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Abstract

Pragmatic presupposition has become more and more popular in recent years and its application
is particularly seen in advertising slogans. In this paper, the top 10 most recognizable advertising
slogans of 2023 by Ipsos are analyzed, through which the way of pragmatic presupposition is
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analyzed and the effects of pragmatic presupposition on advertisements will be discussed. This re-
search finds that the application of presupposition in advertisements can effectively enhance the
credibility of the advertised product and make the advertisement interesting, thus weakening the
profit-making purpose behind the advertisement. Therefore, this study aims to bring new enlight-
enment and thinking to advertising slogan practitioners, so as to encourage new inspiration and
ingenuity to the design of advertising slogans.
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TIAETH 938 L FPR ST RIS Yk A R Sl & A R EEIE &
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