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Abstract

Telling China’s story is the new mission of China’s higher foreign language education in the new era,
apparels stories telling included. This paper from the perspective of language adaptation theory
attempts to analyze advertising translation cases of Wuhan apparels, summarizes the advantages
and disadvantages of C-E translation and offers theoretic explanation and solutions. This research
aims to improve the quality and effect of advertising translation of Wuhan apparels brands, con-
tributing to spreading Wuhan apparels and telling the story of Wuhan apparels in contemporary
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China to the world. It is also an attempt to combine apparels translation guiding theory with prac-
tice.
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1. 5|15

DU BT ik 2D 90 4RAXHT,  DAHARRR A G DUIRIE G XVBE 42 o A SCUIR AR 435 14 72 AT L
OO R, R AT MG SRk, R AL B AT 7 o B B, AT A
DR AT 7E 3 BEGE F £ T 7 R AN A% 4 SRS D T[], 8 /0 SC3 b R 75 A PR A% 3 SRS 1T LR
W) S B T Ak S A e B SO B IR, BAE B AR (. AR ST e, X
YRS 75 B (0 B AR AR P RS 1 DUUR RS it A LI B AR AR S . T F[2] XIWIZR 46 [3]
B IAR IR R 7 0TS T T DGR B  T i 244K [ DR AR Ui ke A o B B A B S 3

2. MIREIRFNG %

AHIE T8N P 8 55 R 45 S ) % R 3 R S 1 Oy . R T R P B 5 R R R R M AR . 1B RN
(adaptation) iF A< & AL HE AR TR I — AN, RS — R A 5T NTE 209, I 715 S IR .
T 5 US; 1 (linguistic adaptation theory) & Eb R 3 4418 5 22 5% . [ BRiE 22 284K Jef Verschueren €157
H—FhiE 5 22 PR [4]. Verschueren YONTE S 215 S RIETNRERERE, BURIE S M & R AL BriEH
5 EAKNERE S TBL DA BI bR A fE . BT 09 MAE = (6 RIS BRiE BT, YRS 3 A%
SCHE B2 SRR — R E AT R .

NS4 R 5 R PRI G A P R R P AR B A 1 DU AR B o IR — AR IS 5 S5 M A
o RS 2 TR (AR L 7 D AL HEAE S SN AEBEIR . BhAS IS LA RS o R ) B R R . iR
R AR FNE 5 E5A ISR T MRS (Y L, BRSNSt UL R B AR RFAE , 0N 3 A% 0 258 R B U
FF SRR OB 2 o AP AN 35 5 B . AL AR OE BN ABSH B TR G S
AT

T8 5 AN (adaptability) 5 AAT1#53 DA — R FIA & 1 AT R h gk 33 T 1 e 195 5 SR, DA(EIE
T AZ o e Bk B A R o AR S MR P R 1 A JE A, RIRE PSR SE A BN MRS B R R Th AR
MR, fiEFIEBERIThRETEE )

AT TR IS TEE, P T 35 B0 S0k B ] A A s S AH DG TR A TS o J8 e 0 i
AR 45 RO T, TR SOARSRE . BRI AR ATE AR . AT AU B T SUIR AR S R 5 B3 S
TRAAT AR 7.

3. NRAREE T & XIFMES R
TR POIRAREE T 5 SRR R M, RIS TR R E R AR B ANE S R TIE R BRI SCTE
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BEATRERT LSRR 1A B35 5 LRGN, sl A Ak 2= i o L.
3.1. 1AL

Bl BFASEZM A TIR— 5. —RIEFE

3% : Men should be hard on themselves. —SEVEN

BT s RS e TR, i B re e ST RS RO R ARGHE B E TSR A, ROR
SR O NAZ R WIS . HARSCAT ) “hard” BA “BeE . AR, w520 #0718 Lo ZREEA
BUEBESCTEERIE R, 0 H e T R B AN 24170 3 250 1 98 0] T 5 A R A o AR I
U, PEEROZRIEE I B ANE J1, 38 B 1R SRR B3 0] 7 IR S5 B . F AR
ARRIERIE “ YRR YA CAEE” B SC, DATS BNV ST RAF RS T R, et it B B A0 A 4

%% 4X3% % : Men should be good on themselves.—SEVEN

AFEETOIF, B “behardon” 15, HE| “begoodon” fHiEFRiA, fEHMERA L
BB T “hard” —id], BEAT T RENE B E EERE, A TENE F S5 0N A R R, BN
“H NN RN I S SRR ok o T . XA SCE A RS, SR R B R SR )i
MFRIE - ARSERESE. PE7 T 3 F B S b BB AR IE Z L0 AT 4

B 2: kA BRI, EEREEIF, —HA
3% Greece Ladies, Better world.—HONRN

CLLNT AR R  E I 2o, YA TIE I AR VR T 2. AL “Greece ladies” fi
“Grace ladies” , “Greece” 5 “Grace” & AHLL, 1E] “Greece” WiBXAEZ] “Grace” fLHE—A, #
B BAE RIS e R, X FEE T O, BES R & RSO, MBS A BE R B A,
B T AFE S WS S S50 Lm0 i 5 SO AN H AR 5 B BN .

EH R IEN “Better Ladies, Betterworld” , AR T & RIS 80 1R« 28 B fj vl RIS T %
e, SEHI RIS o BRIEESCMILL, SRR L, (B T SURERRNE 2 A E SURN . BBk T
“Greece” — 1y R M BAR R SURISCAL 7 S, ABBENR B RAS K FE AR

“Greece Ladies” J£7x /' HONRN () HARTH 2t i 2 15 . OUHERIARER T 2otk . R “34F7 , &%
H R . HRBE PR ANEER R R . “Better world” F3E T 5 AR R AL AN E BRAE %
PARHH AR T i fe B2 . AEsQpUIRES 35 (BRI b, T 250 1A AR A Rl DA 7 ot IR MR RE AN S b, Sy 7= b
WO, KBRS A B T B850 5 5] J1[5], M 9RE 9% 2 1) A5 O AN TR 222 br B i .

3.2. AR

DONR AR i WL 2 B E b A B3R B R T8 PR HE 1R L Dk A B IRk SE IR ) o B REFR AH b T UE0E,
PEBGHRIANC SRS —— RN WAL TR, BN T PR . IRV LTI, R
TAEE. GIEERRHEL TR, PREAAE A

Hi¥

B3 HEELSGTaE, ——ATTEMPT

3% Explore more possibilities.—ATTEMPT

AR HRE . ATTEMPT Bbib 9] SO “8%5 01587, IR ERA —FER) “mrgett” . 1%
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b PR ST AR R AR ), 2R T BN S8 & BORAIAS - I THDRE . B SR 1 Al R A A A AN 1)
o B, FERRE R ERER N TR RS A ORI R MR

Bl 4 AHardIgsg R Amitit, —— KXo

#*i%: Designed For Fashion Elegant Woman.—TAHAN

1989 4, TAHAN JEA= T XUSFFN . SCH SR EIAAR ) r ] o s g sl e R 2R3, “An”
FHNE,  CORMT EWE R R N AEE T . “TAHAN” & “RA” fEE RS, RYiZam 2
oK B A [ I i A e . ARV E R, BSEREG TIRI. ORI S eEENL, 1R T
o ot ST RUR

B 50 ARGRARM ., —RIFR

#*i%: Your personal wardrobe.—YOSUM

UETEFESCN R, SURIE EER N . 15 S MBI e RN, T EE AR TR - A R
TE PR AT ) B0 7 ISR AR B i

Hix

) 6: AIEIRAR

3% Dragon Flag

1X#%: Dragon King Flag

WSO B King —1d], % “Dragon” —1a7E ST “ABUR AU 28 3, ARSI #1a)7E “King”
AR BT .

B

BT RPpTRE, BAEAA. —FEAROM

3% Fear no more.—FEAROM

FEAROM T 2017 “EAE R EAL, A& — B v Ta i =k XURS 48 S IR i i 8. “Fear no more” 3%
P ARNEAE . BAEEATRIBNCR WL . AT B BRI R & i KU, B3R “ ok
PR 9, AL CRALERT SRS EYEh,  “HAEER 2 XNRE/E “Fearnomore” ¥
M, PUREHI T, DOE B BB E N 2. JESEM G, S HranBE 1 EbZ
Ko ARPEFEIRBONINIE L, R [ % H1E S SAANFE AR OB, &k T ALz
IR o

B

B 8: FHAKLESMALARY BN HRAT —ERE

1% High class women’s wear brand in succession into fashion fashion.—ZUOERMEI

B 5 BESCTURTE AN, “fashion” —IRAEPIKIEIS A . ZIEREIE, high-end &R “mg.
i 2 RS T “High class” o Jy 1 5RIE S EUIRSS ML, T ERRETR T L2 IRE R
FASGTR]E,  IIRTH 9% 6 R ED R o (HAEIX T 5, BHERILFINA WROR, FCRMEIZ)S
R, S R e B SR SCE AU B . 2% A High-end women’s wear—integration of fashion
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with tradition.—ZUOERMEI

BB AE )V I R S G A BT A BRI, H R AE IR 2 AR AT SRR TR AR 2 AR
R AR GRS 5 5 o RBESOEIN T — N S PR R I A R R L (e g S BRI AL ), DA
IR T A2 B 75 220 B 1 AL o VEIE R “ R — iR ERRE TR 2RI, MO RE B “brand” .

B 9: M ERRNFH AR, RAEAEABRFT BN, BAHEAREE iKY, 2R LR #
T —FAE

3% Fashion always behaves surprisingly sexy, sexy always releases infinite glamour, glamour always reveals a kind

of make public. For mature women who are passionate as summer flowers.

PERE SR BT R , T PR E (v IR AR 5B I H 1, 8038 “ For mature and sexy women” .
JESCKATERRIE P AR R T R0, S T H AR P ANERHE, %) & ER S Hbn i # B2,

4. NiRARERT S FFAIERI
4.1, IR IG R

BRSO B AT SE[5]. EEIRMAERMR & R0, AMUERAEANIE T RES), T H R B AR5
ST RE 7o XM BRI B 325 ML iR . Z e IR MBI, AU SCACRIETE Y
FEE, FISCALRET B ST IE B SRR SRR [6]. I AYEUDUIRE ) S B A BRI FUCE X, B
SO SO SO SRS R A (B R ) o AP SCONELRE,  IEGFARF& JE SO ARG S fR I v DL
Al ST .

5] 10: H R ARA
1% Dragon Flag

AYEPESCH “Dragon” FEVE 7 SCALHRARIREE, ZBRINFHE BB, ERXORE B, A b
s = CHAEAN. 2BUK HABINE . R LM ARG 2P ST 3 NAE IR ST AE
B PEEARAERE, WTLAHEE R QUSRI ERTEI R, PR R AR SR S
Mk, WEFERIRANT R “RE” REARW LA, AR, S ik i p
A2 BAES o AR — AR e PR BE B SR RIS SR SO R, SN,
] ZMSE o SCAL AN E SR, (R HEXUT [ SCA RSt 7] BT e, SR Ny 2R “ e —iAl
TEH SO Z R E & X, 2l BiE K. B =g ¥k “Dragon King Flag” B¢ “SunFlag” . #if
PECORE TR E RS, JEn—iEf#RE “Dragon” W2 S JERECE X “Dragon” B, BEEH T T
19 “Sun KFH” —iaftHe “Bmk b7 2 e BrESUME] T IR E SO BRGSO J5 1SR T 3G
SCARMGRY. o

4.2. RZPRERBERIGR

ZPRESOEE S MEME, (OB AR YR S OE RO AR PR S 5 R OB
R, BAGFEINL. Ea. g, SR EEBEE. RIS, BRI 5O/ ZRIAL
Wi, WIE NIEFAE S R R — MBS H AT IR DB R s S R . A I AR A 5 AR
BRI ER . WE IR 1 AR B (I (B A2 (R 7R K R

#11: & - RFE
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*i%: | FREE

“CoF e TEFT AR SUONNATTRE I 1 A R B I T AR A . DRSO IR A X N [ TS
“season” —id], TMiAEEMR “IFREE” , iE AANHECAEEE “lam free” (2 HHK). XIBE TiESE SR
W BNV 9 20 A O PRI R W HIES “1” RS BRI i “ 27 [, NS RCE,
TG Wb RIS T A2 B 5 S AT 9% 8 IR BRI 0 o BT 75 1 2 AR ) 914 2 38 A TR i e Al 3 i it 2
- XA R SR VA AT L, BEO 2 FTAR.

5. &5i8

AHIE FUET IR AR S R DERAE TR R I S SR B R . DORAREE fb R 5 SRR
B, WAEZERE, WAERIEE. DORMREMBIEERE, AR RS ThE H e A [ () 52
KEZ—. BIIBORIREE MR RE, Bh i E IR g, S AT EEZ.

EEUWE
BESCIRINGTUR S 2024 MTURE SR (AR FRr B e 5 5 16 IRURT R
P
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