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Abstract

Chinese culture has provided rich nourishment and ample room for Culture-Moisturize Xinjiang. It
is a profound culture of inclusiveness. We all have a stake in each other’s future, formed by the
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Chinese nation in the process of continuous cultural exchanges and integration and common
struggle. At present, there is still a long way to go to spread Chinese culture. In order to innovate
ways of Chinese cultural communication, develop the new forms of cultural transmission, and
enrich the concept of multi-modal cultural communication, this research, based on the mul-
ti-modal theory, collects college students’ T-shirts in Xinjiang and analyzes its multi-modal phe-
nomena and embedded cultural elements through quantitative research methods. The research
results show that under the current fad and rapid spread of world culture, western culture has a
significant impact on the aesthetics of college students in Xinjiang, and they are more inclined to
choose designs with abundant and novel elements.
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Figure 1. Modal classification on the T-shirt
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Figure 2. Cultural categories on the T-shirt
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Figure 3. Composite mode
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Figure 4. Single modal picture
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Figure 5. Single modal text
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Figure 6. Modal distribution
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Figure 7. Chinese culture
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Figure 8. Western culture
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Figure 9. Combination of Chinese and Western
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Figure 10. Cultural elements
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Figure 11. Composite mode of Chinese culture
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Figure 12. Single mode of Chinese culture
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Figure 13. Composite mode of Western culture
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Figure 14. Single mode of Western culture
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Figure 15. Composite mode of Chinese and
Western culture
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Figure 16. Single mode of Chinese
and Western culture
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Figure 17. Culture and modality
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