By o Forbr, AV AR o ok T 903 R Bl B0
REAG PR 1 g 1% ML AE — 5 P ) AR HEFR KR Rl 5, — e MR RE A% (5 B AR AN S PR i A 52 b i
B AE 513 AL 25 AH 53 0 1Z AR P 8 ) R R R AR AT A LR

ST, AR EIE D LAk, A BhIERE 2 T B Lancsbox V6.0, IEIUHE N B AT IR
AF(BLRFR “H0” )R AR (FEOCHR) P RS R B A0 SRR M NIEREE, bk LAk
(2019~2023 £ ) g Ao b AFAR (¥ 4015 J2= S0 v iAok FD 8 1 S % HLi 5 SRy o, DR T A A Y 11
AR KA 2 P SR A

2. KB

HET, B S HARERREAT IS AR R TN R SRS, e TR S O A B AL
FR S BT AR AR AT A AR T RS A S S Ko DR, B F A ST R AIAR S SR ST
MAGDIREE 5 5 PPN B BRI - P st S AT, AT Al B RO T, e AR 1R
BRGNS 5 OV BARHESL, X H TS MRS I i bt 2 SRR, BB AT
5RO A ST I K R F[L]. AR MR TR ARG b, — st e il A SRR %, B
JREE S E BT U7 3. AN BN REREEE, MAEE - DS ML A A, R TR R A
IR E ] 2R GAT S FEBCT ST Rl B T I R BT R AROE, B T R A
B hr[2]. miE BRI A B R E T Wmatrix 43 3 720 F2 R o O 1 S SO S AR AE
AT AT LM 2 7] R S R3]

3. FEIpHESR

&G - JJi s 43 Hr(Discourse-Historical Approach, DHA)ZJE T 20 40 80 4EARA, i 2 =4 7EESR
FRZ R . ANET Fairclough B =4EITIRIERAY, 515 - P72 Bk AR D S0 5T R ORI
i, RENGEARNE S BT TEE RIS A BT AN S, R TR E R R R S
SRR, BT ARRRIE . ROMEIES ZEME AR, WIRBUA TGS ) iR e ER i A
(ISR U [4] o TELE - DSR4 S AT R =0T TR SRR TS N DL S SRR G
FRAFISENE P FHE 5 LR . Hrb g S BRI T N A S FRERAE AV AL TE B Sems . T
FAEA 22 IR B F AT i 2 5K 0g, iy A AIREOE I B id & 3 2 507 ik e #ms, H
T THT B AT U R P UE SR, T A RRIE . HEIR . AUR B vk R B B ORI RO S A

ik
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SRS DA SO 35 S A 2 R 75 4 ) B sR ERHE — r EAR A (1) 3R A 5 e s 5]
4. WsRst
4.1 MRER

FRAE 2023 4F (W& ) A< AR 57 500 5844 B, AR R A PR A FIHEEAAT VAT 5 58, St
PPN, 7N BT, B RS H . RO AR B B4 A PR A R B 7 s
BT TL4F(2019~2023 48 FE) USSR BEHR 7, 35 50 o B T HON A R SATRE KRB B AR 177 1,
ke M F A7 B {1 3 3K B0RE (Message from the Rotating Chairman) 2 # 35K 3% (Message from the Chairman)
PIERy, B« Z 8 N TERLE, FRiC4 BN Huawei Corpus (HWC), F£45 18,599 45 % (token) .
WA Z WEAERL 0 50K T W 08 B 2R A8 R /N B S5 U [6], 28 B PR 23 #r X A Lancsbox V6.0 [ 7 ) Brit-
ish English Corpus (BNC2014-Business){F 2 HiE R, it 1,071,906 K

4.2. 5N

1) N ARG AT R SRR TR e 1 R T AR R 2

2) HONEE AR Th LS 2 B R 1 BRSO S A Sl SR A A

3) Attt ik, ORI S H A R B 2 T AR Al B R ?
43. RSB

HAARYL, R WNCLUT =7 AT JT: 56, W mAua AR 51 AT AN TE 1l HOR, i o
WA ST, W TR R R SR S O S E A, BAr SR  IRIE S LA AL
SRALISILTRNG ;s fode, S Ak Py SLAEBE AN B A P A i Ak B4

5. &R 58
5.1. IEEEE S

AR RS RAERLEE, Fe RO EUR R MR G, v LA 2 B bR R R i 3 R S R [T
ASCAE B Lancsbox V6.0 B A 1A VA HL (Words) ¥ WL 8248 Kl (HWC) F1 2 HE 7 B2 (BN C2014-Business)
HBEATXTEG, LA LogLik (X AUAUSA s %50 Jobmite, FRELH A A7 J5 11 20 A7 F SCBE S HEAT 20 BT (L2 1)

Table 1. The top 20 keywords of messages from the leadership of Huawei Annual Reports
% 1 HERERPASRHIHEEON 20 M XRiITR

FFs REEH B KA 1]
1 1403.9 547 we
2 1012.4 170 digital
3 990.4 122 Huawei
4 850.5 468 our
5 713.4 96 intelligent
6 597.0 117 world
7 452.0 60 Al
8 405.9 50 ICT
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g
9 399.4 93 partners
10 341.0 42 5G
11 314.9 54 industries
12 304.6 64 innovation
13 304.6 114 customers
14 297.3 42 computing
15 2854 40 ecosystem
16 256.6 80 technology
17 246.4 47 cloud
18 234.3 71 industry
19 207.5 34 green
20 200.9 50 help

K LIRS B BT 20 A 4] 42 B SCEOR 7> U E : 1) A0 2 ] IR PR E - we (our) Huawei;
2) PRI ARG J HAHFE B 4k - digital. intelligent. Al ICT. 5G. computing. technology. innovation.
world.industry (industries).cloud; 3) 5 1&VA Bk & I AHK T : partners. customers; 4) R RF4E % Ji€ : ecosystem.
green. BAKE, HPKANERISIE VR ERISHE, 2 5 AL HEoR A8, BUITdE—4
JIPVHBRE R R, B AR AR R R . R T B AT DLHEAT TR SOHSRHI SCHER],  “help” (feik. HEHE)1E
TERH R I AR M B, AR AN RREEHESI B G Pk 8 (] 1)

5 1: Open innovation is critical for social development and technological progress, and it’s built into
Huawei’s very DNA. We are actively working with other industry players and academia to advance technology
and help different industries modernize. (HWC 2023)

5.2. IEIBRIEDHT

AT AR T S R BRI, A OREL, FEBEE I R A 44 SRS . IR E SR A
A SRS AR AL G SR BEAT L B AL, SRAANFENE 5 T BUEM M B IE TR IER 2. FOSHERSER A
WS

5.2.1. fpERME

DHA £, fir 4 SKIg 2 FIRIEFRAE AT 3 . Wik, BLg . Fh. M NRE S TBL AR
S AR R 4 SR SE[8]. I Bk E iR B R ORI, IR R BB
FEE— AR “we” « ) 3 A3A “our” BA A SN I W58 S04 K “ Huawei ” ks AL B & o FF H. “we”
H “our” [ AR T “Huawei” , HUILAEUA S 547, 468, 4T 28R LSS — AFRHL A 5 15
W, ATLCRREXUTIR R AR, AT hE e 5 2 AR, RIS TEEEE. kAT
B RIEVIR, B A BN SR IRIE R . (W] 2).

5] 2: At Huawei, we are looking to the distant future as we set up our business to fully harness the oppor-
tunities brought about by the digital and intelligent transformation of industries. (HWC 2019)
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5.2.2. RIBRME

RIS R ETRIE B A AT N E . R IR SR RO AR TR AR B 0 S T A
EFE VG 1] | 5 1] 1 10 44 1] AR 250 1] DA RPN VA 5 [8] . ik xf_ER4RAREIA BT AE R 51T I B AR #r, HWC
R KB AR AR E 1595, 40 help. support. promote, FE I MEFEZR A AR, f0 actively. leading.
guiding, UL 3~4. JEBLHENTERT A B REACHOR TT T L BURTVE ORGSR AL, AT 2l sl
AP R R A 7 1S, LA VRO FE T DA I 6 S it RO BRI L FH 5o, AT B30 ST A 2
smif] A MR S AE L BT TR A S RS, 4 RERBEAEGFMSCHIIE R . RN, ERERR e AR L+
RN, G work. build. provide Z5(4nf 5), ik —FEAEINIEITE. SR PI% . B E S U
M AP A TTRR, DA SR VA AR RO AR SR QR AR R TAE N, BU THTIE W B A R REt X —
26K H #5 (A fully connected, intelligent world) .

%1 3: We will work with our partners to help different industries more effectively navigate their digital and

intelligent transformations. Our goal is to better support our partners’ applications and help customers do more
with their data, creating fertile soil for the intelligent world to flourish. (HWC 2019)
51 4: As a global leader in optical communications, Huawei is committed to long-term investment in key

technologies while actively contributing to standardization. (HWC 2019)
f4i] 5: Together, we can build an open and diverse ecosystem that thrives on shared success. (HWC 2020)

5.2.3. ALK

LA SN 2 FRIEI 73 519 1ETERIC SR EA WA NBUEE WA, RIEN NG H S, HA5lHE
EFE B G115 (351 15 A B i )3 515 8] ANSOR A F13R 7 2RI BERIEN TR E AL 41 2 2k Hh i
Mo T SRR AR SCA AT, BETI A B Lancsbox V6.0 B4 HR 1 5 A 2 5 A EL(KWIC), it BTk i)
SR B s AR E, R IATEE R R SR — 8 S 15 3 A (A0 say s claim)SR 51 IR, T A& 23R 45 H “believe”
(15 )X —LBEEE, RAEESITERTT I, ARG R EE T EERN, HB T2 e
PEHMEIE S, Wikl 6. BRibz b, ENEMH “accordingto” MEFEMIEN, GIARE R4
BURMINES, S kA A, AR T Inagse s TG w6 S SeE i A W, 38 9mse x T 48 A ]
FEAE, SEINAML R RTSEVERIBUEE, DS B A th A N0 sy IR B 5, Wl 7.

51 6: Huawei believes that global integration and economies of scale make the whole world more efficient.
(HWC 2020)

5 7: According to company policy, all of our subsidiaries and departments around the world must strictly
comply with local laws and regulations. (HWC 2021)

5.2.4. SBAL/SHILIRRE

AT, sRA/59 A SR SR I I A RIS S FBORE M MR 1S E, B e sgs s
BRILMF I E([8]. Halliday #2H, i 52201 048 H v DR I Ui 1 # 06 T Fr i s B A A2, A
ZRBMEFL, IR EEESS)E . PR A1 A R E A3 [9]. 18T Lancsbox V6.0 Hff:
32 A R 5 R E(KWIC), B EIR R4S RO 2), K HWC H 1 A BB S shia ik Eus £, ik
BHERZ, mEERD. K, “will” MR REEESShE, HIREEEE 160 ], ZAMRENEK H
HEN “we” , [WERH RIS T AR AN ST ZE AL TR, IR BOR K 51 S 4y, R
a7 BITAEHE it RER (B 451 8)

%1 8: And it’s through these efforts that we will keep honing our competitive edge, bolstering the leadership
of our products and solutions well into the future. (HWC 2022)
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Table 2. Classifications of modal verb in messages from the leadership of Huawei Annual Reports

F 2. EAFRPASEHFEENESAEES K

S 152530 Ko e St
need 23 12.37
e E must 4 2.15 29
have to 2 1.08
will 160 86.03
& A should 5 2.69 168
would 3 1.61
can 41 22.04
may 10 5.38
{iS=RZi 57
could 3 1.61
might 3 1.61

5.3. S AERIBESHT

AR B R T 4R Al R BRI, ORIy B VRS, R Al
U K B AAE, A RO SRR Z 0 TR Il 5 T8, o, S RN % P
RASET, YO EERIE TSRS E R, 0% SR E R K, R KiSt
73, VUKE PER, IR % P B0 . 20 20550, HNTe &Pl A R T e
H9365 71, MEISURAT IR KT, P BRSO GIRT: RIT R R R R R BT AEAE (R, SR
SBE LS PR, RREEOH A B SRR S50 L% P R SR, A B A S £ R K A
BRRERET &, FANRESR AW S TR AT IS, BRI, ENETE
IR IE B, SRR B 0y, 7T AR RIS T ) 2R, TS R AR RO R 2 1
HOfEIERR, DU BOR AR £ 1E 5 R

6. &5

I8 R E I s bk, (S BB R 23 T8 Lancsbox V6.0, JEHUAE A #E B 45 A BR A 7] 2019~2023
FEER A T AT 2 BEEE NI TR R, MR R Y R T TN T, AT e Al &y A Y
T N S LSBT e WETURIL, SRR A i 40 SN L BRSO L LA AL SR AT 55 A/ 55 1 M SR A
AV By, A AR AR IERE R . ATTERIZE IO

AT FTiE FI G P S 5 AR R R 5 RS B W UE, BN E T ER P N R B
W, BAEAS AR FUSR A OB . AR, ROR T ZEE AL K SR R & i A s 15 TR
WIS T 2 2 REAR A A BRI B RN TITRIT L, LA flk S @ R TR

SEEk
[11 B, B3 AT RATEIE S FHNeE S TR ESTEESTI]. HEIME, 2020, 17(4): 33-42.
[21 NN, FETiERE R R AL B @A L PEFIEIE T[], 1L RAME#E, 2021, 42(5): 21-30

[8] i, BEUELE. AER-DT LT AR TR BRI ZE A b B 4 AT T3], MEALITYE R 2 2R (T A 2 R AR ),
2023, 44(5): 120-128.
[4] Wodak, R. (2011) Language, Power and Identity. Language Teaching, 45, 215-233.
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