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Abstract

With the development of globalization and the sports industry, sports news translation is extremely
important in cross-cultural communication. Based on Peter Newmark’s communicative translation
theory, this paper applies it to the translation of reports related to “Chinese elements” in the Qatar
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World Cup and uses methods such as free translation to further improve the readability of the trans-
lation. Research shows that sports news translation should consider cultural differences and spe-
cific terms. Applying this theory can better convey information; adding Chinese elements can enrich
the content and reflect China’s influence; when translating, it is necessary to maintain consistency
between core information and semantics, fully understand background knowledge, and pay atten-
tion to the adaptation of language style. This paper provides a reference for sports news translation
and also opens up new ideas for the application of communicative translation theory in other fields.
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1. 518

B BRI AR & S K AR, 1A BT I B AR B SO P IR R . R
IRTE AN BRI 2 T RIA B RS —, Wl 7 RUAE ZIrE B H . Wil iR REs
IR FAR IR R ARGE AR AR L5 T B AR, RO T 5 58 e 8 2 1Y) — T B A 55

AR, AR TR FE Bk 8 W HRE DR S e SOt SRHEAT 1 OB I . R AR R R R O b
W CREBR T R DT, B RILH AT E NS T B R E T A B SO AEREAT T, IR AE R
W ThAEN SR BRI SE 2 YENL A IR 7 AHSCSOAR ORISR o 140, BP0 SLIET X 44 7 38 el SCAR Y
FRHRE R, MR AE LA RIB R SE T T R IT 1 0 b, DL ECERGT [ SCAON BT FUXT B, AR 71473
A CBAE BRSO RIS Y, T A 3 B3 TP AT SOR R i T 4R 8 B IR B R A0 — e SR . SR AE L
18 3 CORTY By R kn 383 J J9 pofi [ 4RGSO TE) v, 6 2019 22 M [ B B3 b 37 1) SCAS f 38 35 R AIE
AR SERBEAT 1245, (EAR Y 2 005 B AR S ok [ SOAR T B RF AL 03RRI R B R 298 T T Xt
BT I SCAIN L34 A2 SR SCRASC BT e, =5 T o R I S22 18R B SR T E
SCAZERVIRAG DL H e R BRIR A PR SR T AL b, AR SRR AR 3 (COUAR SR BIR L A N
BICARMBIERT I o, EE IR S ——E BRI “ AR TR PO CE T SR R B R AT
FURIPLA T, X RAARHR “ BEAER” (A SCARBT TR 5047, B4AGH 1 “ AR ZOR” 23R IL B A
BRI AR, FIRGESS T R E T k. A, T CEAREORY IR R TR AR
FIREIE, et prde R R AR AN SR . AP 1830 (H BRI TR B2 Sk E
WEH AN E R R Hh, WH R BRI T, RN BRI A A DL B R IR AL,
BEMTHR 7 — B AR R SRS S R U0, DUHORIRZ SN die e 4C 207 5[] (KR T, 2023). #RTM
M BREEVE A EEWT FC A 1A 70T [0S M B8 AR SO A D o 5 AR U R, S Bl iR AN
SR BERRRCR, e HRAE T B s R AR L SO SR E R . B, 18 H A PRl LR 4R
FARE BRI, REOSA RAR R R EORT R S SRR, (TR Fk Rt P R RS

AR AR A PR AR T BB N, SRAEVE AT B0, R BRSO S AT RS
B, @R “ A ETTER 7 IR AR B R TR AR ARIE IR AN M, SR G e £ 28 5 A SEBILA SCHERR
W SOOI B RCR AT B et 7 7 0 I 0 8 1 o e M T 1324
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2. XIRERIFEIL

Wt « A5 MR ER R, AR EEMEERAME 2 —, AMEERNT M 7E
KoTHk. e 1981 A AR CRIPE I BRI ) — B kiR 7 “sChrfllie” MMt&. A9mist, &8
o 0 28 P A58 155 2 D) 155 9 ST 7 A R s R R Rl Bl Dl S SR BT P A O R, R e () AR S
B BRI ROR, BRI 0B 5 U A g TR 2 i RTu , B ol %, s
BEFVE” , DMERESCHIE R, . BRSNS s 0 SZ BBl R i RE, PR B B A DU R AL — RS TH
PR, RIS RIE LW T BARERIES I8, RS R SRS =R E Rt
A S MEMA AR S, DUEEN T TR AH — i MRIA[2] (FRXK, #f5C, 2023).

ALTNN,  “APR7 R PR R B IR G, R R E MRS SRR R RS
(5 18 LA R — FIE 5 S B AL A ARE X R Bh A AR . A R Bl IR (0 3 0 A2 R R S & 1R
EE MR SRS, i EE Sy B IERNES . SO AREH 77 R3] (RIEZE, 2020). AEkREHE
TR R PR R PR . 5 BRSO H RS S W ERAR J1, BT DAL Sl S TE M T
falis . ASPRB R LA 2 3 PR AR R N E . R, SIS RN E SRR RAT EN, AR
FRANFENR. MRS FEEUMC. SENEZEENRNT PR, SEE A S FIBEE VN,
BRI S SOZIE B T A bR . N T AR E B b A B SRR OO, B R EIE AR
B E BT L 2RV, AN SR SO S B PR, £ B BEAE S T e LR A B R Rk,
BRSO IE S« TS HAR[4] (RN, 1987).

BRI, A2 Bl B B TS BRI X S RIS BR iR, Wi B A SO M D e R A B S & &
KRB FrLl, SZBRliE@EH T8 BASCAR, A HESCAR . B SCAR . Jilif SUA . BE2E U AR,
ACPRE RS PRB R R k%0, AR B TS TR 2 S0A, B LA A BRE B B 4R SR B BT I DR A
DIE 2R

3. ZFEEBEREREHMERFEFHAA

A2 B 1 BV SR T B AR R (S PR T B, R EAR B AR AN 2 AR . fEAR ERT R,
PrEf i BRI N FDCNE E, PO EB W AMOTE B AEmfLiE, W RO 5t RIS A2
AR RIVE 5282 o

o, ARE RS EEEA R MAE R ER . PETRA R EEE PR, R
B ORME TR AEAT I L2 5 I SCAAT S AT B, FERIREIT, 1338 =5 200 R e SO T SR AT IR N ER AR, %
RSO TR A RO RGBT, S AR SRR R IR FE ., IEREIRZ RIS ATk 7T -
flhn, fERERIEFA “REGLE” 1)) 25 5 RmE -

JSC: FHRERALE, KAEDEHALT®, “PEHNSLE LARAE. fEREETHETERERRER
K, HRAMEIRR. FHNFALTRELRE RO FTELLEF,

£ 3C: Atthe Qatar World Cup, “Made in China” is everywhere, from the competition stadiums to the peripheral products.
The Lusail Stadium was constructed by the China Railway Construction Corporation International; most of the peripheral

products such as the official match ball and mascot of the World Cup are also produced by Chinese enterprises.

IZZEBIARIL T e [ g K B st 2 M AE [ o R 28 g e i) 5% L iR« 3RS0 9 b [El ) i (Made in China) ”
“ F5 € /R F $75(Lusail Stadium) ” « A [E 2k 2 [F Fr4E [#] (China Railway Construction Corporation International) ”
SR HER AL L T E TR . St EE DV 7 R AR, 5 A [ SFE tH SRR A 5
PERE T e S o HoAh AT R SE 20 MOBUAS b sl A [ SR e, b AR T T R IR T s K
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B RE AR M, X2 SO ZE AL T AR AR B, R e [ A i Mk SOV E L R 3L
SRR, RENE T 2 KR PR BE S AL TR K -

HR, AZPrE R ER SR (B AR 32 AR 7 SRR BB PR SR o AR H R I A0 S2 A Ll At AR R
H SR AR G AT B /SRR SZ e 5 AT . ERIRRIE R, B3 R AR H AR S2 AR
R TEIE BB PR SRS o A, M i5 B RS W] LA B 2 0 L R AR T T O 5 R
TR SRR S RE . DI, S 5 KU AE S 23075, BRI N EIRAN L. B
. AERERRIES L AR TEA RARIE -

JE3C: Inthe NBA playoffs, the team’s star player executed a perfect crossover move to get past the defender.
BEX: ENBAFEEY, ZARANARRRAZMRT —ATEN “IXFTIN ok, SHRTHTH.

FEZZREGIT, X TEEET L #F, TREARAE “crossover” iX —IEERARTE HAR S L, HERE
NSO, B AT S B AR R TSR B, W T 2 AR T A AR AR R R R
MR FEA AR, “ ORI N AT R AR AR, DR AR A 0 1 2 i PR L PR i 22,
[ IS AT 5 5 B B P B 1 v Lk T SO0 AN [ 52 AR AR RE S 21 RS B A T R 2K

Foh, R EZRF HEN A VE RN R E R AR R AT B SEI P . SRRl B R 1 AR I
REFE AR FFAE 2 I AER YRR S, TR SZARRERS Sie R IR ORI B o 7 S AR IUIE), S AN BT 2 11
FETRAFIC R, PR R EAIR IR A, NN REAT R A, RN OR A B SR A B X
Pho i, fEAR B IR S AR L SR 45 R 0 SE R IE H «

JE3C: In the crucial match of the Qatar World Cup, the French team defeated the Argentine team with a score of 4:3 in
regular time.
B R RARGY A4 LR, R P AL X 413 89 Ha g sk B FTARIE K

PR SCRIE S R LA T BRI RS B, RS IRIME Lty DL U R B B (U [a]) o % T
RIEHBRANE IR AR, R LW N LR WA T R4, R I M ESCPIERE 7 RX gt
FEMHAARLE R, RIL TR E SEF MBI AR 0 . Bk A AT DRI X o5 B AT AR 29 7 55 R NR
W, I U e S B BRI A, AT A AT T SRS R IO TR

e, SCPA RIS R M BA . AR ERT IR AR AR T, AR B S ST L AN R AL A
BT, BEHE ARG ENLIEE, RN RS2 R B, BE LU E O
TR, DASEAF O 2 S ARTR R, TTIAE A BRAL (0 T 55 rh B 5o 1 A0V 5| U ARG Iy i, AEBEER
FEFH PSR IR FARIE -

J73C: The basketball game was a real nail-biter, with the score seesawing back and forth until the final seconds!
PR X ERREFAALRI R T, hohriid, —AARBEIHTHEZERT!

FEZZEEIH, JFESCH “nail-biter” SR E T HLFEM SRR, KRR <A NI B
7 AR, LR AR B E B B L AR 1 R TR AL, 7 DB TEDI R — M. “seesawing
back and forth” FH1Ey “IRERA” , XFRIRERFE o SCHIRIA I, WHERAILH 228 EFHE)
B BIIXPERE, OB T S EEE, IR ERSTUREN LB RS, R T
WH BUE ST TR RAR TR, R R AE L A AR AE Bl (K338 B2 B L 28 1 B R R
A E 1

g ERTIR, ACPREHR R ER B BRI R RH, SR T SCIGERAR . AT SR BRRI A
BEHBEEME, fELL “HPEICER” N R R SR AR SCHRE A B AT R 0 FE o, 1R RLER %1 FE
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RIS B JSUN, AT T s 7 57 I PR R R S50 7
4. “RETR" AEFERIEFHFEXRES
41 HEER

AEACI TR 11 A 21 HizgjR, 2022 4F-REEIR T FANE Tl e L OHRFERIZIT W . 0 M AN 3 2 =) A RR %L
#i(Global Data)&tit i, HE A IEMCY 2022 R E/R AR B R BB R . “h EHlE " 72X
IR PR A2 R M B8 2 o B B2 g th B R K

4.2. FEBISTHT
4.2.1. ETXZEEFECHAEENE
p=y>3

EH TSR T T ) V5 LA T A A R A5 (R0 RE A, AT R BB S D s R 9 T Y A e R 3 7 ) 9 2
HB AR, AR S DOEE E AR S5 AWy 1 ke SN b B S5 S . 803 ST AT ik
Ph, B LS BN 2 5] AT H SRR DRI 51 R AT REZ AT, LR R B B 0 %

5l 1: Chinese brands bet on sponsor ships for Qatar World Cup
VX “PEAE AMFHRERE

ST N—HTRE, FEChRERIE TERB/REF M, E ST T A2 5%, BaELESR
HEZNTEPE. BEWH “brands” BN “I0ER” , BISEAE—E R LB AR BRI 2 oot
Wik, K5 “bet on sponsor ships for” ¥4 “IARE” , WAEEFRERE R R T E SIS 58S,
FEIE H P ] R R 12 B R i B R AR R I . X R R AR R T VELE — e FERE I A T ) b A
(IERIE I, ARSI T — @ kv, G TR RSO bR . R, Mr—JiTHRE, X
EFE AT REAEAE — 2L 8. “brands” ELVEN “AML” SEANHERS, HHIER “ITR” WTREREERE e —
JE[PRfR. [FIET,  “betonsponsorshipsfor” 5 “[AHE” (XS ¢ RHFAET0 B%, wlReS ik — Lo
B E FCR B 0. IS B IETFAR, BT EAEAR B BT A HARE S Rk R
Z MR B =P, BEERUERR ST, B RS aT i A AE FR AR

4.2.2. BT RFRBEEILAACEIF

1) EFAH

MY e A PRBIEFIG, A BB A A e R B D S S R 5 A S, TR TR
EEHEFONERERES . SUAER 7 XN T A 1 B, BB LR AT A 21l Burs SC A B
WA, PR EEAT i E R S PiE. HhE FMEREESE L S FARRIE S MO 5
MRESH AR B . IO T, 5 EIAT O e, M O nbiE iy, S22 M
SEPRACR

$ 2: According to Deloitte’s report, football generates an annual output of more than $500 billion across the world,
accounting for over 40 percent of the sports industry, being called “the world’s 17th largest economy”.
B BPRE LT, LR LHRE S AT 5000 L E4, EARH ZAi 40%A L, WAkA “WRE 17T ka2
TR .

e IWN—TTHRE, 1% 6T “Deloitte” — 1A MEIBEORRR 1 S “HEEy 7, BIfE—NE PR
MRS ETAL, BT RPN . RSP ES, (R B 4 S B TR OR
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PEEE MR MR TS B . AR ABI &4 43 “Deloitte” , —J51H o] LUBE =2 05 3, B fR B ARiE
R RES TR B 1 R SR SC AR TS B ELAR NI s 5 — O3 T B AT B T OREF BR SO S 25 MEATBUEE - 72 SRS,
B A IR 5 IR SRR T R BRPE A 1RiR, Bd fREE A 441, 0T DL S b o JRUSC b BTk
WEBUBAE S, JFE HARTE 5 B0 RES 1 W BB AR BRUSR TS 57, AT A5 132 38 ) 152 B SN i 7 A O J8OCR
SN e e R I e A R ROR, SEBUHEBR . SR, S —ITHRE, AR A A4
WEE R AR SR RIS W T AR B H ARG R, RS AR RED
AN T B FL LA 55 VS BB B . XA IS BN, AT LA REAE OR B A A4 ] (AR b, 3 7NN
ERREPE R A A, L < EBY(E PR A SIS A DU LR S B R BRSO 5 R AE EOR
Vo Behh, ASFREE RS SN H AR R AT REXT LA A1 B AR R, B AR B
DUREAT RGEACER, FEMERATE. TR S BRABCR 2 184 2117 o

# 3: Vivo, for example, entered the markets in 10 European countries through its sponsorship of the 2018 FIFA World

Cup in Russia.
VEIL: #l4e, Vivo i@id4bsh 2018 S RAREFMEFE, #A T 10 AR B R T 5.

St B, FEIZEGIh, FE “FIFA” Al “World Cup” XA E45 44 1] i A& SRR A 0
. HAMNZEFEERZEH T RELE, FREAENRELZ—, HEREKREES(FIFA)F /5. FEEHE
“FIFA” , JF{E “Russia” Jahn b “2&%HE” —id, $EFEAN “2018 FHtFAMED Wi H” , XFpib# 5=
fE—EFEE L RENS AT ML IE Vivo it 25 5 BTG 3h I R il DA A OZ HE BiG sh ety K i T 3z e, f
HERFE F SRR BRI A bR . SR, AR “FIFA” AR —Sbxd @ BRI T MBI F s & B 3
W, KA “FIFA” AENE PR S EREC G2, RS IEE b B E A ABOgtE . [FR, b “3§
FT A BANMERIATE I, (HHRATREE — B LU T RSO, e R, R SR
B A 1545 B AR PR A FT vt v, DAK H bR TS SRR B R 7)o 0 T — S8 A 5% 1738 51
A AT B2 K, PREE “FIFA” W RESEA Bl T i T BE AR [ SC P SRB I3 2 TN T3 15k
o, @ U RREAR R AT B AA R AT R AR . BRI, 7RIS A PR BRI T, B ROAR A (R B
PEH WA E A, RTINS, USRI s AR R

2) BB

EIERRE SIS, 2R UIER, AFTACEFPIRACIRES . HRIE B SCA B, BIREKE MK
CIlZ T o BEAT SORRASE SOER 2 4T T OGRS TR TE T RIEN B BRI, B SGESN
SR B TE R B B TERE N R S IETTE R TE S M. BRSSO UES, EF
T R R AT N R R DA R = IEBOM R R, BRI S B E AR, BEARIESA
[5] (FMER, 2016). T it, APREIRERRONEARRIBEE . EH U, BAZIEEEX “HEICER” W
AR 3 R T SRR AR DGR I o B AR SRR B T R R, nT DMR I HON B B S S AR S B, R
PFEAENIEE R “HR” fEH .

$] 4: Data showed Chinese companies provided more sponsorship revenue than companies from any other country at
the 2022 World Cup, ranking as the world’s top with nearly $1.4 billion, exceeding that of the US at $1.1 billion.

VL HAERF, PELLE 2022 FEBRERFORDALS T 14LET, LEERS—, 22T E£EL
g 1112 % o

ST ARG, R “the US” AbT18E F 1R HE 1 A8k SUIRIR, T I o 1 42 3a] B A 4B DA bR 4
W, “theUS” JRRBLZIRRE, HEHXFERIRE, fEARGEIIESPHSARE 4. RIEC PRI

DOI: 10.12677/ml.2024.1210903 378 HACIE = %


https://doi.org/10.12677/ml.2024.1210903

X 5E

Xk SCUE S RN R AT S, M “ Chinese companies” Bl “rf [ b 7 o 15 /R tH SR ) B B 4 X —
BARSFA R, WiJE O8N R T FZEFEMRX L, BN “LEAML” , EZPREIEIE R TR HER
F AL IR T FIEE R, BT RIACRR AR . AT, K “the US” BN “SEEAL” ] BEAELE
—EMRPR M. BAREX —REEiBE N, PRI BT R R HEY L, (EXF — SRR ik
B N ECE X R SCER AR N R U, AT RE AR I B AT TRTRE A “the US”
AR FEEXANE K, MAKE 5 FMR AT 40X BRI “EE M7 o thsh, XFpEe 7 e
— R R T RSO R, ATRE S iE B R E BRI S AR AN T . R TE AT R
PRI, B 5 S I M BT 15 B ) R A RS S T S, [R5 RN [ S AR I e 2 se 70, DA
BT NG IE R 3, T A ST S B A B H

] 5: In cooperation with the UEFA Euro Cup, the smartphone manufacturer doubled its market share growth in

Europe, and further accelerated Vivo’s globalization process.
B : @it 5 BN AR AR, Vivo R 69 TR R IIE KT —4&, HF#t—Fmik T Vivo 69 A HALAL,

. ZEHIF,  “the smartphone manufacturer” JRE 2 “HAEFHLIHNER " , B& & A 1%0) BARE
Bi, WL ERRIERN “Vivo” o X P77 s iR 1A hREEERT RIS Y] 7L W S . R
B “Vivo” X — B Akl IR Re THLHIE RS, AERME IS TR0 X, B ATDOE S5 4 5 H52
XFpRIE T, E— R bALE T EUMRIEMNAEFR SR SR, X PR B 77 30 P REA7AE — L8 ] 3
2K “the smartphone manufacturer” 28 “Vivo” , Al RESxil—LEAN T 1Y 5H5 B B3I 2%,
DABATT AT BEAN EE X B EARSR R A R . BEAh, XA RRAE — e R R T RSO v, iR
TEHABIESH,  “the smartphone manufacturer” RJ BE48/RAN A (18 BE LA RS, 10X A e B0 3 mT g
SR . AEI8 A PRB PR BRI, PR T AR VA M AN ke 1 R R AT R, BE R PR By
SEEIE N MG R IL, BRI R SCIE S 2 iE S B — e & .

4.2.3. ETZREFEICH O TFEIE

1) EFRE

BT A A RRIRELS, AT A BRIAE B s F A B AR Z RN, BT
FAAZ B 0 1 1 J UK B A vk o bbb ] DR G 52 95 5 SO TS S BR W, JF 08 A B ARE & N E
DLEFE BB B M RIZRIE T, M RESCE IS . ik, TR A A g RRIA.

] 6: Asthe World Cup approaches in Qatar, “made in China” are having increasing presence in this biggest football

bonanza across the globe, with Chinese brands betting on amounting sponsorship to enhance their international influence,
according to Global Data, a consulting and analytic company headquartered in London, Beijing Business Today re-
ported.

B 3 CRRHB R, AHREFARNERFIMAARRKERT, MAFERERKNBEE,
B#E” AXGRIABGERTLEFFOYa B mEL, PEMREIXSHYARALBDIFY 0.

ST MN—TTTHRE, TEZZERF, FESCE R BINZ “Asthe World Cup approaches in Qatar” , 48
J&i 72 “made in China” Z BN 77, JF BAZR] T R AN 5 41 2 5 PR BRSO 1 50350 DA K BTk 458 1) >k
PR TTAE RSO U B 42 3 7 S U R 2 BT 2 w1 PR ER B (F) SRR RS, B 2 R E G 7R
T R A g LA R8BI B 5 g o [ R SRR ST R R — e R A B T
BRSO FFA OB PR VERUU RIS P 2R . A 46, B IRIESRIEIR AT 40, B SC AR B 7 i 2 PUE L
TE BRI AT R B DGRV SRR 2B, DO R Uk B T S I As 5 A PRAR . SR,
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— KRG, XFE AR R B . SRR SCIE T AT R E— e R BRI i R S8
KRR FEIRSCH, A0 R R INT 2 e b B SR IR, FEol i« ERE” Mim ), a1k
THESRUR, XM AT RE AT G A R AR B AR . MAETESCH, e/ AT BRI T AR ik — L
RENTTC, JUHIRRE T B LETE S5 42 R A R Y D) B s 2 ket o B4, 3B P R T R S 80—
SofE B SR A AR, T L B SR SO AT B2 BE N OV B SRYR, T G A T SO R )
SO X — A% N A I ORTE AR P AR o TEIEAT S BBl IR Iy, 132 7 2 B I AR = T o R R0t TS
WA S AU, RV H AR TR S R IR AR, R RE IR KR RS B O R ARG B E AL D
SR AT I AE PR R

2) Prordk

PR PRE (splitting), BRI IHER A FHRAFHK, CECEAVREL BT e e, R 2
JE SR N A) BT AT AT BB 1R GDOE (R 7, IXREA RRIR 58 BB AL . SRR BRiET, HEE
HEB, AN AE SRRSO I O RE[6] (R KM, 2011:p. 122).

1 7: Wanda Group, Hisense Group, Vivo and dairy company Mengniu are four official Chinese sponsors of FIFA,

while Wanda has become one of FIFA’s seven corporate partners, along with Coca-Cola, Adidas, Hyundai-Kia, Qatar

Airways, Qatar Energy and VISA.
B RBEFARY, BFARESE S FRER. S5 ER. Vivo R EF L LmRo LAY EE 5N F&
5T Tk Mk ARLE, FERME. FERER. VISA —AHIARFEAREN L XE FOEKIEZ—

e AZEBI, S RER R AN BEE, I “While” #E4T T RTE SCROEEREE, eSRT
b I € H DY 2K 7 e B R AT VIR LY, 335 U S rh - SO B R (T B SR )R BT DL, P At v 1)
BRI TAEDOEF, AT TR PEEA R DL AT R . B8 R0 8%, KR
SR AN G, X AMEIET S — E A EE . R SRR SR A DU R I I, e T
BRERRCR, RN T EE, By, ZEET. R, NS—TmRE, Foikkiirde
BRSO OS] 7 R BE S AE — E R BRSSO B AR AR . AR RS, R
“While” B HIPIA > BIRAENE LAIAR, HENZEFEE —ERZEKER. Jin)a, XM
ARG AW R, ¥ 7 2l OB e L XAk R . A, R dEd, FE
FTRE A — EERIARE R ORIETE ROE BT, (B I LRI S It m] B e AE — e R P LSO IS s
SRR o DRISEAEREAT AP BRI, 1963 5 LA 6 25 R IR 0 BRI B, ARAE LR S DL IR R TR
MR 85, DRI TR, DA R R SCRE REAE A A2 04 RSO RS, SLRE DR KR JESC I UK AR A0
o

5. &

ASCAER S S b B B 1 T T IR B B R fE h, TR DU S s B Lhie . HoE, 1k
BB AR — FRe PR SR T AR T 4R, AR B A v 75 255 18 B SO 22 R A A B AR A AR AR IA
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